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Spheres of Influence 





OUR voice may “carry” 1,000 miles 

by radio, but in the ordinary affairs 

of life it will not “carry” as much 
influence with the distant hearer as that 
of his next-door neighbor. 


This rule applies, also, to newspapers. 
The forces that are making civilized so- 
ciety more and more a complex system of 
communities, interrelated yet each com- 
plete in its essentials, have supplied the 
telegraph and other quick means of inter- 
communication that enable “local news- 
papers” .. give later world news than can 
be offered by any outside competitor. And 
in local news, of course, the news of most 
intimate value, the outside newspaper does 
not presume to compete. 


Such a thing as a “national newspaper” 
is, therefore, becoming more and more im- 
possible. The newspaper that intensively 
cultivates and scrupulously and ener- 
getically serves its own immediate com- 


munity has neither time nor need for any 
other field. It occupies the field wherein 
its influence is supreme. 


Successful advertisers have learned that 
for effective national and EXtensive pub- 
licity they must rely on magazines and 
other non-news publications, but that for 
INtensive, result-getting cultivation of 
rich local fields they must use the most in- 
fluential of the local newspapers. 


The Chicago Daily News is satisfied and 
proud to be THE leading local and home 
newspaper of Chicago and its immediate 
suburbs. With its circulation of more 
than 400,000, of which 94 per cent is con- 
centrated in Chicago and its suburbs, it 
serves and influences a larger population 
than is touched by many a self-styled “na- 
tional medium.” In its own great field it 


has enjoyed pre-eminence for more than 
forty-five years. 


THE CHICAGO DAILY NEWS 


First in Chicago. 
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THREE CENT PRICE-- 
Another reason for the 
Bosten Americana’s 





roved value 
to Advertisers 


The BOSTON EVENING AMERICAN 


sells at three cents. Its circulaticn 1s near- 
ly equal the combined circulation of the 


two other principal Beston evening papers — 


—and they sell at two cents. 


A quarter million men and women, might 
after night, pay 50 per cent. more for the 
BOSTON AMERICAN than for its com- 
petitors. Could there be any stronger 
proof that this newspaper is a vital in- 
fluence m a quarter million homes? 
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MILWAUKEE JOURNAL 


Publishes daily 


PUBLIC LEDGER 


News 





HE JOURNAL has had the Public 

Ledger Combination News Service ever 
since the service was started. From the first 
the service has been remarkably well organ- 
ized and its management has had a clear 
conception of its aims. It has foreseen news 
sources and prepared to develop them. For 
supplementing news association reports it is 
invaluable to us. It is alert, speedy and dis- 
interested. It is intelligently and interestingly 
prepared and, above all, it is authoritative. 
The Public Ledger Service line on news has 
come to be a guarantee of dependability.” 


(Signed) Harry J. Grant, Publisher 
The Milwaukee Journal 


PUBLIC ess 





The highest distinction in American Jour- 
nalism, the Pulitzer medal, “for the most 
disinterested and meritorious public service 
rendered by any American newspaper,” was 
awarded to the Milwaukee Journal in June, 
1919. It is one of three newspapers which 
have been thus honored. 


The Public Ledger is honored by the confi- 
dence of this notable newspaper, which relies 
upon the Ledger Service for much of its 
foreign, domestic, business and financial news 
and features. 


Through the Ledger Syndicate, newspapers may obtain ex- 
clustve city rights to the Public Ledger’ s C ‘ombination News 
Service, F. oreign News Service, Domestic News Service and 
Business News Service. 


% LEDGER 


PHILADELPHIA 
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Philadelphia 


3rd largest market in the U.S.A. 
for Radio apparatus 


Radio is far more than a fad—its recent developments 
have increased the delight of living. Realizing the im- 
portance of this novelty of “taking music out of the air” 
The Bulletin some time ago established a regular radio 
department containing news and technical information 
tending to stimulate the interest of its readers. 


Dominate Philadelphia 


Create maximum impression at one cost by con- 
centrating in the newspaper “nearly everybody” reads— 


he Bulletin 


The circulation of The Philadelphia Bulletin is one of the 












‘In 
Philadelphia 
nearly everybody reads 


The Bulletin; 


largest in America. 


Net paid daily average circulation for March, 502,354 copies 


a day. ~ 





No artificial methods of stimulating circulation are used by 


The Btlletin. 


NEW YORK CHICAGO DETROIT SAN FRANCISCO 
Dan A. Carroll, Verree & Conklin, Inc. C. L. Weaver, Allen Hofmann, 
150 Nassau Street. 28 East Jackson Blvd. Verree & Conklin, Inc. Verree & Conklin, Ine. 
117 Lafayette Blvd. 681 Market Street 
LONDON PARIS 
125 Pall Mall, S. W. 1. 5 rue Lamartine (9). 


(Copyright 1922, Rulletin Company) 
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THEY DO IT DIFFERENT ON THE EMPORIA GAZETTE 


William Allen White Is Owner and Editor, But the Soviet Says, “We Will” or “We Won't,” and 
Under This Rule Fame and Success Have Come to a Small City Daily 


#THERE is nothing whatever altru- 

istic about the plan. It is slimy 
with self-interest.” Thus does William 
Allen White characterize the soviet gov- 
emment plan of operation in force on 
his paper, the Emporia Gazette. And 
his profit sharing plan, which has brought 
turn-over to almost an irreducible mini- 
mum, he nonchalently puts aside with a 
wave of the hand remarking, “Oh! That’s 
oil. Oil for the human machinery of the 
plant.” 

But the coldness of his words belie 
William Allen White—underneath an ex- 
terior he would like to have folks be- 
lieve hard and gruff, is a heart that 
throbs and beats for the welfare of those 
associated with him, and a vision always 
keenly attuned to their best interests, For 
instance: Rollo Clymer, editor of the 
Times at Eldorado, Kansas, is finding 
success in a field that had previously 
proven one of rocky going. Rollo is one 
of White’s boys and served his apprentice- 


ship on the Emporia Gazette. I asked 
Clymer, among other things, “What 
caused you to come to Eldorado?” His 


amswer was, “I came to Eldorado be- 
cause William Allen White bullied me 
into doing so.” 

But that’s another story—let’s get back 
to the Gazette with its soviet government 
and its profit sharing plan. 

Every member of the Gazette organi- 
ation, from the printer’s devil up to the 
big boss, has a voice in the management 
ot the paper. Regular meetings of this 
“soviet” are held, three or four times 
tach month and affairs of the paper are 
freely discussed. Any member is 
pfivileged to offer suggestions which 
lok to the growth and prosperity of the 
Gazette, or ways in which it can more 
thoroughly serve its community of read- 
ts. It is a rare meeting in which less 
than three or four worthy suggestions 
are forthcoming. 

If these suggestions survive the criti- 
tims and suggestions raised during the 
tisuing discussion they are put to a vote 
of the soviet. If a majority is for the 
suggested activity it takes form in a rec- 
ommendation to the Big Chief. Mr. 
White, however, reserves to himself the 
tight of veto, but it has come to be un- 
derstood that if a recommendation passes 
over his veto three times, the soviet shall 

ve opportunity to prove him wrong. 

A most striking example of this con- 
dition is shown in the manner in which 
the Gazette came to adopt a comic strip. 
Three times the strip got the veto, but 
the soviet had confidence in its judgment 

the recommendation came bobbing 
w serenely at each succeeding meeting. 
Finally Mr. White said, “All right, have 
your ‘way, you want it so much, but 
You'll have to show me. Now decide 
ich comic you want.” The vote on se- 
ion was almost evenly divided be- 
tween McManus’ “Bringing Up Father” 
aid Fisher’s “Mutt and Jeff,” with Jiggs 
ving a slight lead. So the two were 
lopted, running on alternate days, but 
with both in place Saturday. 

The soviet did show Mr. White—in 
avery few weeks showed him an in- 
ttease of more than 800 copies in the 
taily circulation—showed him an increase 








lraveling Corresponden 


By ELWOOD LLOYD 


f Epitror & PweBtisHeEer 





in street sales that 
had formerly gone 
to the Kansas City 
papers, Comment- 
ing on this show- 
ing Mr. White 
says, “Quite fre- 
quently the young- 
sters showed me up 
for an old fogey, 
and when they do 
that showing they 
always have the 
goods. Personally 
| couldn’t see how 
a comic strip was 
going to help us, 
but I was merely 
holding out for an 
ideal in journalism, 
whereas the young- 
sters were consid- 
ering it from a 
cold-blooded prop- 
osition of adding 
to the revenues and profits.” 

That is the real secret of the efficiency 
of the soviet—the whole crew is in ca- 
hoots for anything that will add to the 
revenue and profits of the Emporia Ga- 
zette, because they know that from those 
added profits a share will come to them. 
This makes for a spirit of team-work 
throughout the entire plant, and new in- 
novations have the entire sympathy and 
hearty support of all, even before they 
become an actuality. For instance, the 
installation of a Ludlow display line cast- 
ing outfit was discussed carefully in sev- 
eral meetings of the soviet before the 
decision was reached that it would be a 
good investment for the plant. The re- 
sult being that all operators were in favor 
of the installation and all feel a personal 
interest in its use and maintenance. 








Everything that has been 
Soviet responsibility for the starving cry for 
bread that has come out of Russia may be 
true, but there is nothing like that down on 
the Emporia Gazette. Here we have William 
Allen White on the job. 


The profit shar- 
ing plan imaugu- 
rated by Mr. 
White cost the pa- 
per about $3,200 
in 1921, and will 
grow in amount as 
the length of serv- 
ice of the employes 
grows and the 
prosperity of the 
Emporia Gazette 
increases. This is 
the fund Mr. White 
designates as “oil 
for the human ma- 
chinery.” It is a 
lubricant that cer- 
tainly removes fric- 
tion from the gears 
and makes the 
whole bus run with- 
out any squeaks or 
rattles. 

The plan is a 
very simple one, and one that can be ap- 
plied to any successful enterprise whether 
in the newspaper field or not. Mr. White, 
as sole owner of the Gazette, merely 
issues “certificates” to his employes, the 
amount being determined by the period 
of service, being the sum of $50 mul- 
tiplied by the years of service of the 
employe. This certificate agrees to pay 
a certain percentage of this amount on 
the first day of January each year. In 
other words, Mr. White gives the em- 
ploye a participating interest in the or- 
ganization by issuing a form of note 
which shall bear an increasing interest 
during the time the employe remains 
in continuous service with the Gazette. 
The certificates are not negotiable, nor 
is the principal payable, but to their hold- 
ers they have proven as good as gold and 





said about the 





Photo by Elwood Llovd 


Here is the Soviet of the Emporia Gazette, including W. A. W. Walt Mason, who insisted 


to our correspondent that the home folks always pronounce it “Empory.” 


it may, there has been no A on the 


Be that as 


name as it appears over the office of the Gazette 


for some time. William Allen White denies that he knocked it off to conform to local 


pronunciation. 


ownership brings a pride that cannot be 
appraised in dollars and cents. 

The rate of interest 
cates is as follows: 
years of a man’s service, 6 per cent. 
From four to six years, 7 per cent. 
There is an increase of 1 per cent for 
each period of three years, the maximum 
interest being 12 per cent for nineteen 
years or more of service. 

In addition to the profit sharing plan, 
and entirely separate from it in any man 
ner is an insurance plan which Mr. 
White has deemed a wise investment in 
the care of his human machinery. To 
each employe of five vears’ service or 
under, a sick, accident, and death policy 
of $500 is issued. To those having 
served more than five years and less than 
twenty, the face of the policy is $1,000. 
For those who serve more than twenty 
years the policy is $1,500. 

There are no strings of any kind at- 
tached to this insurance proposition. It 
is paid up and clean all the time. If an 
employee be in financial need the poli- 
cies have a certain loan value, that will 
tide him over the tight place—they guard 
against straightened circumstances in 
case of illness and they are a great moral 
factor in stimulating peace and content- 
ment in the hearts of his helpers, says 
Mr. White, “and,” he continues, “if con- 
tented cows give good milk why shouldn’t 
contented newspaper workers have a 
larger percentage of cream in their out- 
put ?” 


on these certifi- 
For the first three 


That is the story of the constantly 
growing success of the Emporia Gazette 
—a broad visioned employer ably backed 
up by a bunch of helpers all pushing in 
the same direction. Incidentally it should 
be mentioned they never forget they are 
working for Emporia and Kansas. 

The folks on the Emporia Gazette 
know each other—and the soviet meet- 
ings serve to better this friendly ac- 
quaintanship all the time. During my 
visit I was privileged to sit in at a meet- 
ing of the soviet. That day the discussion 
turned on little local feature stories 
that would serve as circulation builders. 
One of the suggestions was for a daily 
series of short stories telling how the 
prominent business men finally found 
themselves in the line of business in 
which they were now successful—the 
theory being advanced that a few suc- 
cessful men actually found success in the 
business of their first choice—that many 
had been sidetracked from youthful am- 
bitions and found their calling in some- 
thing altogether different. 

“Now, that’s a good idea,” said Will- 
iam Allen White, who gets into these dis- 
cussions just the same as the copy boy. 
“T know that’s a fact, for it was true in 
my own case. When I was seventeen 
years old I decided my mother had sup- 
ported me long enough and that I would 
strike out for myself. I wrote three let- 
ters asking for a job. One to a drygoods 
merchant, one to a grocer and one to a 
printer. The drygoods fellow and the 
grocer turned me down. The printer 
gave me a job—and here I am.” 

Thus did America secure one of her 
foremost editors and @uthors. 
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MAN OUR PLANTS OR BREAK RELATIONS, 
N. Y. OWNERS WARN PRESSMEN’S UNION 





Interference by Union Officials With Operation of Pressrooms 
Won’t Be Tolerated, Members Are Told—Defiance of 
Foreman Ground for Discharge After May 8 





FrOREMEN only will give orders in New 
York pressrooms in future, Chapel 
chairman will not be permitted to trans- 
mit to union press crews in their offices 
orders of union officers which are con- 
trary to those issued by the publisher 
through the foreman. Union members 
who don’t like these rules and refuse to 
obey them will be subject to discharge. 
And—if the union fails to furnish the 
full complement of men needed to turn 
out normal editions of the New York 
newspapers, the publishers will terminate 
relations with the union. 

That, in a paragraph, is the gist of a 
notice posted in all New York and 
Brooklyn newspaper pressrooms May 1, 
to become effective May &. Its immed- 
iate cause is a difference between pub- 
lishers and union in the execution of the 
Manton arbitration award section gov- 
erning lunch hours in press rooms, the 
publishers maintaining that five hours 
should be worked before lunch, while the 
union holds that some of the publishers 
have agreed that the men may go to 
lunch between the third and the fifth 
hour of work, which, in practice, meant 
that they quit for lunch after four and 
one-half hours of work. The publishers 
deny any such agreement and have 
ordered their foremen to arrange that 
luncheon will be taken after five full 
hours, when the office requires it and that 
if a second luncheon period is needed, it 
shall be assigned each man by the fore- 
man and that presses will not be stopped 
during any lunch period unless ordered 
by the foreman. 

“Union officials have ordered their 
members through the chapel chairmen in 
the various offices to go to lunch as the 
union determined, foreman’s orders to 
the contrary being disregarded on oc- 
casicn. ‘ 

Another grievance of the publishers is 
that members of the union have not been 
reporting for duty in sufficient numbers 
to man the pressrooms, practically every 
newspaper having suffered in this respect 
since the Manton award became effective 
March 1 and especially since the pub- 
lishers exercised their right to reduce by 
one man the crews of all presses. 

One night recently, it is said when one 
newspaper plant was nine men_ short, 
the union issued journeymen’s cards to 
the ten senior apprentices and put them 
to work as fully qualified pressmen, al- 
though no tests were made of their com- 
petency. There was no trouble that 
night, but delays and breaks have been 
unusually frequent in all plants since 
March 1. In no case has damaged been 
traced to regular union press employes 
of the newspapers anl in only one or two 
instances to members of the union. The 
other “accidents” are looked upon official- 
ly by both publishers and union as normal 
hazards of the business. 

Lester L. Jones, executive representa- 
tive of the Publishers Association of 
New York City, refused to comment on 
the notice, except to state that it meant 
exactly what it said and represented the 


final views of the newspaper owners 
whose names were signed to it. The text 
of the notice fellows: 


IMPORTANT NOTICE 


Article II] of the award provides: 

“Luncheon—The time for the luncheon 
shall be designated by the publisher. A 
full half-hour for lunch shall be allowed 
each man during each eight-hour shift. 
but no man shall be sent to lunch until 
he has worked at least three hours, nor 
shall he be kept from lunch more than 
five hours from starting time, except in 
cases of emergency. When more than 
one hour's overtime is required at the 
end of the regular eight-hour shift, a 
second lunch period shall be allowed. 
The lunch period shall not be a part of 
the regular hours of labor nor shall it 
be paid for where the intervals between 


editions permit any press to stop so that 
the crew can go to lunch. In offices 
where continuous operation of presses is 
necessary, if men take their luncheon in 
turn and the presses continue in opera- 
tion, each half-hour lunch period shall 
be counted as a part of the eight hours’ 
work.” 

The president of the union, the vice- 
president, and other representatives of 
the union have repeatedly violated the 
award by giving orders in the pressrooms 
and instructing men in the pressrooms 
to disobey or defy the orders of the fore- 
men, who have sole authority under the 
award to give orders in each pressroom. 

This practice of interference with the 
operations of the 


pressrooms will no 
longer be tolerated. 
Effective 7 a. m., Monday, May 8, 


the foreman will assign the luncheon time 
in this pressroom in accordance with the 
terms of the award, viz: 

All press crews will work five full 
hours before luncheon time when the of- 
fice requires. 

When a second luncheon period is 
required, it will be assigned each man by 
the foreman. Presses will not be stopped 
during any lunch period unless the -fore- 
man so orders. 

All members of the union unwilling to 
abide by these rules and work in good 
faith under the award are hereby notified 
that their services will not be required 
after May 8. 

If Web Pressmen’s Union No. 25 fails 
to furnish the full complement of men to 
print the normal editions of all the New 
York newspapers then and thereafter, all 
relations between said union and the Pub- 
lishers Association of New York City 
will. thereupon be terminated finally. 

NEWSPAPER OWNERS COMMITTEE, 

By Lester L. Jones. 


The above notice was unanimously 
adopted at a full meeting of the News- 
paper Owners on Saturday, April 29, by 
the following: 

New York American and Evening 
Journal, William Randolph Hearst; 
Evening Sun, Telegram, Herald, Frank 
A. Munsey; New York World and Even- 
ing World, Ralph Pulitzer; New York 
Times, Adolph S. Ochs: Brooklyn 
Citizen, John F. Frost; Daily News, 
William H. Field; New York Globe, 
William Shillaber; Morning Telegraph, 
W. E. Lewis; Il Progresso, William 
Hirsch; Journal of Commerce, William 
C. Reick; Brooklyn Eagle, F. Gun- 
nison; New York Tribune, Howard 
Davis; New York Evening Post, C. C. 
Lane; New York Herold and Staats- 
Zeitung. V. F. Ridder; Evening Mail, 
Daniel Nicoll; Standard-Union, R. F. R. 
Huntsman. 


Boston Union Adopts New Scale 


A wage scale for« six’ months, as al- 
ready in effect in the commercial branch, 
was adopted this week by the Boston 
Typographical Union, No, 13. The ques- 
tion of inviting the convention of the 
International Typographical Union to be 
held in Boston in 1925 was discussed and 
action is to be taken at the next meeting. 

These officers were nominated: For 
president, Sylvester J. McBride, James 
3utler, Joseph E. Laferriere, E, J. De 
Freitas, W. H. Newlands, J. Arthur 
Moriarity, Frank Baker, Thomas A. 
Ryan, Edward M. Martin, Ralph Donath, 
and Charles H. Lee; for secretary-treas- 
urer, John O. Battis, David A. Ramsey, 
James H,. Fairclough, and J. Arthur 
Moriarity: for assistant secretarv-treas- 
urer, David A. Ramsey, James H. Fair- 
clough, Robert E. Sampson, William H. 
Hatton. and John Wickens. 

“he following were nominated as dele- 
gates to the I, T. U., from the newspaper 
typographers: Thomas A. Barry, P. J. 
Sullivan, Joseph Silberstein, W. P. Brad- 
bury, Edward P. Britt, Fred Whitan, F. 





J. Hennessey, Joseph Fairclough, John 
McLoughlin, Thomas A, Ryan, James J. 
Godkin, John McInnes and Thomas P. 
Curtin, 


Northwest School Sees Success 


The Northwest School of Printing, 
Spokane, Wash., has demonstrated that 
linotype operators can be trained in 13 
weeks and over, instead of the five years’ 
apprenticeship 


required by the union 
printers, according to Max Tonn, its 
superintendent. The institution which 


opened last October is run by open shop 
printing establishments of Spokane. The 
school has been forced to suspend en- 
rollment of students temporarily because 
of the demand for training. Three shifts 
are now working every day. The school 
has 10 linotype machines and has a 
number of students enrolled in hand- 
composition, which takes from 12 to 18 
months to complete. 


Teaching Staff Changes 


R. R. Barlow, professor and director of 
the. School of Journalism at the Uni- 
versity of Minnesota, at Minneapolis is 
on a leave of absence, recently granted 
by the faculty. Mr. and Mrs. Barlow 
will spend the spring and summer months 
in the western mountain states and Mr. 
Barlow will devote most of his time to 
free lance writing. L. H. Borah, teacher 
of Journalism at the Central High School 
of Minneapolis, will have charge of the 
classes in reporting during Mr. Barlow’s 
absence. E. Steward, editor of the 
City Life section of the Minneapolis Sun- 
day Journal, will be in charge of the 
special feature and extension work 
classes. 


New York State Meeting Dates 


At a meeting of the executive commit- 
tee of the New York State Press Asso- 
ciation, held at the Waldorf-Astoria last 
week in connection with the A. N. P. A. 
convention, it was decided that the an- 
nual meeting will be held at the Hotel 
Kaaterskill, at Catskill, N. Y., the last 
week in June. F, A, Merriam, of the 
Mt, Vernon Argus, was named chairman 
of the program committee. The New 
York State Associated Dailies will meet 
at the Hotel Kaaterskill the day preced- 
ing the State Press Association gather- 
ing. 


Lasted Five Days 


The Hackensack (N. J.) Bergen Eve- 
ning Times, which started publication on 
Monday, April 17, saw the light of day 
on five successive afternoons. Satur- 
day, April 22, the owners, a syndicate 
of New Yorkers, closed shop. The diffi- 
culty, so far as can be learned, was that 
the Times accepted advertising contracts 
from big department stores at a rate that 
proved unprofitable. The price of the 
paper was two cents. Hackensack has 
two other newspapers, the Evening 
Record, a daily, and the Hackensack 
Republican, a weekly. 





Labor Papers in Merger 


The Plaindealer, the official organ of 
the Wichita (Kan.) Trades and Labor 
Association, became the authorized State 
organ for union labor in Kansas with 
last week’s issue, when it took over the 
Golden Rule Messenger of Pittsburg. 
The Plaindealer has also added a farm 
department under the editorship of H. 
C. Fellows, and has enlarged from four 
to eight pages. 





Admitted to A. N. P. A. Membership 


The Buffalo (N. Y.) Commercial has 
been elected to active membership and 
the Lorain (Ohio) Times-Herald to 
associate membership in the American 
Newspaper Publishers’ Association. 


Sheley Buys Another 


J. Sheley has taken charge of the Paw- 
nee Rock (Kan.) Herald, having pur- 
chased it from F. H. Lobdell. Mr. 
Sheley was publisher of a daily news- 
paper at Norton, Kan., until about a year 
ago. 


WRITERS SEEK WAY QuT 
OF I. T. U. 


Boston Editorial Men Ask McParland to 
Rule on Reporter’s Candidacy fo, 
Union Office, as He Pays 

Dues of “‘Not Active” 


Newswriters who belong to Ney. 
paper Writers’ Union No. 1 of Bostoy 
are trying to force the Internationa 
Typographical Union to surrender juris. 
diction over their organization or giv 
it the privilege, as well as the taxes of 
full membership. This is believed to be 
the purpose of a letter presented on be- 
half of the union by Michael J. Flynn 
to President John McParland of the 
I. T. U. last week. The latter asked, 
ruling cn the eligibility of Charles P 
Howard, a member of the Newswritery 
Union, as a candidate for international 
union office. Mr. McParland refuse 
to rule. 

Mr, Flynn pointed out that the writers 
interest is in getting clear of the I. T, U 
which refuses to exercise the jurisdiction 
it now holds over them. It will issye 
no new charters to newswriters’ locals 
but continues to assess locals now jp 
existence and in return for the assess. 
ments refuses to give them any assistance 
in functioning as unions, 


The text of the Newswriters’ letter 
follows: 


John McParland. Chairman, and Members Es. 
cone Council, International Typographica! 
nion: 


GENTLEMEN: Newspaper Writers’ Union No, 
1, made up of men and women employed i: 
editorial work, respectfully ask fer an imme 
diate ruling on the eligibility of the candidacy 
of Charles P. Howard as a candidate for Firs 
International Vice-President, and we herewith 
formally protest the candidacy of said Howari 
for any elective or appointive position within 
we ranks of the International Typographical 

non. 

Our reason for this action is that Charles P. 
Howard, while ccntinuing to work at and draw 
pay for work which the International Typo. 
graphical Union claims jurisdiction over, has 
during the last several months, the most trying 
which the Internaticnal Typographical Union 
has been called upon to go through, paid doe 
and strike assessments on the basis of “net 
working at the trade.” 

Charles P. Howard is employed in the Ei 
torial Department of the Maintenance of Way 
Journal, a labor journal, and draws a salary 
for editorial work done for that publication. 

Editorial work comes within the jurisdictios 
claimed by the International Typographicd 
Union. The members of our organization & 
ing editorial work exclusively have been calle 
upon to pay the full Internaticnal dues ani 
full strike assessments. , Those of our members 
who have failed to live up to this requirement 
have been suspended in compliance with th 
laws of the International Typographical Unic. 

We have reason to believe, and do believe 
that members of the Executive Council of th 
International Typographical Union are awat 
of the position which Mr. Howard holds, a 
are also aware of the fact that he is not payin 
the dues and assessments which the law als 
or. This being true, Mr. Howard is not? 
member in good standing, and has not been® 
good standing for several months. 

One of the requirements of candidates ir 
office is that they be in good standing. Mt 
Howard is not in good standing if the Inte 
national Typographical Union claims jurisde 
tion over those employed at editorial work, a 
thus should be denied the right to stand as: 
candidate for office. 

However, if the International Typographic 
Union officials will admit that Mr. Howard * 
not working at the trade and is thus in gov 


standing, then they have automatically voted 
decline further jurisdiction over  editord 
workers. 


The members of this organizaticn have 
ready contributed several thousands of dollars 
to aid the printers in their fight for the clos 
shop and the 44-hour week. We have done ‘ths 
although the closed shop er the 44-hour wet 
does not affect those employed at editorial wor 

If the executive council is unwilling to @ 


render jurisdicticn over editorial workers | 
name of Charles P. Howard should be dim 
nated from the list of candidates who will ® 


balloted for at the annual election. 


Fraternally yours. 
(Signed) WILLIAM S. O'CONNOR, 
President N. W. U. No. L 
26 Trescott St., Dorchester, Boston, Mass. 


Prison Orders Printing Plant 
The Texas State Prison Commissiot 
has placed orders for a complete priit 
ing plant to take the place of that tf 
cently destroyed by fire. The printing 


plant will do the work of the State Penr 
tentiary and the State Prison Commis 
sion, The shop will afford a school fot 
apprentices who wish to learn the prt 
ing trade. 
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HIGH INQUIRY COST FROM MAGAZINE ADS 
MAKES NATIONAL ADVERTISERS PAUSE 





One Advertiser Tells A. N. A. 


in Chicago That Direct Mail 


Inquiries Cost Him $10 Each, Against $20 for Na- 
tional Media—Newspapers Help Paint Men 





By JOHN F. 


CHICAGO, May 4.—Astounding in- 
seases in the cost per inquiry produced 
by magazine advertising during the past 
year was the leading point of discussion 
it the opening session of the semi-annual 
convention of the Association of National 
Advertisers, being held at the Drake 
Hotel until Saturday. One hundred and 
thirty-eight members have registered to 
date. The advertisers generally reported 
wsiness as improving, but still too un- 
ceftain for laying out definite advertising 
ampaigns covering any extended period. 
More and more advertising is being used, 
however, and by the fall everyone is 
looking for business to show improve- 
ment that will warrant a greater volume 
of advertising, 

The best business was reported by au- 
tmobile manufacturers. 

The Cadillac and the Paige-Detroit 
ars, both being extensively advertised in 
newspapers, are far oversold, it was 
stated. 

Much interest developed in the discus- 
son on the possibilities of radio adver- 
tising, led by J. C. McQuiston, of the 
Westinghouse Electric & Manufacturing 
Company. It was Mr. McQuiston’s opin- 
jon that radio advertising must “stand 
ty’ for the present. In fact, he did not 
hold out much hope for its development 
ina direct advertising way, due to the 
duttering up of the air and interference 
with commercial and pleasure —- 
Wherever tried, Mr. McQuiston said, i 
has served to create a resentment on he 
gat of people owning radio receiving 
sets which has been anything but bene- 
feial to those figuring to derive business 
advantages from their enterprise. 

It may be possible, Mr. McQuiston 
thought, for advertisers to build up good- 
will by rendering a radio service, such 
% programs of entertainment, news bul- 
letins or the like, which have an indirect 
advertising value through making friends 
instead of enemies of radio users. He 
stated that radio broadcasting had al- 
ready increased church attendances and 
the sizes of entertainment house audi- 
ences, and also had been influential in 
increasing newspaper circulations, as far 
as it has been used to date. 

The result of the high cost of inquiries 
from magazine advertising is that adver- 
tising managers must do intensive check- 
ing up on the value of such media. 

George B. Sharpe of the Burroughs 
Adding Machine Company and R. N. 
Fellows of the Addressograph Company 
both emphasized that in their addresses, 
lt is forcing a growing tendency to key 
advertisements and careful checking of 
the cost of each answer. Mr. Sharpe 
said advertising managers must investi- 
gate media value in personal as well as 
routine ways. 

He told of how he watches the news- 
papers and the magazines being read in 
the street cars daily and makes personal 
trips into the territories constituting the 
field for the sale of his adding machines, 
using all the information thus gathered 
m the selection of his media. Mr. Fel- 
lows said inquiries created by magazine 
advertisng for the addressograph had 
tisen to the cost of $20.50 each. He said 
his company had reached the conclusion 
that this is too high entirely for the 
Money spent -and is going heavier into 
direct mail, which is producing inquiries 
ata cost of $10 each. 

The necessity of constantly revising 
mailing lists was emphasized by Homer 
Buckley of the Buckley-Dement Com- 
bany, who showed that lists ch ange from 

2 per cent to 40 per cent each year and 
require daily checking to be effective. 
He also expressed the belief that 90 per 
cent of lost store customers can be re- 
tained if the right kind of advertising 
and follow-up are used. 

le presented the following analysis of 


REDMOND 


the reasons influencing an average hun- 
dred persons to change store patronage: 

Sixty-eight changed because of store 
indifference ; 

Nine because 
where; 

Three because 
convenient ; 

Fourteen because of 
ances; 

Five were influenced by 
elsewhere; and one died. 

O. C. Harn of the National Lead Com- 
pany, New York, presented the case of 
the “Save-the-Surface” campaign being 
conducted by the paint and varnish and 
allied industries of the United States, as 
an excellent example of what can be 
done by industrial co-operative advertis- 
ing, using newspapers and magazines na- 
tionally. The advertising is living fully 
up to its original objective, making 1922 
the greatest paint and varnish year to 
date, said Mr. Harn, in which statement 
he was backed by manufacturer and deal- 
er letters from all parts of the country 
testifying that their business is better 
and attributing it to the effects of the 
“Save-the-Surface” campaign. 

Three hundred and seventy-five manu- 
facturers, jobbers, dealers, master paint- 
ers and salesmen are investing over $200,- 
000 this year, Mr. Harn pointed out, to 
promote conservation by establishing the 
economic importance of paint and var- 
nish, to promote adequate use of paint 
and varnish, to develop neglected fields, 
to stimulate master painters to seize their 
sales opportunities, and to win the united 
support of the whole paint and varnish 
industry for its common cause. 

It is estimated by the participants in 
the campaign that in the United States 
alone three-fourths of their possible mar- 
ket is undeveloped. Vital factors in the 
success of this advertising is that the 
salesman is showing the dealer how to 
sell instead of merely handling paint and 
helping the dealer to anticipate the needs 
of his community besides showing the 
dealer how to “use all of his window 
part of the time and part of his window 
all of the time.” At every turn, it was 
reported, the “Save-the-Surface” adver- 
tising is breaking down obstacles through 
its educational effect. 

Last night’s program was devoted to 
_— picture advertising possibilities. 
E. Hall told how the Ralston Purina 
Casale uses motion film advertising ; 
Watterson R. Rothacker of the Roth- 
acker Film Manufacturing Company dis- 
cussed “Taking the ‘Bunk’ Out of Indus- 
trial Motion Picture Distribution”; while 
C. A. Rehm, secretary of the Atlas Edu- 
cational Film Company, had for his sub- 
ject “Taking Theory Out of “Motion Pic- 
ture Production and Making the Films 
Real Salesmen.” 

In his opening address, President 
George Fowler of the Colgate Company, 
New York, expressed pleasure at the 
work done by the association in the past 
six months and said it was now at the 
strongest point in its history in member- 
ship strength, service to membership 
firms and in finances. He spoke especial- 
ly of the fine work done by Secretary- 
Treasurer John Sullivan and his New 
York headquarters staff 

An outstanding feature of the conven- 
tion is an extensive display of dealer 
helps, house publications, direct mail ad- 
vertising specimens used successfully by 

N. A. members. The large color _— 
dow posters of the products of the ar- 
nation Milk Company are sueticshurig 
impressive as being something for which 
dealers have been asking national adver- 
tisers for many years, as was outlined 
in the article in last week’s Epitor & 
PusiisHer by Frank H. Williams, Other 
advertisers participating in the exhibit 
are: 


of better service else- 


other stores are more 
unadjusted griev- 


friends to go 
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Addressograph 


Company; California 
Fruit Growers’ 


Exchange; Advance- 
Rumely Company; Johns-Manville, Inc. ; 
Delco-Light; Frigidaire Refrigeration 
System of the General Motors Company ; 
J. I. Case Plow Company; Hoover Suc- 
tion Sweeper Company ; Western Electric 
Company; Sunsweet Prunes & Apricots; 
Del Monte Foods & Fruits; La Salle Ex- 
tension Institute; Coleman Lamp Com- 
pany; Brown Shoe Company; Tidewater 
Oil Company; “Exide” Batteries of the 
Electric Storage & Battery Company; 
Pratt & Lambert Varnish Products; 
Whitman & Barnes’ drills and reamers; 
Dennison Manufacturing Company; Hilo 
Varnish Corporation; Stetson Hat Com- 
pany; Colgate & Co. Products; Hercules 
Powder Company; Alexander Hamilton 
Institute; Steger & Sons’ pianos; East- 
man Kodak Company; John Lucas & 
Co.’s paints and varnishes; Duplicator 
Manufacturing Company; Auto-Strop 
or Razor Company; Long-Bell Lum- 
ber Corporation; Thomas G. Plant Com- 


pany’s “Queen Quality” shoes; Hood 
Rubber Products, Inc.; Prudential Life 
Insurance Company of America; Im- 


perial Life Assurance Company of Can- 
ada; Scott Paper Company; E. I. du- 
Pont de Nemours Company; Mallory 
Hat Company; the Guild of Free Lance 
Artsists of the Authors’ League of 
America, Inc.; and the “Save-the-Sur- 
face” paint, varnish and allied industries 
advertising campaign. 

Other speakers have been: Edward G. 
Weir of the Beckwith Company; Fred 
P. Mann of Devil’s Lake, N. D.; Charles 
H. Mackintosh, president of the A. A. 
C. W.; Ray Schaeffer of Marshall Field 
& Co., and George A. Heintzeman of the 
Dexter Folder Company. 


Ad Women Elect Directors 


The annual meeting of the League of 
Advertising Women was held at the Ad- 
vertising Club House May 2. Eight of 
the old directors, Miss Jane J. Martin, 


Miss Marcia Meyers, Miss Edith V. 
Righter, Mrs. Joy True, Mrs. Louise 
Rogers, Miss Jessie Bracker, Miss Ma- 


bel Graswinkel and Miss Ida Clarke, 
over from last year. The terms of office 
of Miss Minna Hall Simmons, Mrs. W. 
D. Mead, Miss Teresa Jackson and Miss 
Anna McLean expired. Miss Simmons 
and Miss McLean were re-elected, and 
Miss Helen Waldo of John Martin’s 
Book, and Miss Helen M. Hill of Gra- 
vure Service Corporation, were the new 
directors elected. 


hold 


Minnesota Star Control Shifted 


The active control of the Minnesota 
Daily Star of Minneapolis, Minn., has 
passed into the hands of Thomas Van 
Lear, former Socialist mayor of Minne- 
apolis. Herbert E. Gaston, who has been 
editor since the foundation of the news- 
paper more than two years ago, has re- 
signed. The Star was organized jointly 
with the endorsement of the National 
Non-Partisan League and the Working 
People’s Non-Partisan League. Fred R. 
Coburn, formerly a Minneapolis sports 
writer, will serve as managing editor. 


Portland (Ind.) Daily Sold 


The Portland (Ind.) Daily Commer- 
cial-Review has been sold by B. F. 
Sprunger and G. C. Gouty to Franklin 
Hildebrand, of Wabash, Ind. The trans- 
fer was made May 1. Mr. Hildebrand 
was connected with a paper in Harris- 
burg, Ill, until recently. The retiring 
owners will rest before re-engaging in 
business. H. F. Henrichs, newspaper 
broker of Litchfield, Ill, conducted the 
negotiations. 


New Daily Paper in Indiana 
The Lawrenceville (Ill.) Daily Record 


made its first appearance May 1, from 
the office of the Lawrence County Re- 
publican. It is to be independent in 
politics. It will carry United Press pony 
service. V. H. Wisemen, formerly of 
the Robinson (Ill.) News. is business 
manager. R,. R. Dennison. of the Law- 


rence County Republican, heads the news 
force. It is the first daily paper in Law- 
renceville, an oil town 
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ENJOIN SALE OF OLD 
SILK AS NEW 


Cheney Brothers Get Order Restraining 
Gimbel Brothers from Using Their 
Name on Goods of Aban- 
doned Pattern 








Gimbel Brothers, New York depart- 
ment store, were last week restrained, in 
an order obtained from Federal Judge 
Augustus N. Hand, from continuing an 
advertised sale of silks claimed to consist 
of “22,000 yards of Cheney’s Twill and 


Shower-proof Foulards,” and were di- 
rected to cease advertising the mer- 
chandise in that manner 


In the complaint it was alleged that 
Gimbel Brothers advertised under the 
heading, “A Sensation, 22,000 Yards of 
Cheney’s Twill and Shower-proof Fou- 
lards,” followed by representation that 
these goods are first-quality foulards of 
the designs and patterns manufactured by 
Cheney Brothers for this season’s trade. 

Cheney Brothers state in their papers 
that they have purchased a substantial 
number of different designs from the 
goods advertised by Gimbel Brothers, 
and that in every instance the goods pur- 
chased are designs which were prepared 
by them, for the trade of 1921 or prior 
to that time. The goods are abandoned 
designs, says the complaint. 

The papers further alleges that Gimbel 
Brothers were offering for sale in con- 
nection with this advertising several 
pieces of merchandise which were (sold 
by Cheney Brothers last June as “sec- 
onds.” 

Following the order of the Court noted 
above, a new order was signed by J 
Hand as a result of a statement by 
Harry D. Nims, counsel for Cheney 
Brothers, that the original injunction had 
been disregarded. 

The new order provides that until a 
further order by the court Gimbel Broth- 
ers are restrained “from publishing, dis- 
tributing or circulating directly or in- 
directly, or directly or indirectly causing 
to be published, distributed or circulated 
in any manner any advertisement, cir- 
cular, statement, sign or other form of 
publicity which contains or in which ap- 
pears the names ‘Cheney,’ ‘Cheney silks,’ 
‘Cheney foulards, or any of them, or 
the name ‘Cheney’ in any form used to 
refer to or describe any textile fabric or 
in which any direct, indirect or inferential 
reference is made.” 

The defendants are also restrained 
from “further exhibition in the windows 
of defendants’ store, Broadway and Thir- 
ty-third street, or at any place in the 
said defendants’ store or on the defend- 
ants’ premises any signs, placards or 
notices upon which is displayed the word 
‘Cheney’ used in any manner referring 
to or relating to textile fabrics or con- 
nected therewith.” 


Sunday Tribune in South Bend 


The first issue of the South Bend Sun- 
day Tribune appeared April 30. Its 
six weekday afternoon issues will be pub- 
lished as they have been since the daily 
issue was established May 28, 1873, about 
a year after the Weekly Tribune was 
founded. The first issue of the Sunday 
Tribune carried 68 pages, including a 
colored comic and an invisible color book 
of eight 


pages. Telegraph service is 
furnished by the International News 
Service. The Sunday Tribune is sold at 
5 cents. 


A. P. Traffic Changes 


Several changes in the traffic depart- 
ment of the Associated Press Bureau at 
St. Paul became effective May 1. F. E. 
Eckstein, night chief operator in Chi- 
cago division headquarters, succeeded F. 
J. Boulger as traffic department repre- 
sentative in St. Paul, Mr. Boulger tak- 
ing over the position of chief of the auto- 


matics. B. C. Harrison, day relay op- 
erator, was transferred to Chicago to 
succeed Mr. Eckstein. George Daven- 


port was transferred this week to Apple- 
ton, Wis. 
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NEWSPAPERS URGED TO 
ADVERTISE SELVES 


Ad Bureau Speakers Point to Results 
Achieved by Publicity Men for 
Several Dailies — Rogers 
Again Chairman 


One of the important matters which 
came up for discussion before the Bu- 
reau of Advertising of the American 
Newspaper Publishers’ Association was 
the matter of encouraging and urging 
newspapers to advertise themselves. 5. 
E. Thomason, of the Chicago Tribune ; 
John B. Woodward, of the Chicago Daily 
News, and Harry Chandler, of the Los 
Angeles Times, all strongly favored the 
plan of newspapers advertising them- 
selves nationally and locally. 

“A newspaper that spends money ad- 
vertising itself will have that money come 
back a hundred-fold, and I think that 
every newspaper in the country should 
make an annual appropriation for pub- 
licity,’ said Mr. Woodward. “If the 
newspapers will only advertise themselves 
in trade publications, other newspapers, 
and in their own columns, the volume ot 
advertising would be increased tremen- 
dously. Every newspaper should have 
a special publicity men, with a salary 
from $7,500 to $12,000 a year, whose sole 
duty is to ‘put over’ his newspaper. | 

“Several papers, including the Chicago 
Tribune, the Cleveland Plain Dealer, the 
Minneapolis Journal and others, have 
such a man and they have found results 
more than gratifying. Such a plan will 
develop reader interest, as well as ad- 
vertising.” : * te 

The Bureau of Advertising 1s formu- 
lating a plan to bring this matter to the 
attention of newspapers throughout the 
country, } 

At the close of the convention, Paul 
Patterson, of the Baltimore Sun, the 
newly elected president, named the com- 


3u- 


mittee to conduct the affairs of the | 
reau for the coming year, as follows: 
Harry Chandler, Los Angeles Times. 
Howard Davis, New York Tribune, 
William J. Hofmann, Portland Ore- 
gonian. 

D. D. Moore, 
Picayune. vate ’ 
Fleming Newbold, Washington Star. 
David B, Plum, Troy Record. : 
William F. Rogers, Boston Transcript. 
S. E. Thomason, Chicago Tribune. 
Edward A. Westfall, Boston Adver- 

iser. 
Louis. Wiley, New York Times. 


New Orleans Times- 


John B. Woodward, Chicago Daily 
News. ; 
Lafayette Young, Jr., Des Moines 
Capital, 


The committee held a meeting in the 
Waldorf-Astoria on Friday afternoon 
and organized by electing William. F. 
Rogers, chairman; Harry Chandler, vice- 
chairman; Howard Davis, treasurer, and 
David B, Plum and Louis Wiley, finance 
committee. 


CRITICS DON THE BUSKIN 





They Wrote a Play and Acted It, While 
Actor Wielded the Pen 


A group of New York newspaper men, 
critics and playwrights decided that they 
would not only tell actors how to act, 
but show them, so on April 30 at the 
49th Street Theater, they gave a per- 
formance which they chose to name “No 
Sirree.” ; . 

The show was a collection of bur- 
lesques and satires on modern theatrical 
productions, and the cast was composed 
of men whose names appear every day 
in the New York newspapers. Heywood 
Broun, as the “Spirit of American 
Drama,” was surrounded by such stars 
as Franklin P, Adams, Robert C. Bench- 
ley, John Peter Toohey, Marc Connelly, 
Robert Sherwood, Alexander Woollcott. 
Donald Ogden Stewart, George S. Kauf- 
man and numerous others. : s 

The program stated that “No Sirree” 
was an anonymous entertainment given 
by: the “Vicious Circle” of the Hotel 
Algonquin, and in addition to the news- 


Editor 


paper men named and others, a number 
of well known act 
in the list. The 

from 


irs and actresses were 
tches given were also 


SKE 


the pens of local newspaper men, 
but unfortunately the names of the au- 
thors were kept a secret, with the ex- 
ception of “The Editor Regrets,” which 


Donald Ogden Stewart confessed to have 


written. Deems Taylor, music critic of 
the New York Morning World, con- 
ducted the show. 

The World printed a review of the 


“entertainment” by Wilton Lackaye, 


HEARST EXECUTIVES IN 
YEARLY MEETING 
Conference Holds Closed-Door Sessions 


at Ritz Carlton—Dinner at Mrs. 
Hearst’s Home Closes 





Convention 


Executives of the Hearst newspapers 
held their fourth annual conference May 
1 to May 5 at the Ritz Carlton Hotel, 
New York. It was entirely an executive 
session and at its conclusion it was stated 
by W. E. Miller, of the Hearst general 
staff, that no changes had been made and 
that the conference had just talked over 
newspaper conditions generally. 

Sessions of the conference 


were pre- 
sided over by Hugh Murray, of the 
Hearst general staff. There were also 


special meetings of the managing editors, 
the advertising managers, and the cir- 
culation managers. The conference 
closed with a dinner at the Hearst town 
house, at which the conferees were the 
guests of Mrs. Hearst. William Ran- 
dolph Hearst is in California. 

Those who attended the conference in- 
cluded the Hearst General Management, 
Arthur Brisbane, Bradford Merrill, J. 
A. Moore, Hugh Murray, M. L. Annen- 
berg, W. G. Bryan, and W. E. Miller 

Publishers, J. C. Dayton, New York 
Evening Journal; E. A. Westfall, Bos- 
ton Advertiser; G. Logan Payne, Wash- 
ington Times; John A. Dickson, Chicago 
Herald and Examiner; Herman Black, 
Chicago American; John H. Lederer, 
Milwaukee Wisconsin News; Clarence 
R. Lindner and E, D. Shaw, Detroit 
Times; C. S. Stanton, San Francisco 
Examiner; and George Young, Los An- 
geles Examiner. 

Managing Editors, W. A. Thayer and 
Victor Watson, New York American; 
J. R. Hastings, New York Journal; R. 
C. McCabe, Boston .American; T, V. 
Ranck, Boston Advertiser; A. C. Marks, 
Jr., Washington Times; G. W. Hinman, 
Chicago Herald-Examiner; W. A. Cur- 
ley, Chicago American; and H. H. EI- 
well, Wisconsin News. 

Circulation Managers, J. D. Bannon, 
New York American; B. W. Bloom, New 
York Journal; R. C. Kenney, Boston 
Advertiser; E. M. McSweeney, Boston 
American; Max Fenske, Washington 
Times; George Hartford, Chicago Her- 
ald-Examiner; J. N. Eisenlord, Chicago 
American; Charles Hensen, Wisconsin 
News; Hatcher, Detroit Times; 
A. E. Crawford, San Francisco Exam- 
iner; and A, G. Williams and R. J. Cor- 
rigan, Los Angeles Examiner. 

Advertising Managers, H, M. Roberts 
and W. T. Hamilton, New York Amer- 
ican; W. N. Callender and F. B. Trimm, 
New York Journal; C. H, Tobey and 
C. D. Priest, Boston American; J, A. 
Callahan, San Francisco Examiner; S. 
P. Bartlett, Los Angeles Examiner; and 
F, J. Chalupp, Wisconsin News. 





CLAUSSEN RESIGNS 


Severs All Connection With U. S. Ship- 
ping Board—Plans Unknown 


Wasuincton, D. C., May 4.—M. B. 
Claussen, former advertising manager of 
the Shipping Board, who was relieved 
of his duties March 13 for assignment 
on the Pacific Coast to make an investi- 
gation of port facilities, there tendered 
his resignation May 3, effective at once. 
In announcing the resignation W. J. 
Love, vice-president of. the Emergency 
Fleet Corporation, said the situation had 
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so changed as to make the work planned 
for Mr. Claussen unnecessary, and he 
therefore tendered his resignation. 

Mr, Claussen, it was learned, has not 
been at the Shipping Board offices for 
several weeks and no information could 
be obtained here as to his plans for the 
future. 

He was succeeded on March 13 as ad- 
vertising manager by James W. Boring 
of Kansas City, whose appointment was 
published in Eprror & PuBLISHER of 
March 18. 





Utica Observer-Dispatch Officers 

Officers of the Utica Observer-Dispatch 
Inc., publisher of the Utica Observer- 
Dispatch, which appeared May 1 as one 
newspaper, are President, Erwin R. 
Davenport, Rochester; vice-president, 
Prentiss Bailey, Utica; treasurer, Frank 
E. panes. Rochester ; secretary, Wood- 
ford’ J. Copeland, Elmira. The Sunday 
Tribune will be issued under the name of 
the Observer-Dispatch, beginning May 7. 
J. P. McKinney & Son, New York, will 
represent the Observer-Dispatch in the 
national field. 


HOUSTON POST STARTS 
EVENING EDITION 


Circulation of 25,000 Promised for 
First Issue May 8—Two Editions, 
1 P. M. and 6:30 Baseball 
Planned—U. P. Report Used 





HE Houston (Tex.) Post will, be- 
ginning May 8, issue an afternoon 
edition to be known as the Evening Post, 
according to Roy 
G. Watson, pub- 


lisher of the 
Post, who spent 
last week in 


New York at the 
American News- 
paper Publish- 
ers’ Association 
convention. 

“Of course, I 
am __ enthusiastic 
over the prospect 
of this new pa- 
per,” said Mr. 
Watson, “bdve- 
cause while I in- 
herited the Post 
from my father, this paper will be my 
own child, something I have created my- 
self. We feel that the Houston Post is 
an institution and while I want this new 
afternoon paper to do finely, I have no 
desire that it go ahead of the morning 
paper. In fatt I would not want it to. 
We have always called the Houston Post 
“the cleanest paper in Texas,” and 
think we have lived up to that slogan. 

“The Evening Post will have the 
United Press service, and we expect to 
begin with a circulation of 25,000. At 
present we get out a bulldog edition at 
7:30 in the evening and to get out an 
afternoon newspaper it will mean mov- 
ing that edition up to 1 o’clock. At 6:30 
in the evening we will issue a baseball 
edition. At present we are employing a 
double mechanical force, so we will need 
only a few extra people. Frank Roberts 
will be managing editor; J. H. Skinner, 
advertising manager and Ira Burton, cir- 
culation manager. 

Mr. Watson is one of the youngest 
newspaper publishers in the country. 
North Carolina is his native state, but 
he has spent the greater portion of his 
life in Texas, where his father was well 
known as a newspaper man. He takes 
an active part in Southern Newspaper 
Publishers’ Association affairs. 





Roy G. Watson 


J. W. Haigis Buys Weekly 


John W. Haigis, president and treas- 
urer of the Greenfield (Mass.) Daily Re- 
corder Company, has bought the Turners 
Falls (Mass.) Reporter, a 50-year-old 
weekly. No future plans for the weekly 
have been announced. A 10-year lease 
for its quarters in Turners Falls has been 
signed, however, and editorial and ad- 
vertising offices of the Reporter will be 
maintained there. 





HAMBIDGE IS PRESIDENT 
OF NEWSPAPER CLUB 


Officers and Directors Elected as Ney 
York Journalists Enter Their 
New Quarters—700 on 
Rolls. 


The Newspaper Club held its first elec. 
tion May following opening of jts 
quarters in the Bush building, 133 W 
4ist street, New York, and elected the 
following officers: 

President, Charles G, Hambidge, Ney 
York Times ; first vice-president, Harold 
A. Vivian, New York Herald; secong 
vice-president, Harry D. Kingsbury, Ney 
York Tribune; treasurer, John R. Binns 
Tribune; recording secretary, Fred }{ 
Adams, New York City News Assoc. 
tion, and corresponding secretary, Ben 
Mellon, Epitor & PuBLISHER. 

Directors elected are: William P 
seazell, World; Arthur C. Clark, Her. 
ald; J. Earl Clauson, World; William 
L. Curtin, Tribune; Walter A. Dayen. 
port, Herald; Elmer Davis, Times: 
James L. Durkin, Evening Telegram: 
Andrew Ford, Evening Telegram; Gene 
Fowler, American; Martin Green, Even. 
ing World; James A. Haggerty, Times: 
Edwin C, Hill, Herald; Patrick McEvoy. 
Oil Trade Journal ; Hamilton Peltz, Her. 
ald; John M. Rainey, Evening World: 
Herbert Bayard Swope, World; John H. 
Tennant, Evening World; William A. 
Thayer, American. Associate Dire¢tors: 
William J. Guard, Van Ness Harwood 
and Robert E. Livingston, 

Large baskets of flowers were received 
by the club in honor of its inanguration 
from the World, the Times, the Ameri- 
can, the Evening Telegram, and Eprmr 
& PusiisHer. The informal opening of 
the club rooms at noon, when the ballot- 
ing for officers and directors began, 
closing at 6 o’clock, was followed by an 
informal reception. A buffet supper was 
served. 

Mingling with the largest part of the 
membership of 700 in celebrating the in- 
auguration, the club, whose charter as- 
sures it permanent control by working 
newspaper men, were: 

R, A, C. Smith, Joseph Johnston, Rob- 
ert Adamson, Thomas W, Whittle, Will- 
iam Harmon Black, Ralph A. Day, State 
Prohibition Director; George A. Glynn, 
Republican State Chairman; James 
Blaine Walker, William H. Edwards, 
Charles Hyde, Samuel S. Koenig, Chair- 
man Republican County Committee; the 
Rev. James Wasson, Father Cashin, 
Chaplain of Sing Sing Prison; George 
McAneny and Bird S. Coler. 


Houston Business Bureau Starts 

A Better Business Bureau has been ot- 
ganized at Houston, Tex., under the 
auspices of the Houston Advertising 
League. A budget of $10,000 a year has 
been raised to conduct the bureau's at- 
tivities. D. W. Michaux, C. C. Lang, 
C. S. E. Holland, J. B. Westover, W. ¢ 
Munn, R. S. Sterling, T. C. Spooner, 
Simon Sakowitz, I. Shotwell, V. A. Cor- 
rigan and George Forristall were elected 
directors of the bureau. 





Pennell Eagle Art Critic 

Joseph Pennell, American etcher and 
writer on art subjects, has been ap 
pointed art critic of the Brooklyn Eagle, 
succeeding Hamilton Easter Field, who 
died recently. Mr. Pennell lived for 
many years in London where he knew 
Whistler intimately, but for a year has 
resided in Brooklyn. 


Holmes Locates in Galt 
Allan Holmes, who has retired as edi 
tor of the Prince Albert (Sask.) Herald 
to become managing editor of the Galt 
(Ont.) Reporter, was the recipient of 
presentation made by the staff. 
Gordon succeeds as editor of the Herald 


Bradford Daily to Rebuild 
The Bradford (Pa.) Era is to faz 
the building which it has occupied since 
1880: and will replace the structure 
a modern newspaper plant. 
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THEY ARE 








Don’t let your eye deceive your mind. This 
is not a wedding. The woman with the 
flowers is Edith Mason, of the Chicago Opera 

pany, the gentleman to her right is 
Edgar B. Piper, editor of the Portland Ore- 
gonian, and to her left we have Mayor George 
B. Baker of Portland and Giorgio Polacco, 
conductor of the Chicago Opera Company and 
husband of Miss Mason. The occasion was 
the opening of the Oregonian’s new radio 
broadcasting station. 


(i 


Whenever circulation starts to slip on any 
one of the papers out in that group of states 

names begin with letter I and the 
publisher yells for Jim or Bill it’s a hundred 
chances to one that the response comes from 
one of the men shown below, because pretty 
near every circulation manager out that way 
belongs to the Three I Circulation Managers’ 
Association. 


You’re getting good when they hang your 
comics in a Par'sh House. That’s what they 
Aid with Gene Carr’s (above) Metropolitan 
Movies last week. 
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New York newspaper men had a lot of flowers pinned on them this week. The occasion was 

the opening of their new club and the flowers came from the newspapers they work for. 

Here are a few of them. First row, left to right, we have Alex McCurdy, of the Oil Trade 

Journal; Patrick McVoy, Secretary of the Club; C. C. Hambidge, New York Times, President; 

H. A. Vivian, Herald, Vice-President; Ben Mellon, of Editor & Publisher, Corresponding 

ae, See H. Adam, New York City News Association, Recording Secretary; Jack 
inns, Tribune. 





White House correspondents are taking good care of our President-Editor these days. No 
more misquoting, no more breaking of confidence and no more getting into conferences umless 
you have a right there, because the White House correspondents have three very active 
officers in (left to right) Raymond Clapper, Treasurer; Russel Young, President; Frank 
Stetson, Secretary. 
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CANADIAN PRESS AGAIN ELECTS SMITH 
AFTER YEAR OF STEADY EXPANSION 





Domestic and Cable News Services Have Made Satisfactory 
Growth, General Manager Livesay Reports—Co-op- 


ative Idea Spreads 


Among Members 





By W. A. 


Toronto, May 4.—A year of substan- 
tial progress in the affairs of Canadian 
Press, Limited, was revealed in the re- 
ports presented to the annual general 
meeting held at the Prince George Hotel 
here on Tuesday, May 2. 

Directors were elected for next year as 
follows: For Nova Scotia, G. Fred 
Pearson, Halifax Chronicle; New Bruns- 
wick, F, B. Ellis, St. John Globe; On- 
tario and Quebec, H. Gagnon, Quebec 
Le Soleil; John Scott, Montreal Gazette ; 
E, J. Archibald, Montreal Star; E. Nor- 
man Smith, Ottawa Journal; W. J. Wil- 
kinson, Toronto Mail & Empire; Irving 
E. Robertson, Toronto Telegram; W. J. 
McNair, Hamilton Herald; T. H. Pres- 
ton, Brantford Expositor; Manitoba, E. 
H, Macklin, Manitoba Free Press; Ver- 
non Knowles, Winnipeg Tribune; Sas- 
katchewan, Burford WHooke, Regina 
Leader; Alberta, J. H. Woods, Calgary 
Herald; British Columbia, C. F. Cran- 
dall, Vancouver World. 

At a subsequent meeting of the board 
of directors officers for the year were 
elected as follows: President, E. Nor- 
man Smith; first vice-president, E, H. 
Macklin; second vicepresident, G. Fred 
Pearson. J. F. B. Livesay, general man- 
ager, was elected secretary. A. R. Ford, 
London Free Press, and W. J. Wilkin- 
son, Mail & Empire, were re-elected, re- 
spectively, chairman of the evening and 
morning paper sections of Ontario and 
Quebec division. 

Reports of the president and manage- 
ment to the meeting recorded a continued 
progressive improvement in news serv- 
ice. The membership appreciated the 
value of the direct London cable service 
inaugurated last year by authorizing in- 
creased assessments on this account. 

In his report General Manager J. F. B. 
Livesay referred with satisfaction to ‘the 
improvement in the return service of 
news from the individual newspaper of- 
fices. Members were realizing more 
clearly the co-operative nature of the or- 
ganization and were seized of the im- 
portance of getting out promptly the 
news of their own districts if they were 
to expect satisfactory service from other 
members in return. The work of W. J. 
McNair, Hamilton Herald, in this con- 
nection was mentioned with commenda- 
tion, the service from Hamilton, thanks 
to his efforts, being now first class. 

Referring to the staff, the general man- 
ager reported that much benefit had ac- 
crued during the year through the inter- 
change of editors and reporters. Men 
had been brought from Ottawa and 
Montreal to head office, and men from 
head office had gone to outside bureaus. 
The management believed that this inter- 
change of editors should be carried still 
further till every man holding a respon- 
sible position in the service had an op- 
portunity to get a broad national out- 
look, 

In covering the parliamentary session 
at Ottawa, the Ottawa bureau was trying 
to get away from dull Hansard reporting 
and to run separate stories as subjects 
permitted. This method was particular- 
ly valuable for the medium-sized paper 
dependent almost entirely on Canadian 
Press for its news report, as several sto- 
Ties were made available for the front 
page instead of a single caption with a 
long turnover. 

Mention was made of the strengthen- 
ing of the service covering sports, which 
was formery the weakest department. 
Wherever possible, sporting events are 
covered by members of the staff and. 
failing this, experienced sporting editors 
are called upon. Running reports of big 
games had proved of value to morning 
paper members, while good follow-ups 
were carried for evening papers. 

A year ago mail service was more or 
less experimental. It had now become 
an established success, proving of special 


CRAICK 


value to smaller papers which could not 
spend money on supplementary services 
to fill their news pages. A good amount 
of advance material was being sent out 
through the mails, thus materially reliev- 
ing overcrowded wires 

Dealing with the several divisions, it 
was stated that a competent Maritime 
Province newspaper man had been added 
to the staff of the Montreal bureau as 
editor for the Maritime division. Con- 
siderable improvement in service had re- 
sulted and there was also a marked de- 
velopment in news gathering in the di- 
vision. A special mail service out of 
Boston had also been instituted for the 
Maritime Province membership, and a 
special House of Commons lead from 
Ottawa for this division had been started 
in order to overcome the disability of 
change of time, 

The chief development in the Ontario 
and Quebec division was the appointmen* 
of a staff man, with experience at Ot- 
tawa, to cover the Ontario Legislature 
and government departments, This serv- 
ice has been of special value to the nu- 
merous pony evening papers in Ontario 
and to leased wire members served off 
Western Ontario circuits. Next session 
it is planned to cover the Quebec Legis- 
lature in the same way. There has been 
a distinct improvement in news gather- 
ing in both Ontario and Quebec during 
the year. 
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In the Western division efficient news 
service was well maintained. 

Output of wire operation was in:- 
proved during the year and a satisfac- 
tory standard was now being maintained. 

Relations with the Associated Press 
tended to become closer and closer. Co- 
operation was declared to be perfect and 
each organization was eager to meet the 
special news requirements of the other. 
lt was felt to be good business on the 
part of the Canadian Press to devote a 
little wire capacity to send the A, P. 
special reports covering, for instance, the 
Dominion Parliament, as this would give 

Canada the right kind of publicity in the 
United States. The C. P. was furnish- 
ing not only to New York but to Seattle 
a complete service of Canadian news. 
But for this, little if any Canadian news 
would work across the continent from 
New York to San Francisco, 

Dealing with cable service, the report 
stated that the stpplementary cable serv- 
ice initiated last August in co-operation 
with Reuter’s had worked splendidly. 
Sir Roderick Jones had done everything 
possible to make the service efficient, and 
Mr. Champion, the Canadian Press rep- 
resentative, was making a conspicuous 
success. There was also close and ef- 
fective co-operation with the Associated 
Press, which filed its cables from the 
same office. Members of Canadian Press 
were showing practical appreciation of 
the service by a nearly 100 per cent pub- 
lication of the British cables. The pres- 
ent cable wordage averaged 900 to 1,000 
words every twenty-four hours and was 
extended by cable editors to 3,000 to 
4,000 words. 

For the benefit of French-language 
members some cables were now being 
carried giving the domestic news of 
France not covered by the Associated 


(Continued from page 17) 
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AMERICAN ADS STupy 
OF M. _BUROULET 


Havas eennniteet Here as French 
Newspaper Copy Shows Change 
From Old to Modern 
Methods 


By G. LANGELAAN 
(Paris Editor, Epttor & PUBLISHER) 


Paris, April 21.—M. Gille Buroulet, 
of the advertising department of the 
\gence Havas, who handle the largest 
share of French newspaper advertising, 
is at present in the United States to 
study modern American methods of ad. 
vertising. 

French advertising is in a state of 
rapid evolution, and anyone who fe. 
members the advertising columns of the 
Paris newspapers before the war is 
struck by the difference they now show. 
Closely packed, ungainly masses of line 
after line of type, painfully and wearily 
extolling the excellencies of this or that 
article, are a thing of the past, It js 
now possible to find a quarter page ad- 
vertisement with only sixteen words in 
it to advertise a choice brand of maca- 
roui! 

The full page advertisement is also 
beginning to grow more frequent in 
France. All the Paris papers on a re 
cent Sunday carried such an advertise- 
ment on their back page. It represented 
an outstretched hand occupying the 
whole page. Along the line of fortune 
a Citroen automobile is making its way 
over the words, “You will soon have a 
Citreon for your . ” and here the 
line of fortune divides into the three 
words, “business, pleasure and _ travel,” 
The page is headed “This is written in 
your hand.” and underneath the drawing 
are the words, “The 10 Hp. Citroen js 
the car of the present and the future” 

It is illustrated in the next column as 
it appeared in a recent issue of Le Petit 
Parisien. 

While still a long way behind Amer- 
ican advertising, it is yet a great step 
forward from much of the old_use-up- 
every-inch mania. There is still great 
room for improvement and much of the 
ungainly masses of black one still sees 
in French papers would be banned in 
\merica or England. The text of the 
advertisements is showing great pro- 
gress, although it lacks that gentle in- 
sistence that lingers in the memory or 
awakens an immediate desire to pur- 
chase the article advertised. 

Frenchmen who read English fluently 
are generally of the opinion that the 
same style of advertising as is seen in 
\merican publications would not be 
fitted for French readers. Some time 
ago one publication showed unmistak- 
able signs that all its advertising had 
heen rewritten by someone with ex 
perience gained in America, but as the 
practice has not been continued it evi- 
dently did not produce the results ex- 
pected from it. On very rare occasions 
one is greeted by an American advertis- 


ing cut on opening a French newspaper, 
but this is rare indeed. and the accom- 
panying text is generally disappointing. 


MISSOULA WILL HUM IN JULY 


National Editorial and State Associa- 
tions Meet There July, 1922 
Martin J. Hutchens, editor and pub- 


lisher the Missoula (Mont.) Daily 
Missoulian, passed through New York 


of 


this week on his way from the funeral 


of his brother, Dr, Frank F. Hutchens, 
at Antwerp, N. Y., this week. 

He said that plans for the convention 
of the National Editorial Association 
meeting in Missoula, July 19-22, were 
proceeding in excellent fashion, The 
Montana Editorial Association will also 
meet in Missoula the same day, as will a 
group of old-time newspaper men of the 
state. President Harding is expected to 
attend the sessions of the N, E, A. July 
21, and Governor Dixon, of Montana, is 
also scheduled to deliver an address, 
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UNRESERVED ARBITRATION PUT UP TO 


i 8. Us 


BY CANADIAN DAILIES 





few Labor Troubles Reported at Montreal Convention—Wages 
Remain at High Level—F. J. Burd of Vancouver 
Province Is New President 





(By Telegraph to 


ONTREAL, May 4.— Canadian 
M daily newspaper publishers fared 
exceedingly well during the past year 
in their disputes with organized labor, 
cording to a series of reports present- 
aj at the just concluded annual conven- 
jon of the Canadian Daily Newspaper 
\ssociation, which met here yesterday 
and today. 

The failure of the International Typo- 
graphical Union to enforce its demands 


jr a 44-hour work week in the job 
printing shops was viewed as particu- 
arly auspicious for newspapers. This 


filure was argued as dooming any at- 
tempt by organized labor to make any 
determined or successful fight for a 44- 


hour week in the newspaper shops. 
The general trend of wages and work- 
ing conditions was to remain unchanged 


over the previous year. Agreements be- 
tween publishers and the International 
Typographical Union were renewed in 
1] cities at the same scale as the ex- 
piring comraet. 

One reduction was made in the wage 
sale at Winnipeg, where the agreement 
between the publishers and the printers 
contained a clause whereby wages 
would be reduced to meet any cut in 
the cost of living. Three other agree- 
ments with printers and two with press- 
men also provided for wage cuts. 

Higher scales were agreed upon in six 
of the smaller Canadian cities, while in 
Montreal the scale for the French 
papers were brought up to meet the 
English scale. 

Only two cities conceded the 44-hour 
week to the printers, St. John, N. B., 
and Prince Albert, Sask. 

Demands of a radical nature, with the 
pessible exception of the above two, for 
any change in shop conditions, were suc- 
cessfully opposed throughout the Do- 
minion, Several instances of 
by the unions for arbitrary 
were reported, but none 
by the empioyers. 

Only two strikes occurred during the 
year in the entire Dominion. One was 
in the Peterboro Examiner and the other 
inthe Regina Leader. In both cases the 
publishers offered a successful resistance 
with the result that agreements satisfac- 
tory to the former were finally reached. 
In the discussien of the above report 
consideration was given to the advisa- 
bility of entering into a separate arbi- 
tration agreement with the International 
Typographical Union, but it was finally 
decided that no negotiations be opened 
unless all questions which might arise 
between employers and employees were 
subjected to arbitration. 


shop rules 
were conceded 


The convention, which is the third, 
was attended by 60 publishers from 
coast to coast and, w ith the exception 


of the question of the agreement between 


publishers and advertising agencies, of- 
fered little of a contentious nature. 
J. E. Atkinson, publisher of the To- 


tonto Star, the retiring president, mere- 
ly referred briefly to the general news- 


Paper situation in Canada during the 
past year. General conditions had im- 
Proved materially, circulation showing 


considerable increase in the larger cities, 
while the volume of advertising was 
gratifying. 

For the first time in many years past 
the once-critical news print situation was 
Passed entirely without discussion or 
comment. 

The campaign conducted 
year by the association in every part of 
the Dominion to stimulate advertising 
was reported as having been very ef- 
fective. Each newspaper periodically de- 
Votes display space to reading matter 
addressed to business men outlining the 
advantages and benefits accruing from 
advertising. The association prepared 
ee copy and sunplied mats to all mem- 


during the 
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Some discussion was devoted to the 
review of the new increased scale of 
postal rates on newspapers. One in- 
crease from one-quarter to three-quar- 
ters of a cent per pound was made ef- 
fective by the Canadian Government on 

1921, and a second incre 
was put into effect on January 1, 1922, 
raising the rate from three- -quarters of 
a cent to 1% cents per pound. 

A protest was laid before the post- 
master general in March last by the 
publishers, but the Government refused 
to make any alteration in the announced 
scale. The publishers urged that the in- 
crease be spread over a longer period, 
instead of being applied abruptly. No 
further action is planned for the mo- 
ment. 

A batch of resolutions were rushed 
through during the concluding afternoon 
session, the first of these being of regret 
on the death of several members of the 
association since the last annual meet- 
ing. Those listed were W. B. Burgoyne, 
publisher of the St. Catherines (Out.) 
Standard; J. T. Hawke, Moncton (N. 
B.) Transcript ; C. J. Bowell, Belle- 
ville (Ont.) Intelligencer, and David 
Bean, Kitchener (Ont.) Telegraph. 

Other resolutions were of thanks to 
the retiring president, J. F. Atkinson; 
to the directors and the chairmen of the 
various committees; to William Wallace 
who resigned on January 1, 1922, as 
manager, but who has since filled the 
office of advisory manager to his acting 
successor; to the harbor commission of 
Montreal : the Montreal Ladies’ Press 
Club, which entertained the wives of the 
delegates during the convention, and to 
the Canadian Export Paper Company, 
which gave a moving picture entertain- 
ment showing the manufacture of pulp 
wood into news print. 

At the banquet in the Windsor Hotel, 
on Wednesday evening, the publishers 
had as their guests of honor Sir Lomer 
Gouin, former prime minister of Quebec 
and now minister of justice in the 
federal cahinet; Right Hon. Arthur 
Meighen, former Canadian premier 
Mrs. Meighen and Hon. C. C. Ballan- 
tyne, former minister of marine, fish- 
eries and naval affairs during the 
Meighen administration. 

President Frank J. Burd read a tele- 
gram of regret from the prime minister, 
Hon. W. L. Mackenzie King, at his 
inability to be present. Thereafter the 
chairman proposed the first toast follow- 
ing that of the King, Canada, a united 
nation, in doing which he suggested the 
desirability of interchange visits as be- 
tween east and west for legislation, as 
also for newspaper men, In this. lat- 
ter connection he announced that there 
would be given an invitation for the 
next convention to meet in Vancouver. 

Sir Lomer Gouin, in responding, siid 
he knew by experience that journalists 
could build political reputations and also 
do the reverse. He himself had no com- 
plaint, as he had been treated fairly 
throughout his political career. 

The right Hon. Arthur Meighen re- 
sponded to the toast of parliamentary in- 
stitutions, which was given by T. H. 
Preston of Brantford, who gave a pleas- 
ing retrospect of parliamentary life as 
seen from the press gallery in the seven- 
ties. 


Officers elected for the ensuing year 
follow: Past President, J. E. Atkinson, 


Toronto Star; President, F. J. Burd, 
Vancouver Province; Vice-President, T. 
H. Preston, Brantford Expositor ; Treas- 
urer, N. T. Bowman, Toronto Telegram; 
Directors: F. B. Ellis, St. John Globe; 
W. H. Dennis, Halifax Herald; Florian 
Fortan, L’Evenement, Quebec; L. J. 
Tarte, La Patrie, Montreal; Lord Ath- 
olstan, Montreal Star; P. D. Ross, Ot- 
tawa Journal; G. E. Scroggie, Toronto 
Mail and Empire; R. M. Glover, Peter- 
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boro Examiner; W. J. Taylor, Wood- 
stock Sentinel-Review; R. B. Harris, 


Hamilton Herald; E. H. Macklin, Win- 
nipeg Free Press; C. A. Elvin, Saska- 
toon Star and Phoenix; J. H. Woods, 
Calgary Herald; F. F. Payne, Nelson 
News. 

At the closing session the Executive 
Committee and Special Committees were 
chosen as follows: 

Executive Committee: F. J. Burd, 
Vancouver Province, (President), J. E. 
Atkinson, Toronto uns pe Bowman, 
Toronto Telegram; T. H. Preston, 
Brantford Expositor; P. D. Ross, Ot- 
tawa Journal. 

Chairmen of Committees: Advertising 
Policy and Promotion Committee—H. B 
Muir, London, Ont., (Advertising Pol- 
icy); W. B. Preston, Brantford Ex- 
positor, (Promotion). 

Circulation, W. F. 
Star. 

Cost and Records, 
Spectator. 


Argue, Toronto 


P. I. Ker, Hamilton 


Labor, J. R. Henderson, Montreal 
Gazette. 

Paper, Hon. Frank Carrel, Quebec 
Telegraph. 

Postal and Parliamentary, Col. R. F. 


Parkinson, Ottawa Journal. 

At a special executive meeting held 
immediately after the close of the con- 
vention, Arthur Partridge, former ad- 
vertising promotion manager, was ap- 
pointed manager and secretary of the 
association. He succeeds William Wal- 
lace, who resigned to _ the staff of the 
Toronto Star, and who has been acting 
as advisory manager. 

Mr. Partridge joined the association 
in last June, coming from the Rochester 
Post-Express, where he was chief edi- 
torial writer. 

D. B. Taylor was appointed assistant 
manager. 

At the invitation of A. C. Morton, head 
of the Herald Publishing Company, a 
number of the delegates visited the new 
premises of the Herald during the course 
of the day. This evening they were en- 
tertained to dinner by the McKim Adver- 
tising Agency. 

The members who attended were: 

W. L. Agnew, St. Thomas Times-Journal; 
James R. Allen, Hamilton Spectator; E. 
Archibald, Montreal Star; J. E. Atkinson, 
Toronto Star; N. T. Bowman, Toronto Even- 
ing Telegram; I. E. Bowell, M. L. Sullivan, 
Belleville Intelligencer; F. J. Burd, Van- 


couver Providence; 


. Burgoyne, St. Cath- 
arine Standard; W. H. “Coleman and F. B. 





Ellis, St. John (N. B.) Globe; F. W. Clarke, 
Ottawa Citizen; C. F. Crandall, Vancouver 


World; R. J. Cromie, Vancouver Sun; 
Charles Dingman, Stratford Herald; L. H. 
Dingman, St. Thomas Times-Journal, Ont.; G. 
A. Disser, Ottawa Citizen; J. Dixon, Natural 
Resources Branch, Ottawa: G. Wilson, 
Lindsay Pi Post; J. Woods, Calgary 
Herald; ib Foster, Galt Reporter; John M. 
Imrie, PR Journal; W. J. Little, Mon- 
treal Star; A. D. MacKenzie, Sarnia Canadian 
Observer; A. H. Macklin, Winnipeg Free 
Press; W. J. Moore, Brockville Times-Rec- 
order; K. W. Obeirne, Stratford Beacon; 
George Pelletier, Montreal Devoir; P. D. 
Ross, Ottawa Journal; W. J. Taylor, Wood 
stock Sentinel-Review; C. Thomas London 
Free Press; John H. Noble London Free 
Press; A. C. Morton, Montreal Herald. 


INDIANA WANTS PRESS BODY 


Business Rather Than Politics and So- 
cial Affairs, Editors’ Aim 


May 1.—Indiana 
contemplate the or- 
Indiana Press Associa- 
purposes, eliminating 
features. Plans are 
sub-committee com- 
posed of FE. H. Harris, Richmond Pal- 
ladium, representing the Indiana Repub- 
lican Editorial Association: George W. 
Purcell, Vincennes Sun, representing the 
Democratic Editorial Association; and J. 
’. Piercy, head of the School of Jour- 
nalism of Indiana University. It 


VINCENNES, Ind., 
newspaper editors 
ganization of an 
tion for business 
politics and social 
in the hands of a 


was 
decided to place the matter before the 
Indiana members of the Inland Press As- 


sociation at Chicago May 15 and 16. 


Vallejo (Cal.) Papers Combined 


The Vallejo (Cal.) Times and the 
Valleio Morning Herald have con- 
solidated as the Morning Times-Herald., 
Robert W. Walker, who has been pub- 
lisher of the Times, is the majority 
stockholder under the consolidation. 
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C.D.N.A. WON’T APPROVE 
AGENTS WHO REBATE 


Stringent Resolution Adopted After 
Meeting With Advertising Interests 
—Can’t Sign Agreement 
With U. S. Aan 








MONTREAL, Mes - Alenia of the 
clause of the minimum requirements for 
recognition of advertising, so as to for- 
bid rebating of advertising commissions 
in any shape or form, was the outcome 
of the Canadian Daily Newspapers’ As- 
sociation deliberations regarding rela- 
tions with advertisers and advertising 
agencies, at the final session of their 
annual meeting this afternoon. 

he terms of the resolution covering 
this point which was passed this after- 
noon are as follows: 


That the clause of the 


quirements for recognition 
read as follows: 


“The existing commission system 
been proven sound and productive and of 
great benefit to the advertiser and publisher, 
the rebating of the commission in any form, 
directly or indirectly, by the advertising 
agent with the advertiser is considered to be 
destructive to the best interest of the adver- 
tiser, the publisher and the agent should not 
be permitted to continue. The applicant for 
recognition shall agree that if recognition, be 
granted such recognition may be withdrawn 
or such other action taken as the association 
in its discretion may decide, at a general 
meeting of the membership, if at any time it 
shall be proved to the satisfaction of the asso- 
ciation that the applicant has rebated to any 
of its clients to any person in the employ of 
any of its clients or any other person, either 
directly or indirectly, any portion of the com- 
mission or cash discount, if any, receiver from 
publishers. This shall be interpreted as preclud- 
ing the payment, either directly or indirectly, 
of all or any portion of the salary of any 
employee of a client or the permanent or 
temporary attachment of any of the agency’s 
employees to the staff of any of its clients; 


minimum re- 
be made to 


having 


and as requiring the agency to collect from 
the advertiser for all drawings, etchings, 
typesetting, plates, shipping, etc., and any 


other work that may be done for the adver- 
tiser in addition to the actual preparation of 
copy for the advertisements in the publica- 
tions, and the actual handling of the business 
iy the publications. 


A deputation from the Canadian As- 
sociation of Advertising Agencies, headed 
by the president of that organization, E. 
Desbarats, waited on the S. C A 
during their Wednesday afternoon ses- 
sion to present their views on the matter 
of agency relations and Mr. Desbarats, 
as spokesman for the delegation, set 
forth the ideas of his organization and 
James O’Shaughnessy, secretary of the 
American Association of Advertising 
Agencies, who had joined the Canadian 
Association delegation, spoke in behalf of 
his association. 

Three representatives of the Associa- 
tion of Canadian Advertisers were also 
‘present: H. V. Ashcroft, of Ames 
Holden & McCready, Ltd. B. E. Reher, 
of “Society Brand” clothes and W. M. 
MacKay, advertising manager of Lever 
Brothers, Toronto, followed the agency 
deputation with their views. 

Reduced to essentials, the principal 
argument of the Canadian Association 
of Advertising Agencies was a reasser- 
tion of their contention that United 
States agencies should be included in any 
agreement, otherwise Canadian agencies 
would be subject to unfair competition 
while the Canadian Daily Newspaper As- 
sociation had to confess inability to in- 
duce the bulk of the American advertis- 
ers to look favorably on the proposed 
agreement. 

The advertising agency delegates, both 
Canadian and American, also strongly 
opposed any suggestion of giving com- 
missions direct to advertisers. 

The Association of Canadian Adver- 
tisers on the other hand wanted the 
agencies to bill the advertiser at the net 
rate. 

The net result of the efforts to have 
the American Association of Advertising 
Agents accept the proposed agreement, 
it was stated during the meeting, was 
that only about half the members of the 
American organization had _ signified 
their willingness to enter any agreement. 

No open discussion took place, the C. 
D. N. A. listening attentively to the 
statements of the agency delegates, and 
waiting till the latter had withdrawn to 
discuss the situation. 
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VEILED OBSCENITIES IN QUACKS’ COPY 
FIND HAVEN IN FEW PAPERS 





N. A. N. E. Members Cast Scrutinizing Eye Over Medical and 
Marriage Advertising—Not Selling Radio Firms the 
Newspaper Idea—Classified Before Jury 





By RALPH PERRY 


S* JME mighty questionable advertis- 
ing has been offered to some 

. A. N. E. members of late by the same 
aia line of quacks who would sell their 
wares through the medium of reputable 
newspapers—dut—all honor to whom 
honor is due—it would seem that such 
copy is being promptly and _ politely 
returned. 

While many papers numbered in the 
association do not offer a standard to 
intending advertisers along the lines of 
“pure advertising,” it would seem that 
the silent ethics of the game are keep- 
ing out of print some copy, which is 
nothing more than a flaring insult to the 
average intelligent reader. 

I have seen some samples of this copy 
go through the past few months, and re- 
gardless of the merit of the propositions, 
it would seem that such advertising 
should be prohibited by public statute, 


for of all the messy rotten stuff, those 
advertisements dealing with “first aid 
to the groom,” etc., are certainly with- 


out the pale of the law. 

Of late I have seen quite a bit of this 
sort of copy coming out of Indianapolis, 
St. Louis, Buffalo and other cities, sent 
out by the individual manufacturers who 
would appear to be the itinerant type of 
doctor, or the ambitious amateur who 
has purchased the formule from some- 
one else. The copy is bold, suggestive 
and in some cases downright indecent— 
and it is to be recorded that members of 
the association promptly refuse to handle 
it when offered. 

With the Standard of 
Practice for Newspapers 
very nicely, 


Merchandising 
working out 
it has been suggested from 
time to time, that such a standard as 
would cover the classes of advertising 
handled could be used by many news- 
papers with good effect. Several N. A. 
N. E. members do have such standards 
in force in their own offices—but I am of 
the opinion that the great majority de- 
pend on the close scrutinizing eye of the 
advertising manager to stop such copy 
before it reaches the composing room. 
Such a_ standard could be broad 
enough as to not be obnoxious to the 
manufacturer of proprietary articles 
which have some merit, yet absolutely 


bar the riff-raff that floods newspaper 
offices from time to time. A standard 
such as this would make the turning 


down of such copy easier for the news- 
paper and eliminate the possibility of 
ill will, for sometimes even the big manu- 
facturers are guilty of turning loose a 
lot of things that would horrify them if 
their own children should chance to read 
them out loud in their home after dinner. 

And by the way—like everything else 
where evasion is sometimes resorted to, 
it seems that some of this gentry, who 

vfind that they cannot gain admission 
through the display columns, resort to 
the classified section where copy is in- 
serted innocent enough yet carrying the 
same sinster message. This method is 
a favorite with promoters of wild-cat 
oil companies and weird motor organiza- 
tions. Failing to get into display, they 
seek the “business chances” columns of 
the press and develop bites through mis- 
leading copy. In reality this is only the 
way of getting inquiries, on which they 
later turn loose broadsides through the 
mails. 

Standardization of course can be over- 
done, but there seems to be a general 
feeling that something good may be ac- 
complished in this direction. 

* * * 


WAKENING of the membership of 

the association to the desirability 
of each and every member of N. A. N. E 
of living up to the Standard of Merchan- 
dising Practice for Newspapers will be 
strongly brought out in the merchandis- 





R. PERRY conducts’ in 
PUBLISHER each week 
auspices of the National Association of 
Newspaper Executives, of which he is 
secretary) a round table discussion on 
matters of inter-relation to the news- 
paper advertising department and the 
user of newspaper advertising space. 
Criticism or comment on any views ex- 
pressed and contributions should be 
sent to the office of the president of 
the N. A. N, E., Star-Telegram, Ft. 
Worth, Tex. 
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ing program at the convention in Mil- 
waukee in June. 

That backsliders and _ corner-cutters 
are not only hurting the association but 
themselves as well is the opinion of 
members who from time to time have 
had it reported to them on good author- 
ity that certain practices indulged in by 
some newspapers were not conducive to 
the good of the association -or its 
members. 

That the association must stand closely 
and tirmly by the standard or else let it 
fall by the wayside and open up again 
the inroads of of sarong ig is the altern- 
ative which confronts N. A. N. E. in the 
opinion of many members. Instances 
have been reported to headquarters in 
which certain members, while not actual- 
ly violating the principles of the Stand- 
ard, have used a fine-tooth comb to 
pick up wavering contracts by shredding 
and splitting hairs on the borderland of 
a little more than a dollar for a dollar 
bill. In two cases two members were 
guilty of absolute flagrant violations, 
with the result, however, that said breth- 
ren lost good contracts, because as an- 
other brother said “they offered so much 
that the advertiser became alarmed and 

gave the copy to us because it looked on 


the face of it that if a newspaper had 
to give away so much service, its adver- 
tising aes must not be sufficently 


productive of results to depend on the 
space alone.” 

The Standard will come up for a lot of 
discussion at the merchandising section 
of course. Incidentally the chairman of 
the program committee has announced 
that F. G. Hubbard of Barton, Durstine 
& Osborn will speak on the subject of 
standardizing the Standard of Practice 
from the agency point of view. Another 
speaker will be secured who will discuss 
merchandising for the smaller cities. An- 
other speaker for this session may be 
secured to talk on the subject of “What 
are you newspapers trying to do to us 
advertising agencies.” And last but not 
least another red hot topic which may be 
formally announced soon will be by a 
metoprolitan paper executive on “Selling 
your birthright for a mess of pottage.” 
The pottage in this case represents a 
2,000 or 5,000-line contract. It was only 
about a year ago that a large paper lost 
a 21,000-iine contract because it would 
not provide half-a-dozen trucks with 


which to cart around window displays. 
* oe * 

Cl ASSIFIED advertising is to be 

tried before a jury of twelve peers; 
at the coming Milwaukee convention, if 
the plans of L. J. Boughner, chairman of 
the --ogram committee on classified ad- 
vertising, and incidentally president of 


the Association of Newspaper Classified 
Advertising Managers, are carried out. 


Mr. Boughner exrlains his plans as 
follows: 
“On the morning, afternoon, or eve- 


ning given over to classified we will have 
in the front of the room twelve repre- 
sentative classified advertising managers 
as a jury, with myself presiding as judge. 
Instead of the lawyer interrogating the 
witnesses, members of the N. N. E 
will be permitted to cross-examine at 


for May 6, 1922 
their pleasure members of the jury. 
“I shall select twelve classified man- 


agers ranging from big papers down to 
smaller ones, and every member of the 
N. A. N._E. in turn may ask as many 
questions ashe desires (one at a time, of 
course) of the jury, and the members of 
the jury will be requested to answer them 
in turn. If they come prepared with 
questions, I think we will have a snappy 
afternoon. We will get a good deal of 
value out of it, and fun as well. It won't 
do our twelve classified men any harm 
to be put under cross-examination, par- 
ticularly as thev will be held up as 
experts and requested to answer Lord 
knows what questions just as they are 
fired at them, 

“It might be that I would want to 
overrule some of the questions or some 
of the answers; that would add to the 
excitement and also to the value. I 
would suggest that your members get 
together and frame up a lot of funda- 
mental questions that they want 
answered and eliminate all duplicates so 
as to make the session as snappy as pos- 
sible. You can announce, however, that 
the Classified Advertising Managers’ As- 
sociation will furnish twelve men who 
will guarantee to answer satisfactorily 
any question relating to classified adver- 
tising that any member of the N. A. 
N. E. may ask. 

ca * * 


HERE is a man in Ohio with wide 

and varied experience in the field 
of advertising, merchandising and pub- 
licity, with a splendid record of service 
available for some publisher who needs 
an expert plan and copy man, who will 
be found quick to utilize the essentials of 
advertising with the promotion of busi- 
ness. Complete information and address 
may be received from the secretary of 
the association, who has full details on 
file. 

* * * 


EING something of a radio bug 
myself and watching things maybe 
a little closer than perhaps the busy busi- 
ness or advertising manager does, I am 
of the opinion that newspapers are over- 
looking a splendid volume of business 
from manufacturers and dealers in radio 
equipment. A glance over the: columns 
of a dozen or more radio monthly and 
weekly publications show copy displays 
which indicate that substantial sums of 
money are being expended for this sort 
of publicity. 
Then | glance over the news columns 
of the daily 


papers, and | include those 
newspapers also which have broadcasting 
sets, and I strain my eyes in vain to 


see some of that copy which the manu- 
facturers and dealers and giving to the 
monthly publications. Once in a while 
I see two-inch doubles and copy of that 
sort, but never anything that seems to be 
worth while, yet one can scarcely move 
in the daily walks of life without hear- 
ing radio discussed and the oft repeated 
story, “I wish I could get a set, but I 
don’t know where to go.’ 

The newcomers in the field—the man 
who is buying the really expensive re- 
ceiving sets is not the amatuer who builds 
his own. He is generally the business 
man who has been attracted to the radio 
by the international publicity which it is 
being given. He has the money to buy 
the best the market affords. 

He is not a reader of the radio maga- 
sines—he natarally looks to the news- 
paper for the information—but finds it 
not. 

For every dollar spent by manufac- 
turers in radio magazine advertising I 
wager that any good newspaper advertis- 
ing man can prove to the manufacturer 
that he will increase his results at least 
100 per cent by using the newspaper. 

For some reason, the possibilities of 
increased business have either been over- 
looked by the busy advertising executive, 
or he has not trained his guns properly 
to catch this business, which right now 


is only in its infancy. A study of the 
radio magazines offers some tempting 
bait. The local display men should 


work up some real copy teasers for these 
merchants handling radio goods and con- 
vert them to the gentle art of big busi- 
ness. 





WILL ADVERTISE CITY jy 
NEWSPAPERS 


Newark (N. J.) peers Men to Raise 
$300,000 to Tell of Advantages 
of Their City—$10 a Mer- 
chant the Basis 


“Of course we will use street car and 
other forms of advertising, but the bulk 
of approximately $300,000 will be put 
into the newspapers, this being generally 
conceded by members of the committee 
as being the better medium,” said Dr, 
Charles F. Kraemer in an interview with 
a representative of Eprror & PUBLISHER 
when asked about the — wide pub- 
licity campaign of Newark, N. J., planned 
to bring Newark and its industrial pos- 
sibilities to the attention of other large 
cities. 

Dr. Kraemer is executive chairman of 
a committee of merchants and real estate 
men back of the movement to raise 
$300,000 to boost their city, 

This campaign is strictly a municipal 
enterprise and in no way connected with 
a national publicity drive contemplated 
by the National Association of Real Es- 
tate Boards. The plan is to enroll 
every merchant in the city and sur. 
rounding territory to a membership sub- 
scription of $10. When the first unit of 
$50,000 has been appropriated a survey 
of the situation will be made to deter- 
mine the most approved methods of ad- 
vertising extensively. 

Sut,” Dr, Kraemer continued, “ours 
is not a spasmodic venture, I assure you. 
Already the merchants of our city have 
responded magnanimously. Several have 
made known their willingness to sub- 
scribe larger amounts, but this, I hope, 
will be unnecessary. Of course there are 
those firms—such as department stores— 
that will benefit on a larger -scale than 
the smaller dealer, and these will be 
permitted to make more substantial con- 
tributions, In any event, the world is 
going to know that Newark has much to 
offer; that it is a great industrial center; 
a metropolitan city; an ideal spot to live 
or build in; a city replete of the things 
that make for prosperity and joy. 

“We are unanimously agreed on print- 
er’s ink for our advertising and will pro- 
ceed along these lines: The first unit 
of this advertising will be put into the 
local press, New York and other nearby 
city newspapers. Then, as each succeed- 
ing unit is raised we will expand to the 
press of other large cities until we have 
given the campaign a national flavor,” ~ 


BUTTERWORTH RE-ELECTED 





Times Man Again Heads N. Y. Ad 
Managers’ Association 


The New York Daily Newspaper Ad- 
vertising Managers’ Association held its 
annual meeting May 2. B. T. Butter- 
worth, of the New York Times, was re- 
elected president, and Lewis C. Paine, of 
the New York Commercial, was re 
elected secretary-treasurer 

The association expressed its regret at 
the loss from its membership of L. D. 
Fernald, who is leaving the Evening Post 
to go with the Nast Publications. 


Promotions in Charlotte 


The Charlotte (N. C.) News an- 
nounces the promotion of W. C. Dowd, 
Jr., managing editor, to be assistant to 
president and general manager W. 
Dowd;. J. A. Daly of the advertising de- 
partment becomes managing editor and 
Junius Smith of the advertising depart- 
ment of the Winston-Salem Sentinel 
succeeds Mr. Daly. An addition to the 
local staff of the News is M. M. Capps 
of the Norfolk Virginian-Pilot. 


Will Issue Special Number 


The Bellingham (Wash.) Morning 
Reveille will issue on about May 15 an 
illustrated number in magazine form 


about Northern Washington intended for 
people in the Middle West and East. . 
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The Average Net Paid Circulation of 


Che Bumingham News 
a ik in 
Daily: 


65,746 


Sunday: 


72,261 


These figures represent an increase of 7,801 daily and 13,111 Sunday 
over April, 1921, an actual bona-fide net gain in net paid circula- 
tion, obtained without any artificial stimulus of any kind. There were 
no contests, no lotteries, no insurance. 





During the past twelve months The Birmingham News has not only 
continually achieved new high marks in its circulation history, but it 
has registered from month to month by far the greatest net gains it 
has ever had. With the above figures established as the highest ever 
obtained by an Alabama newspaper, The News has not been satisfied 
to remain at a standstill. Improvements are being made constantly 
in the quality of the paper, new news pictorial and feature services 
being added constantly to increase the interest of the readers in the 
paper and to attract new readers to it. The Birmingham News has 
but one inducement to offer a prospective subscriber, the merit of 


the paper, the best that has ever been published in the South. 


wae ee" KELLY-SMITH CO. “322 


National Advertising Representatives 
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CLASSIFIED MEN HAVE STANDARD FORM 
FOR CHECKING INSERTIONS 





Cuts Agency Overhead and Saves Papers—Milwaukee Seeks 
Laurels as ‘‘World’s Cleanest Want Ad City”— 
Sliding Scale for Dues 





By C. L. PERKINS 


Executive 


URING the past few weeks the 

columns of Epitor & PUBLISHER 
devoted primarily to display advertising 
have discussed at length and justly so 
the waste caused by sending advertisers, 
and in some cases advertisers and agen- 
cies, complete papers for purposes of 
checking small want-ads. 

To the display advertising managers, 
who being display managers, are natural- 
ly not aware of developments in class- 
ified, and to the classified managers not 
affiliated with the Association of News- 
paper Classified Advertising Managers, 
it will be interesting to learn that there 
is a satisfactory way to eliminate this 
waste which does exist. At its con- 
vention in Atlanta last year the classified 
association discussed the question of 
checking copies and took the problem 
to the agencies handling classified. 

The result was that the association and 
the agencies, speaking for themselves 
and the advertisers, endorsed the plan 
of merely sending clippings of the ad- 
vertisements, pasting them on a standard 
form. Many newspapers have already 
adopted this system and are using the 
form, which is as follows: 


Secretary 


CERTIFICATE OF PUBLICATION 
This certificate that the attached ad was pub- 
lished on correctly as ordered 
under classification 


Paste clipping of ad 
THE BLANKVILLE TIMES, 


BLANKVILLE 


The advantages of this method of 
furnishing advertisers and agencies with 
proof of publication are many. It saves 
the advertiser the trouble and annoyance 
of handling bulky newspapers and going 
through columns of want-ads to check 
his advertisement. It reduces the labor 
and overhead, which must be so care- 
fully watched in the agencies. In the 
newspaper office it eliminates a great 
deal of labor and makes for a saving of 
white paper. Most of the foreign class- 
ified appears on Sunday. Therefore, 
under the old system still used on many 
newspapers, the advertisers were all sent 
complete copies of the publication. Now 
in offices using the new method four 
copies are sufficient to clip all the ad- 
vertisements printed, sending clippings to 
both agencies and advertisers. 


‘< ‘* 


66'PHE World’s cleanest Want-ad 
city” is a slogan adopted by the 
classified managers of all Milwaukee 
newspapers, who, as an informal organ- 
ization, meet twice each month to dis- 
ways and means of eliminating 
fraudulent and misleading copy from the 
classified columns of Milwaukee pubdlica- 
tions. 
All papers, from the smallest to the 
largest, including the foreign language 
press, send representatives to these meet- 


cuss 


ings which are also attended by mem- 
bers of the Milwaukee Better Business 
Bureau. 

Last Monday’s meeting was attended 
by L. J. Boughner and C, L. Perkins, 


president and executive secretary of the 
Association of Newspaper Classified Ad 
vertising Managers. They explained in 
detail the plans of the Association for 
securing information concerning national 
classified advertisers. The Milwaukee 
classified advertising managers pledged 
their united support to the Association 
This co-operation, added to that already 
promised by the American Newspaper 
Publishers’ Association, the National 
Vigilance Committee and the Better 
Business Bureaus, will result in educat- 
ine n*wspapers to greater care in accept- 
ing com The result will be cleaner 
copy. greater reader confidence, which 


Association of Newspaper Classified Advertising Managers 


will automatically be translated into 

greater results to advertisers and more 

lineage. 
Already the 


\ssociation has started its 
investigations. 


Reports are being pre- 
pared on fifty of the leading national 
classified advertisers. Their advertising 
agencies, Better Business Bureaus, and 
association members, will all be asked to 
contribute information. In addition as- 
sociation investigators will answer the 
advertisements in question and from the 
replies be able to give in detail the ad- 
vertisers’ plans. 


FOR the past two years the annual 
dues of the Association of News- 
paper Classified Advertising Managers 
have been $25. At the Milwaukee con- 
vention in June consideration will be 
given to changing that part of the consti- 
tution and by-laws which deals with dues. 
The proposed amendment, which from 
present indications will pass without op- 
position, changes the dues from a flat 
sum of $25 for all papers, to $10 for each 
newspaper published in cities of less than 
50,000 population, $15 for each news- 
paper published in cities of 50,000 to 
150,000 population, and $25 for each 
newspaper published in cities of 150,000 
population or over 
x “ * 


ANOTHER paper to make a forward 
step in creating reader confidence for 
its classified columns is the Los Angeles 
Examiner. On ‘December Ist it put into 
effect still more stringent rules regarding 
the admissibility of advertisements to its 
Help Wanted columns. Employment 
agencies had already been barred and 
put ‘under a proper subheading. The 
new rules make it necessary to take all 
school advertising out of the Help 
Wanted columns. Now the test of 
whether an advertisement can go in the 
regular Help Wanted columns of the Ex- 
aminer is whether or not the person an- 
swering the advertisement is going to get 
paid or has to pay the advertiser. 

R. E. Seiler, classified advertising man- 
ager of the Examiner, in speaking of 
the change, said: “We have lost a few 
of the non-Help Wanted advertisements 
that we used to run under Help Wanted, 
but we are stronger than ever in the ad- 
vertising of legitimate positions.” 


HERE AND THERE 
W E. DOUGLAS, classified man- 
ager of the Seattle Post-Intelli- 
gencer, in a recent letter to this depart- 
ment claims to be the first to have started 
a classification devoted to radiophone 
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INTRODUCING MR. BAILEY 











ie the office of the Dallas (Tex.) 

Times-Herald more than the 
A B C’s of classified have been mastered 
by A. C. Bailey, 
the classified 
manager. <A. C. 
started in life 
thirty-three years 
ago, with 15 of 
that spent in 
newspaper 
offices. Since 
leaving the army, 
in which he was 
a first lieutenant 
of infantry dur- 
ing the war he 
has been in 
charge of the 
classified depart- AC 
ment of the 
Times-Herald. That he knows more than 
the A B C’s of classified is proven by the 
tact that under A C B’s regime, the 
Want-ad volume of the Times-Herald 
has doubled, while at the same time the 
rate has been increased 100 per cent 
And as a side line, Mr. Bailey success- 
fully fills the office of secretary of the 
Dallas Real Estate Board. 





BAILey 


\ 


supplies. Mr. Douglas started his column 
on March 14, 


The Kansas City Star has one of the 
most successful radiophone classifications 
that has come to the writer’s notice. In 
a recent issue this classification occupied 


three-fourths of a column and contained 
forty-four advertisements of which 
than a half were from individuals, the 
remainder being from dealers. Thirty. 
two of the advertisements are four lines 
or less. The advertisements offer {or 
sale receivers, batteries, aerials, amp}. 
fiers, and various other kinds of radio- 
phone equipment. 

The Los Angeles Express reports 2 
want-ad gain of 228,256 lines for the firg 
quarter of this year compared with the 
same period of 1921. Naylor Rogers js 
classified manager of the Express, 


J. J. Burnett is now classified adver. 
tising manager of the Binghamton (Xx 
Y.) Press. 


Changes on Springfield Union 


The staff of the Springfield (Mass) 
Morning Union has. undergone a 
thorough reorganization, Charles |. 
Kelheur has been transferred from night 
editor to editorial writer. L. A. Young 
has heen promoted from sporting editor 
to night editor, A. W. Keans has been 
transferred from the city to the sporting 
department and William Newell from the 
telegraph to the city desk. Charles 6, 
airman, an editorial writer, has been 
transferred to the telegraph desk, 


Business List in Dayton 


The Dayton (Ohio) Daily News has 
issued a bound business directory, listing 
all firms in business in the city, tele- 
phone numbers and all other informa. 
tion of general interest. The data con 
tained in the directory was first pub- 
lished in a special section of the News, 








— 


vublic service. 


—- 





News, noted the world over for its won- 
derful newspaper plant, should be the first 
of American newspapers to enter the radio 
field. The spirit of achievement which led ) 
The News to plan an institution which has 
become the model of newspapers every- \ 
where is also responsible for its initiative in 
RADIO BROADCASTING. | 


Not only was The Detroit News the first H 
American newspaper in broadcasting, but 
also first in undertaking regular daily con- 
certs, and first in sending full Symphony \ 
Orchestra programs. It was likewise first to 1 
send a speech delivered in another country, ey 
that of Lord Byng, hero of Cambrai, at 
Windsor, Canada, and first to broadcast As- f 
sociated Press dispatches by radio phone. , 


) bi is no mere coincidence that The Detroit | 


A It is first also in organizing for co-opera- 
tive service with a state university to broad- 1 | 
cast university lectures and first to use its 
radio phone for broadcasting information 
leading to the detection of criminals. 
motto of Radio Station WWJ is first in I, 


FIRSTS | 


The 





‘ae ‘ 


FACTS FOR ADVERTISERS 


The Detroit Sunday News is the only Detroit fs 
pcper affording the advertiser lerge state circula- 
ticn without sacrificing in the city. 
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This will introduce to our readers 
Mr. Gilles Duroulet of “Agence Havas” 


62 Rue Richelieu, Paris, who is actually taking a 
short trip over the States for the purpose of determin- 
ing the best advertising methods which could strengthen 
and facilitate business connections between the United 


States and France. 


AGENCE HAVAS 


as a News Agency is known the world over. Perhaps 
we are not also aware in our country that Agence 
Havas is at the same time the biggest advertising 
organization of the old continent. An idea of its 
importance may be given by mentioning the amount 


of its capital: Frs. 27,750,000. 


Mr. Gilles Duroulet, whose competence and courtesy 
have been appreciated by all those of our countrymen 
dealing with advertising in France, will have the 
greatest pleasure to give our readers the most complete 
information upon advertising matters and questions 


referring thereto, regarding the French market. 
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ILLINOIS PRESS NAMES 
ROLENS PRESIDENT 


“Reconstruction Convention’ Adopts 
Code of Ethics—Benson Tells Edi- 
tors Why Agency Service 
Costs Are High 


Cuicaco, May 4—Fred M. Rolens of 
the Murphysboro Independent, was elected 
president at the “reconstruction conven- 
tion” of the Illinois Press Association in 
the Morrison hotel. Resolutions were 
passed pledging support to Illinois 
churchmen in their efforts to strengthen 
moral tone. The convention opened 
Thursday morning and closed with elec- 
tion of officers Saturday. 

Other officers chosen were: 

Vice-presidents—John H. 
Danville Commercial News; 
linger, Bushnell Record; Miss Catherine 
McLain, La Salle Post; treasurer, Will- 
iam J. Smith, Waukegan Sun; secretary, 
H. L. Williamson, state superintendent 
of printing, Springfield; executive com- 
mittee, S. P. Preston, Gillespie News; 
Charles B. Mead, Geneva Republican; 
John M. Sheets, Oblong Oracle; Paul R 
Goddard, Washington Tazewell County 
Reporter ; and Benjamin S. Herbert, Na- 
tional Printer-Journalist, Chicago. 

John Benson of the Benson Gamble 
Advertising Agency, delivered an inter- 
esting address on the advertising profes- 
sion. He said in part: 

“The reagon why advertising agency 
costs have risen so rapidly in spite of in- 
creased volume is partly the professional 
and personal nature of the business and 
partly the great strides made in quality 
and extent of service rendered. 

“The things a modern agency is called 
upon to do for its clients are surprising. 
The study of products, of prices, of serv- 
ice, of competition, of markets, of dis- 
tribution, of buying power, of purchasing 
and living standards, of copy appeal, of 
art work, of mechanical processes, of cir- 
culations, etc., is literally without limit. 

“An agency can easily spend far be- 

yond its income in doing justice to an ad- 

vertising campaign; the conscientious 
agent often does spend beyond his in- 
come; he must do the things which a 
situation requires; he cannot afford to 
fail; he cannot limit his service by the 
compensation he receives. Success is 
squarely up to him. 

“Business men and bankers not in im- 
mediate touch with advertising are al- 
ways astonished to learn how thorough 
and well founded are the plans upon 
which an advertising campaign is based. 
They apparently had no idea of its scien- 
tific nature. I believe a good many pub- 
lishers do not realize the full extent of 
agency service. Many of them still think 
of it as a composite of clever pictures, 
eloquent English and mechanical service. 

‘hey do not realize the business in- 
telligence employed, the commercial 
judgment, the marketing experience, and 
the search for facts upon which decisions 
are based. There is also a large volume 
of advertising being done which is un- 
profitable to the agent, appropriations 
which are not large enough to pay a rea- 
sonable return for the effort. This is 
especially true in the developing stage of 
an account.’ 

Just before the close of the meeting, a 
code of ethics of the Illinois Press Asso- 
ciation, was adopted, their use by the in- 
dividual publishers of the organization 
being recommended. The code follows: 

“Due credit should be given for all edi- 
torial or feature matter taken bodily 
from another publication. 

“Truth is the basis of all journalism 
and should be adhered to in the editorial 
and news content of our papers. 

“As far as practicable, investigation 
should be made of all questionable ad- 
vertising and space should be refused to 
illegitimate and misleading advertise- 
ments. 

“Advertising disguised as news should 
not be accepted. 

“It should be our endeavor to elevate 
the standards of newspapers and to so 
conduct our papers that competitors may 
find it wise, profitable and conducive to 
their happiness to emulate our example. 


Harrison, 


J. E. Der- 


Editor 


“The publishing of circulation figures 
in excess of actual circulation should 
not be persisted in, 

“Do not cut prices below published and 
legal rates. 

“Do not speak disparagingly through 
editorial or news columns of competiting 
papers or editors. 

“Publishers should not solicit the serv- 
ice of help employed by a competitor or 
fellow publisher without first finding out 
whether he is willing to dispense with 
the employe’s service. 

“In every line of journalistic endeavor 
we recognize and proclaim our obliga- 
tions to the public, our duty to regard al- 
ways the truth, to deal justly and walk 
humbly before the gospel of unselfish 
service.” 

Other speakers included E. George 
Myers, associate editor, National Printer- 


Journalist; Z. A. Landers, Oregon Re- 
publican; E. H. Childress, Fairfield 
Press; W .T. Bedford, LaSalle Tribune; 


Judge J. Kent Greene, manager Arbitra- 
tion Bureau, Chicago Association of 
Commerce; H. U. Bailey, Princeton Re- 
publican; I. H. Marshall, Mendota Sun- 
Bulletin; Jarvis A. Wood, N. W. Ayer 
& Son, Philadelphia; C. R. Denson, 
Minonk News-Dispatch; M. F. Walsh, 
Harvard Herald, and C. O. Schoop, Ma- 
nito Express; S. J. Duncan-Clark, Chi- 
cago Evening Post; William W. Loomis, 
La Grange Citizen; and Allen T. Spivey, 
East St. Louis Journal. 








AD MEN FRAME CODE OF ETHICS 


Sioux City Advertising Club to Enforce 
Straight-Laced Rules 


The “truth in advertising” idea will 
be applied both technically and actually in 
all advertising prepared in the future by 
members of the Sioux City Advertising 
Club. At a recent meeting of the organi- 
zation, a code of ethics was adopted. 

Use of the words “wool” and “silk” 
and other terms will not be allowed un- 
less the article described actually is all 
wool or all silk. The code provides a 
straight-laced set of rules for all mat- 
ters like these. The club will enforce 
the newly made unwritten law by de- 
manding that the newspapers refuse to 
publish all advertisements not complying 
with it. 





Gives Newsies Theater Party 
Newsboys of the Tacoma (Wash.) 
Times were recently guests of the paper 
at a theater party at a local theater. 
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CHICAGO AD FOLKS AID 
POOR CHILDREN 


Several Thousand Dollars Raised for 
Off-The-Street Club Treasury by Ball 
—D. E. Northam Had Charge 


of Arrangements 








The United Advertising Fraternity of 
Chicago gave a ball the evening of April 
21 at the First Regiment Armory for 
the benefit of the Off-The-Street Club 
of boys, founded by local advertising men 
twenty years ago to protect and educate 
youths. Two thousand persons attended 
and the affair was declared to be a big 
success. Several thousand dollars was 
raised for the club treasury. 

E. Bullis of Lord & Thomas was 
the division chairman. The floor and 
program committee was under the direc- 
tion of Lloyd Maxwell of Erwin Wasey 
& Company. For the first thirty min- 
utes, the Off-The-Street club band 
played rousing airs, Then the prize 
poster of R. James Stewart was auc- 
tioned by John Daley Murphy, leading 
man in the Night Cap Company. 
Howard Ruggles of New York bought 
it for $600 and donated it to the club. 





W. J. Smith Back From World Trip 

William J. Smith, publisher of the 
Waukegan (Ill.) Sun and treasurer of 
the Illinois Press Association, returned 
May 4 on the Homeric from a trip 
around the world. He left Chicago 
September 27, 1921, for the Press Con- 





gress of the World at Honolulu, Aggy. 
ward he visited Japan, Korea, China, the 
Philippine Islands, India and Egypt 
which he covered by automobile. ln 
Greece he was the guest of Thales 
Cotoupis, who had been in Honolyly 
with him as a delegate to the Press 
Congress. He passed through Frang 
and England on his way to the steamer 
for home. 


Gets $200,000 Verdict 

William Rafter, sports editor of the 

3rooklyn (N. Y. ) Standard Union, was 
given a verdict for $200,000 damages by 
the New York Supreme Court on May 
4 against the Fox Publishing Company, 
publishers of the Police Gazette. Hj 
lawyers contended that the company 
broke a contract whereby Mr. Rafter 
was editor and manager of the Police 
Gazette at a salary which was originally 
$250 a week and later raised to $50), 
week. An annual bonus was also to be 
paid him. The publishers are expecte 
to appeal the case. 

Northcliffe Quits Publishers 

The Associated Newspapers, Ltd., the 
Northcliffe papers, have withdrawn from 
the Newspaper Proprietors’ Association 
of London, according to the announce. 
ment of May 4 in the Daily Mail, which 
says that the withdrawal is due to Lord 
Northcliffe’s disapproval of certain pro- 
posed wage reductions of printers. 


Noah Bryant Dies 
Noah Bryant, aged 83, founder of the 
Bryant Paper Mills, died May 4 














200,000 


BUYERS OF\ 
FOOTWEAR READ 


BOSTON SUNDAY 
ADVERTISER 


Readers of the Boston Sunday 


of shoes, 
each pair. 







and it is certain they 


Advertiser numbering 
more than 1,200,000 buy annually at least 3,240,000 pairs 


need rubbers to protect 


Then there is the item of rubber heels for each pair of 
shoes—no doubt more than 9,000,000 pairs of heels an- 


nually. 


And these people buy annually at least 14,400,000 pairs 


of stockings. 


Advertising in the Boston Sunday 


Advertiser enables 


advertisers to influence at least 416,358 families or more 
than 1,200,000 buyers in New England. 


The Boston Sunday 


Advertiser has the 


largest net paid circulation of any news- 


paper in New England, daily or Sunday. 





80 Boylston Street 


Boston, Mass. 
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(NTARIO PAPERS WANT 
ZONE POSTAGE 


Western Press of Province Presents 
Resolution to Postmaster and to 
C.D. N. A.—Committee Con- 

siders a Paid Secretary 


Members of the Western Ontario Daily 
pyblisher’s Association at the annual 
meting held in St. Thomas on April 25 
sent on record as approving the zone 
ystem of postal rates for newspapers, 
the following resolution being adopted for 
wesentation to the postmaster-general at 
ytawa and also to the meeting of the 
gnadian Daily Newspaper Association 
= Montreal : 
“We would respectfully submit that the ex- 
cing principle of charging a flat rate for the 
saveyance of newspaers through mails is un- 
gad, uneconomical and unfair, and would 
nommend to the postmaster-general that he 
gre serious consideration to the establish- 
mnt of the zone system that prevails in the 
Taited States under which newspapers are 
mqired to pay proportionately by the dis- 
ace from the city of publication. Under 
ie system as it prevails in Canada today, 
wespapers are sold to subscribers at less 
tan those charged in the city of publication. 
this condition is made possible by the flat 
nte of postage, and we respectfully submit 
s unfair and unsound. We would submit 
ig the consideration of the postmaster-gen- 
wal the establishment of a zone system on the 
flowing lines: 
First zone, 40 miles from the city of pub- 
ation, rate of postage, 1% cents per pound. 
Second zone, 100 miles, rate 2 cents per 
ound, 
Tied zone, 200 miles, rate 2% cents per 


Med that a charge, based on the actual cost 

{the car mileage be charged for conveyance 
{all newspapers -beyond the 200-mile zone, 
m newspaper to be admitted to the privilege 
{ the postoffice which sells its paper at a 

scription rate less than the cost of the 
white paper. 

A plan of campaign to secure more 
uvertising of a national character for 
gpers in Western Ontario cities was 
wat back for revision. It was pointed 
ut that one-third of the retail stores in 
the Dominion are situated in Western 
Intario, 

Discussion of “Production Costs” re- 
wlted in a decision to prepare a question- 
nire on the subject, to cover costs in all 
‘epartments, while the outcome of a de- 
‘ate on “Agency Commissions and Re- 
htions With Direct Advertisers” was the 
astructing of the executive committee to 
w into the question of engaging a paid 
eeretary. 

A resolution that advertising agencies 
ving contracts calling for preferred po- 
itions for advertisements which under 
mergencies cannot be given such posi- 
ton be required to pay run- -of-paper 
ntes for the insertion instead of being 
lowed to demand another insertion, was 
wit on to the executive committee as 
arecommendation. No formal resolu- 
ton committing the association to any 
‘urse on this matter was passed. 

It was agreed that the next meeting 
vould be held in Chatham. 

Those attending the meeting were: H. 
|. Foster, Galt Reporter, who presided ; 
1. H. Kay, Kitchener Record; H. B. 
Burgoyne, St. Catharines Standard; A. 
Kennedy and H. B. Muir, London Ad- 
wertiser ; B. R. Brooker, Marketing, 
loronto; W. J. Batten, Canadian Ob- 
ever, Sarnia; R. M. Glover, Peter- 
orough Examiner ; S. Stephenson, 
statham Planet ; Arthur Partridge, 

. N. A.. Toronto; Charles Dingman, 
‘tratford Herald; j. W. Curran, Sault 
Ste, Marie Star: Stuart N. Cant, Galt 
Reporter; A. C, Woodward, Chatham 
News; H. M. Gadsby, St. Catharines 
Standard ; J. W. Potts, ‘Stratford Herald; 
ES. Hunter and W. F. Tobey, Wood- 
~ Sentinel Review; L. H. Dingman, 

L. Agnew, F. L. Watson and 
ag all of the St. Thomas Times- 
Journal, 

Prior to the business session the mem- 
kets were the guests of L. H. Dingman, 
mesident of The Times-Journal, at 
luncheon at the Parkview Hotel. Mayor 
\harles E, Raven welcomed the visitors 
© the city and Francis Hunt, Elgin 
‘ounty’s octogenarian police magistrate, 





Editor & Publisher 


delighted the gathering with reminis- 
cences of his experiences as reporter, 
editor and general roustabout on the pio- 
neer St. Thomas Journal half a century 
ago. 





CANADIAN PRESS RE-ELECTS 
SMITH AFTER GOOD YEAR 


(Continued from page 10) 











Press, and it was hoped to extend this 
in the near future by a direct service 
from Paris, 

Altogether the Canadian Press was 
getting exceedingly good value for the 
limited amount of money available for 
the cable service. Overhead cost, as 
compared with the old Canadian Asso- 
ciated Press service, had been reduced. 
Both condensation in London and expan- 
sion in Canada were good. While the 
service was but in its infancy, it had 
demonstrated that it had before it a 
lusty growth. There was in London the 
necessary machinery and the reservoir of 
news; the only limitation was the amount 
available for cable tolls, 

Among the business transacted at the 
meeting was a decision to surrender the 
present charter, which has been found to 
be inadequate for the c carrying out of all 
the objects of the organization and to 
apply for a new charter with enlarged 
powers under the name and style, The 
Canadian Press. 

C. F, Crandall, Vancouver World. 
chairman of the costs committee, which 
has been working for a couple of years 
past to evolve a more scientific plan of 
assessment of cost, presented a report 
which was adopted, to take effect next 
year. 

The application of the Owen Sound 
Sun-Times for a pony news service was 
granted. This paper started on May 1 
to publish daily. 


An interesting feature of the meeting 
was a series of exhibits hung around the 
walls of the convention room, giving an 
ocular demonstration of the _ points 
brought out in the reports regarding the 
news and cable services. There were 
eight of these exhibits, the first a series 
of front and inside pages from represen- 
tative leased wire and pony papers in 
different parts of the country showing 
spectacular displays of stories from C. P. 
reports; the second, pages made up ex- 
clusively of C. P. or A. P. matter; the 
third, representative pony paper pages; 
the fourth, clippings indicating special 
playing up of British cable service; the 
fifth, showing the use of Parliamentary 
reports; the sixth, illustrations of use of 

mail service from the various bureaus; 
the seventh, illustrations of use of sport- 
ing and financial services, and the eighth, 
showing what the Montreal Star and the 
Montreal Gazette did with their, one-day 
C. P. news report. 


Among the representatives of member 
papers present at the meeting were the 
following : 

F. B. Ellis, St. John (N. B.) Globe; E. G. 
Smith, Quebec City Telegraph; Arthur Penny, 
Quebec City Chronicle; Florian Fortin, Quebec 
City L’Evenement and Three Rivers Le Nouvel- 
liste; John Scott, Montreal ow Oswald 
Mayrand, Montreal La Presse; E. J. Archibald, 
Montreal Star; C. L. Sibley, At ater Herald; 
G. A. Disher, Ottawa Evening Citizen; E. G. 
McKeeley, Peterborough Examiner; Mrs. I. E. 
Bowell and Phillip Harrison, Belleville Intelli- 
gencer; Stewart Lyon, Toronto Globe; W. J. 
Wilkinson, Toronto Mail and Empire; John R. 
Bone, Toronto Star; Irving E. Robertson, To- 
ronto Telegram; W. J. McNair, Hamilton Her- 
ald; William Mulliss and Fred L. Ker, Hamil- 
ton Spectator; T. H. Preston, Brantford Exposi- 
tor; W. T. Motz, Kitchener News-Record; H. B. 
Burgoyne. St. Catharines Standard. 

R. Ford, London Morning Free Press; 
Charles Thomas, London Evening Free Press; 
A. R. Kennedy, London Morning Advertiser; 
H. B. Muir, London Evening Advertiser; L. H. 
Dingman, St. Thomas Times-Journal; H. A. 
Graybiel, Windsor Border Cities Star; A. D. 
McKenzie, Sarnia Canadian Observer; Charles 
Dingman, Stratford Herald; K. W. O*Beirne, 
Stratford Beacon; J. W. Curran, Sault Ste. 
Marie Star; David Smith, Fort William Times- 
Journal; E. B. MacKay, Port Arthur News- 
Chronicle; E. H. Macklin, Winnipeg Free Press 
Bulletin; Thomas Miller, Moose Jaw Times; 
J. H. Woods, Calgary: Herald; John M. Imrie, 
Edmonton Journal; F. J. Burd, Vancouver 
Province, and C. F. Crandall, Vancouver 
World. 
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They All Rely 
Upon Ink 


The finest features displayed at the 
A. N. P. A. Convention—the most 
striking colored supplements—the most 
artistic rotogravure sections, and every- 
thing else that enters into the making of 
a modern newspaper, will render full 
service only when each edition is a per- 
fect example of fine printing. 


As with everything in life, the “out- 
ward appearance” is what attracts atten- 
tion. The fine appearance of your 
newspaper will build circulation, there- 
fore, you should use 


—Gritless News Ink 


The most reliable and best known 
time-saving and trouble-eliminating ink 
in America. 


—Our Rotogravure Inks 


Used on 90% of all rotogravure 
supplements. 


—QOur Web Press Colors 


Responsible for the attractiveness 
of comic and magazine supplements 
throughout the United States. 


Get in touch with our nearest branch. 


The 
Ault & Wiborg Co. 




















CINCINNATI CHICAGO ST. LOUIS 

NEW YORK CLEVELAND MILWAUKEE 

BOSTON DETROIT MINNEAPOLIS 

BALTIMORE BUFFALO SAN FRANCISCO 

PHILADELPHIA ATLANTA LOS ANGELES 
FORT WORTH 
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FIRST BRITISH ADVERTISING CONFERENCE 
AT SEA SHORE IN JUNE 





All Publicity Interests Will Be Represented at Long Sought 
Meeting Under Auspices of Incorporated Society 
of British Advertisers 





By HERBERT C. RIDOUT 


Edit. r, 


(London 


Epitor & PuBLISHER) 


OR some years past it has been the lectures and addresses by men represen- 


idea of every thinking man _ en- 
gaged in the practice or administration 


tative of ‘the various styles of advertis- 
ing, to investigate the economics and ap- 


of advertising in this country to see a_ plication of science in advertising, and to 
national conference of those engaged in improve relations between all sections. 
all the phases of publicity, at which But the greater object seems to be the 


might be debated the problems and dif- 
ficulties of the business of advertising in 


provision of a basis upon which can be 
founded a national advertising body, 


a social atmosphere favorable to friendly representing the industry as a whole. 


talk and frank discussion. Up to now, 
although the suggestion has been mooted 
many times during the past 20 years, no 
adequately representative body has been 
found to father the project. 

Now the Incorporated Society of 
British Advertisers, a body which has 


grown in strength and vitality within the and 


past few years on account of its vigorous 


Every club and advertising associa- 
tion—trade or social—will be asked to 
furnish delegates, covering newspaper 
advertising, advertising agents, process 
engravers, printers, and all other forms 
of publicity. 


At present there are various clubs 
associatio.s, mostly in London, 
whose members engage in trade talks 


advocacy of net sales and its stand in and discussions upon subjects impinging 


connection with the 
agreement between publishers and adver- 
tising agents, has taken the responsibility 


much-discussed upon their own particular fields of inter- 


est, but these are necessarily limited in 
scope and do not offer the same general 


of projecting a national conference of all exchange of ideas as would a conference 
engaged in advertising—a new service to of the kind now in progress of arrange- 


its members that, if all goes well, will do 
as much to establish the society as a 
body of influence and power as any- 
thing it has yet attempted. 

Plans for the conference are as yet in 
embryo, but I am informed that it 
likely to be arranged for a_ three-day 
period during June, the venue to be some 
convenient holiday resort. Part of the 
conference scheme is, as suggested above, 
to talk over existing problems, as seen 
by the men who create and allocate and 
those on the other side of the fence who 
provide the operating methods, to hear 


is 





A. N. P. A. SEEKS AMITY 


WITH BRITISH PRESS 


Invitation Extended by Convention for 
Visit Found Impossible in 1920 by 
Empire Press Union Result of 
Louis Wiley’s Labors 


The American Newspaper Publishers’ 
\ssociation at its convention last week 
unanimously adopted a resolution offered 
by Louis Wiley, business manager of the 
New York Times, inviting the newspaper 


proprietors and publishers of the United and James E. 


Kingdom to come to New York next 


ment. 

As the Incorporated Society of British 
Advertisers has in past years devoted 
the greater part of its attention to news- 
paper and press advertising as represent- 
ing the principal mode of advertising in 
use by its members, it may be taken for 
granted that this side of the subject will 
be given full importance in the con- 
ference. 

Already, great interest is being mani- 
fested in the plans and the Society is 
receiving very generous support in favor 
of the project. 


States and Canada, invite the newspaper pro 
prietors and publishers of the United Kingdom 
to come t ‘ew York to our next convention 
in April, 1923 

“There will be an opportunity for the inte 


change of ideas and the making of friendships 


which should be fraught with geod for the 
press and people in Europe and America. A 
closer intimacy and better knowledge of the 
point of view of journalism on beth sides of 


the Atlantic will help in the solution of prob 
lems im the newspaper industry and encourage 
internatii nal good-will.” 


Hanson and Chappell Lecture 


“Methods of eliminating unethical ad- 
vertisements in newspapers were dis- 
cussed by Victor H. Hanson, publisher, 
Chappell, assistant pub- 
lisher, of the Birmingham News, in ad- 


April when the A. N, P. A., as well as dresses before the Retail Merchants’ Di- 


the Associated Press, will meet again. 

The idea for the opportunity of this 
personal interchange of American and 
English press originated during the prep- 
arations for the Imperial Press Confer- 
ence held in Montreal two years ago. 
The proposal met with spontaneous ap- 
proval and suggestions were tendered by 
various Chicago, Washington and New 
York public organizations for the enter- 
tainment of the British journalists. The 
Associated Press, the Advertising Club, 
the Chamber of Commerce, the Fifth 
Avenue Association and other represen- 
tative New York groups became actively 
interested. But the Canadian hosts ar- 
ranged such a crowded entertainment 
program that most of the guests from 
abroad were unable to visit the States. 
When Mr. Wiley was in London last 
summer he discussed with Sir Andrew 
Caird, K. B, E., a plan for the visit of 
British newspaper proprietors and pub- 
lishers to America. The proposal was 
considered by the directors of the Ameri- 
can Newspaper Publishers’ Association 
and their report was referred by Presi- 
dent T. R, Williams to Mr. Wiley. Dur- 
ing an interim between subjects in the 
labor session, after relating the advan- 
tages of such a meeting, Mr. Wiley pre- 
sented the following motion to the, con- 
vention : 

“Resotvep, That the 


Publishers Association, 
ing daily mewspapers 


American 
representing 
throughout the 


Newspaper 
the lead- 
United 


vision of the Birmingham Chamber of 
Commerce last week. 


Bly 
Nellie Bly 


Memorial for Nellie 


\ memorial to the late 
“consistent with her great journalistic 
work for Americanism and American 
seamen” was set to motion at a meeting 
of the American Seaman’s Association, 
April 29 at headquarters in Jersey City. 





Harding Joins Press Golf Club 


The Washington Newspaper Golf Club, 
recently organized by golf playing cor- 
respondents, has received a formal ap- 
plication for membership from Warren 
G. Harding, “representing The Marion 
Star,” mail address, the White House. 


Don’t Want Crime News Printed 


Ryonis Club, a women’s civic organi- 
zation of Ardmore, Okla., has petitioned 
the daily newspapers to suppress crime 
news, especially crimes against young 
girls of the community. The papers are 
asked to omit all details. 


Kates an Active Mason 


Roy C. Kates, managing editor of the 
Rochester (N. Y.) Times-Union, accom- 
panied the Rochester delegation of Mas- 
ons to the Masonic celebration held in 
Utica last Saturday. 
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NEWS NOTES FROM BRITISH FIELD | 


aik WILLIAM EWERT BERRY, 
who, with his brother J. Gomer 
erry, 1s proprietor of the Sunday 


limes, Financial Times, Daily Graphic 
the Graphic publications, Cassell publica- 
tions, etc., has been elected president of 
the Aldwych Club of London. 

‘ x * 

Melville E. Stone’s book, “Fifty Years 
a Journalist,” published on this side by 
Heinemann, has been most cordially re- 
ceived by the reviewers. The Daily 
Teiegraph opened its review of the book 
by describing America as “the home of 
the modern school of journalism” and 
remarking that Mr. Stone “attained to 
the highest honours in the journalistic 
world of his own country.” 


The campaign in favor of net sales in 
Great Britain has taken another turn, the 
newly-formed Audit Bureau of the Asso- 
ciation of British Advertising Agents 
having commenced a small advertising 
campaign with the object of pointing out 
to publishers the desirability of giving 
net sales certificates. 

It may surprise American publishers 
to know that for many years one of the 
oldest established London dailies, the 
Morning Post, has been conducted with- 
out possessing an advertisement man- 
ager—or any individual nominated as 
such—the work of this department being 
controlled by the publisher himself. 
Now, however, it is announced that an 
advertisement manager has been ap- 
pointed in the person of S. P. Thornett, 
whose long association with the paper in 
its advertising connection has met with 
well-deserved recognition. The Morning 
Post is also developing its news and 
financial services in a new aad unusually 
active fashion. 

The Federation of British Industries 
an association of some hundreds of 
manufacturers—has been successful in 
arranging for specialized pages of adver- 
tisements representative of great British 
houses to appear in a number of Conti- 
nental newspapers, the object being, of 
course, to popularize British branded 
in these markets. Up to now, 
such pages are appearing in Amsterdam, 


goods 





in De Telegraaf; Brussels, in l’Echo de 
ia Bourse; and Copenhagen, in Politiken 
The advertisements are, needless to say 
printed in the language of each country 
the London Daily Telegraph des. 
patches its late morning editions to Paris 
each day by aeroplane, the papers arriy. 
ing in time for distribution to the kiosks 
throughout Paris by breakfast time. 


Gilbert A. Godley, for many years ad- 
\ertisement manager of the London 
laily Mirror, has been elected to th 
board of directors of that paper, which 
is owned by Lord Rothermere, 

Sir William Veno, of Manchester, pro- 
prietor of the widely-advertised Vengo 
Cough Cure, has offered £10,000 along. 
side of Lord Atholstan’s £20,000 for the 
discovery of a non-surgical cure for 
cancer, 


A new line in British advertising js 
that of cricket bats—a branded produc. 
tion bearing the name of Philip Mead 
a prominent cricketer. As this national 
British sport is a summer game pure ané 
simple, quick results had be be secured 
to make the advertising immediately 
profitable and accordingly the news. 
paper press has been concentrated upon 
in the allocation. 


The insurance benefit schemes of the 
London dailies proceed apace, the Daily 
Mail having extended its area to cover 
domestic accidents, while the Daily Ex- 
announces that it is reorganizing 
its entire scheme of benefits with the ob- 
ject of offering unprecedented advan- 
taces to its readers. The Daily Mail has 
already paid out over £160,000 in insur- 
ance benefits. 


press 


Brindel Buys Edwardsville Weekly 


The Edwardsville (Ill) Republican 
one of the oldest weeklies in the state 
has been sold by L. C. Heim to Paul 
Brindel, who has been with the Chicago 
Tribune, the Chicago Daily News, New 
York Daily News and other newspapers 
H. KF. Henrichs, newspaper broker of 
Litchfield, Ill., was the agent in the sale 



































The SCOTT 


is used by 





papers. 


paper press ever built. 


The Providence (R. I.) Journal 


where it has been running daily for many 
It is the press that never fails to catch the mails. 


To Thoroughly Appreciate this Press and its many advantages takes time, 
but you will be well repaid for you will see in actual operation the finest news- 


DOUBLE QUADRUPLE 
“MULTI-UNIT” 
OCTUPLE PRESS 


years turning out its full quota of 





OUR LITERATURE ON MULTI-UNIT PRESSES SENT ON REQUEST 
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NEW YORK 
1457 BROADWAY, at 42nd ST. 








WALTER SCOTT & CO. 


Plainfield, New Jersey 
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WICHE FOR JOHN FOORD 
IN PACIFIC FAME HALL 


pan-Pacific Union Will Probably Get 
Bust of Asiatic Publicist and 
Former Editor in Honolulu 
Next October 





A place in the Pan-Pacific Hall of 
ie seems assured the late John Foord, 
famous publicist of Asiatic economics, 
organizer and president until his recent 
jath of the Asiatic Society, and one- 
ime editor of the New York Times. It 
is probable that a bust of Mr. Foord will 
je presented to the Pan Pacific Union at 
the opening of its commercial conference 
in Honolulu next October and that this 
will form the nucleus of the Pan-Pacific 
Hall of Fame. 

The suggestion and offer was made by 
Lindsey Russell at a dinner given in New 
York by James Wright Brown, of Eprtor 
{ PUBLISHER, to the director of the Pan- 
Pacific Union, Alexander Hume Ford, 
and was accepted by him for the Union, 
with the assurance that at the opening of 
the first Pan-Pacific Commercial Con- 
ference, which Mr. Foord expected to 
attend as a delegate, the bust will be ac- 
cepted by Governor Wallace R. Farring- 
ton, as active president of the Pan. Pacific 
Union, unless the Honorable President, 
Warren G. Harding, should be present. 

All of the heads of Pacific governments 
are officers of the Pan-Pacific Union. 
Honolulu is used as the central service 
station for the conference called by the 
Union because of its central position at 
the crossroads of the Pacific, 

The Pan-Pacific Union expects to erect 
a building for its conferences and col- 
lections of art and commercial exhibits 
from Pacific lands. In this building will 
be the Pan-Pacific Hall of Fame. Until 
the building is completed it is most likely 

that the throne room of the Iolani Palace 
will be used, for here the kings and 
queens of Hawaii ruled, here the guber- 
natorial legislature meets and in another 
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room is held the conference of scientists, 
educators, founders, commercial leaders, 
journalists and other leading men of all 
lines of thought on Pacific lands called 
to settle in conference to organize for the 
work of solving the actual probiems of 
the Pacific. 

At the meeting held recently in New 
York of representatives of the various 
societies representing Pacific countries in 
the American metropolis, steps were 
taken toward securing their co-operation 
in organizing a local Pan-Pacific Asso- 
ciation to work with the Union. 

Among those who are taking a lead in 
bringing together the leaders of these or- 
ganizations for united Pan-Pacific effort 
are James Wright Brown, secretary of 
the Press Congress of the World, which 
met recently in Honolulu; V. S. Mce- 
Clatchey, a director of the Associated 
Press and an officer of the Pan-Pacific 
Press Association; Prof. Walter B. Pit- 
kin, author of books on the Japanese 
problems; J. J. Underwood, representa- 
tive of the Seattle Chamber of Com- 
merce; Dr, J. Russell Smith, of Colum- 
bia University ; John S. Prince, secre- 
tary of the Pan-American Society; 
Reginald Orcutt, of the Pan-Pacific 
Press Congress; Dave Edward, Aus- 
tralian commissioner, and others repre- 
senting the societies of native sons from 
Pacific lands. 

The Japan Society is taking much in- 
terest in the coming Pan-Pacific Com- 
mercial Conference in Honolulu. Sec- 
retary Douglas L. Dunbar has outlined 
a preliminary conference and discussion 
on the first and chief topic of the big 
conference in Honolulu, Pan-Pacific com- 
munication facilities, arid the director of 


the Union has assured the Japan So- 
ciety that if it holds such a meeting in 
New York, that the Union will be glad 


to publish its proceedings in full as an 
advance paper of the Pacific Conference, 
to be sent to all delegates. The follow- 
ing is the program as outlined by Lind- 
say Russell and Secretary Dunbar for 
the meeting of the Japan Society to 
which representatives of all Pacific Ocean 


for May 6, 1922 
organizations in New York will be in- 
vited : 

Presiding: Henry W. Taft, President of Japan 

Society. 

Speakers: 

1. A representative of the Associated Press 

to talk on: 


A. Wireless vs. Cables. 

(a) Speed of communication 
(b) Comparison of press rates. 
(c) Difficulties, natural and artificial. _ 

B. Comparative statement of quantity of 
press news sent now and before the 
war. 

C. Comparison of quantity of news and 
facilities between the United States 
and the Far East, and United States 
and Europe. 

D. Advantages of additional news. 

A a of a business house do- 
ing Far Eastern business to talk cn: 

A. Wireless vs. Cables. 

(a) Cost of messages. 
(b) Speed of messages. 
(c) Delays, natural and artificial. 

3. A representative of a cable company to 

talk on: 

Present lines across the Pacific. 

Operating difficulties. 
Cable costs per word 
classes. 

Possible new routes. 
Possible cost of additional 
return on investments. 
Cable laying ships. 
Great _— and 

supp 

(a) Ponsibie substitutes for gutta percha. 

4. A representative of a wireless company 
to talk on: 

A. Advance in 


compared. 


nN 


Ope 


for different 


mo 


lines and 


am 


the gutta percha 


recent years in wireless 
transmission. 
(a) Volume of 
transmit. 
(b) Cost of additional transmitting sta 
tions and extent to which they 
may be used. 


messages station can 


Ford is 
with the 


Director Alexander Hume 
visiting Washington to confer 
Government as to its representation at 
Pan-Pacific Commercial Conference, the 
agenda having been drawn up at the capi- 
tal last winter by certain of the delegates 
to the great conference and representa- 
tives of the Department of Commerce, 
with the co-operation of Herbert Hoover. 
President Harding and Secretary Hughes 
are honorary officers of the Pan Pacific 
Union. It is expected that within a few 
days the official invitations to the Pacific 
governments to participate will be for- 
warded by the State department in be- 
half of the Pan-Pacific Union. 
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The fellow 
who figures 


9 ounces to 
the pound. 


He is the only kind 
of chap who will at- 
tempt to cover Wash- 
ington’s 437,571 popu- 
lation (within D. C. 
lines—528,199 popula- 
tion, including  sub- 
urbs) with one news- 
paper. 

In this great U. S. gov- 
ernment work-shop city, 
the average family unit is 
less than 4, and the most 
of the leading stores in all 
lines carry the great bulk 
of their daily advertising 


in the two evening news- 
papers. 


The 
Washington 
Times 
3c Daily, 10c Sunday 
G. LOGAN PAYNE, Pub. 


National Advertising Representative 
G. LOGAN PAYNE CO., 
Chicago, Detroit, 

St. Louis and Los Angeles. 
PAYNE, BURNS & SMITH, 
New York and Boston. 














Radio Text Book and Four Working Patterns 


BEST CIRCULATION FEATURE OF 1922 


By ARTHUR H. LYNCH 


Built For Newspaper Use 


THE BOOK COVERS : 


3rief history of Radio- 


With suitable illustrations. 


Various types of Receiving Outfits and their uses (with 


Photographs). 


Classes of Receiving Outfits and their 


Radio Broadcasting. 


limitations. 


Complete description of the Broadcasting, Transmitting 


Station. 


Anyone 
cost a complete Receiver. 


simple and easy. 








without knowledge 


Complete description of Antenna System—various types 
—importance of securing proper locations. 

Arrangements for proper Broadcasting Reception. 

The Ground System and its importance. 

Lightning Protection and the New 


Regulations. 


Thoroughly illustrated with photographs and diagrams. 


and 


With Four Working Charts (C 


How To Make, Install and Operate a Vacuum Tube Receiving Set 


Ir Patterns) and Instructions. 


of radio or electricity—without the use of tools other than usually found in the house, can make at small 
The most advanced design is employed and under average conditions reception from Broadcasting stations sev- 
eral hundred miles away is possible. 


We show how to make it and how to operate it step by step with complete designs and illustrations—with the four working charts— 


YOUR READERS WILL ALL WANT THIS BOOK AND CHARTS—GIVE IT TO THEM WITH A 
SUBSCRIPTION. YOUR NAME PRINTED ON THE BOOK 


Wire Us Today to Reserve Your Territory for You. 
Radio Contract Dept. 


DOUBLEDAY PAGE & CO. 


120 W. 32nd St., New York City 


Fire Underwriters 
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ST. JOE STORES START 
MONTHLY PAPER 


Devoted to Retail Advertising, It Will 
Not Be Circulated in City, But 
Will Distribute 25,000 
Copies in District 


St. Joseph (Mo.) retail stores have 
been bitten by the “Shopping News” bug 
and will soon start a monthly paper of 
their own by that name shortly. It will 
not be circulated in St. Joseph, but in 
the city’s retail trade territory in Mis- 
souri, Kansas, Nebraska, and lowa. Ap- 
proximately 25,000 copies of each issue 
will be circulated. The paper will con- 
tain 12 pages, eight columns to the page 
and no member of the St. Joseph Stores 
Association will be entitled to more than 
one page in each issue. The cost of a 
page will be $150. Details of publication 
will be in charge of H. D. Ennis, special 
commissioner of the association, under 
direction of an advertising committee. 

The first page of each issue, it is an- 
nounced, will be devoted to setting forth 
the purposes of the publication, emphasiz- 
ing the advantages of St. Joseph as a 
retail market, presenting style news, an- 
nouncing St. Joseph civic events and other 
matters of general interest. The other 
eleven pages will be given over to adver- 

* tising. 

Members of the Stores Association 
have subscribed to a code of ethics and 
“advertising regulations” and each mem- 
ber agrees to change his copy when at- 
tention is called by the advertising com- 
mittee to matter which does not conform 
to the rules. 

Under the code comparative prices will 
be barred, including any reference to 
former, present or future reductions. 

Unqualified statements of quantity, 
quality or value are prohibited. 

A long list of technical specifications 
which must be stated in advertising of all 
goods is included in the code. 

It is specified that there shall be enough 
items on sale to reasonably justify the 
advertisement. If goods are in small lots, 
it must be stated. This applies also to 
broken sizes, which must be enumerated 
in detail. 

Particular attention is given to adver- 
tising furniture and other materials in 
which accepted terms of description have 
been subject to misrepresentation. 

Type larger than 72-point, 
screened, is forbidden, as well as illustra- 
tion or hand lettering if it has a solid 
black area more than one-eighth of an 
inch wide. 


Globe Bids Findlay Farewell 


William Findlay, retiring business 
manager of the Toronto Globe, was the 
recipient of many warm encomiums from 
officers and members of the staff, when 
he left on May 1 to join the staff of 
A. McKim Limited. All departments of 
the paper were represented and speeches 
were delivered by W. G. Jaffray, presi- 
dent; Stewart Lyon, editor-in-chief, 
E. T. Malone and G. Tower Ferguson, 
directors; W. J. Irwin, secretary-treas- 
urer and George L. Wilson. Mr. Findlay 
"was presented with a clock, two can- 
delabra of white marble mounted in 
bronze and an electric table lamp of 
hand-painted crystal. The Globe carrier- 
boys, at a meeting in the mailing room, 
presented Mr. Findlay with a despatch 
case. 


REPORT 3D QUARTER PRICE $75 





But Canadian Export Company Denies 
It Has Been Considered 


The price of newsprint paper for the 
third quarter has not yet been decided 
upon by the Canadian Export Paper 
Company. Rumors current on the street 


during the past few days speak of the 
price having been raised to $75 a ton. 
The secretary of the company, however, 
declares that the matter has not received 
consideration, and that the rumors have 
probably grown out of the fact that spot 
prices in the American market have re- 


unless, 


Editor 


cently risen above the contract. level. 
It is not expected that any third quarter 
price decision will be arrived at for 
some time, as there are still two months 
of the second quarter to be concluded. 


WOMEN SCRIBES FLOOD CAPITAL 





Lady Astor and Conference of Women 
the Cause 


Adjournment of the Pan-American 
Conference of Women, the convention of 
the League of Women Voters, from 
Baltimore to Washington last week and 
the visit of Lady Astor to the capital 
resulted in an influx of newspaper women 
greater than usually accompanies the 
inauguration of a President. The Senate 
Press Gallery, according ‘to its superin- 
tendent, had more women visitors. over 
the short space of two days than any 
time in its history. Among the women 
reporters registering in the gallery were: 
Miss E. Long, Philadelphia Bulletin; 
Miss Olive Cranston, Philadelphia North 
American; Miss Tyra Lundberg, Phila- 
delphia Public Ledger; Miss Katherine 
Scarbrough, Baltimore Sun; Miss Frances 
Ford, Chicago Daily News; Miss Emma 
Bugbee, New York Tribune; Miss Martha 
Coman, New York Herald; Miss Ella 
Fleishman, Omaha Bee and Miss Mar- 
guerite Martin, St. Louis Post Dispatch. 

Lord Astor, himself a newspaper pub- 
lisher, also availed himself of the priv- 
ileges of the gallery and other out-of- 
town reporters who registered were: 
Douglas W. Swiggett, Milwaukee Jour- 
nal; George Longan, Kansas City Star, 
and Granville E. Toogood, Philadelphia 
Evening Public Ledger. 





Another Woman Sports Editor 

The Buffalo Evening News believes 
that it is the second newspaper to de- 
vote a daily department exclusively to 
women’s sports. For about two weeks 
now the News has published, under the 
heading “Buffalo Women in Sports,” a 
half dozen stories ‘daily about swimming 
meets, basketball games, golf and tennis 
tournaments in which women alone 
took part. The department is featured 
with timely cuts, and is run on a page 
by itself. 

The News says it would have been 
first in the field except that the editor, 
Miss Marjorie Baker, was unable to 
reach Buffalo at the time originally in- 
tended. 





New Cigar Advertising 
; Glaser Corporation, Thorndike Build- 
ing, Boston, Mass., is sending out orders 
to list of 42 New England newspapers 
for H. Traiser and Company, Boston, 


cigars. 


The Atlanta Journal 


ATLANTA, GA. 
5c 10c 
Daily Sunday 
Associated Press 
United Press 


Leased Wire Cable and 
Financial News 





An outstanding 
newspaper 


Advertising in The 
Journal Sells the Goods 
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BOK CALLS YOUNG MEN 
FOR PHILA. FAIR 


Opportunity of Lifetime, Editor Tells 
Writers, to Express Ideas Without 
Limit at Sesqui-Centennial 
Exposition 








In an inspiring address before the Pen 
and Pencil Club of Philadelphia last 
week, Edward W, Bok, philanthropist 
and former editor of the Ladies’ Home 
Journal, spoke of the opportunities of- 
fered to. young men by the Sesqui- 
Centennial Exposition. 

“I cannot imagine a more wonderful 
opportunity for the young men. There 
is no idea so big, no idea so fine that it 
could not find a place in that fair. It 
gives you an opportunity to allow your 
imagination to run full tilt. It is the 
chance of a lifetime, for how many of 
you can recall in your own lives such a 
chance to express your unbounded im- 
agination ?” 

The toastmaster, James A. Campbell, 
president of the club and well known in 
newspaper circles, suggested that Mr. 
Bok himself would make a good head of 
the Sesqui-Centennial Exposition. Mr. 
Bok expressed his gratification at the 
compliment but said that a man could 
not do it at fifty-eight. 

“The man who heads the fair will have 
to work day and night and far into the 
night for weeks and months, many 
months. As it is now, I am tired at five 
o'clock in the afternoon.” 

Mr. Bok told the newspaper men that 
the choice of a director-general had not 
yet been made, and that their “guesses” 


up to the present had all been Wron, 
He also stressed the need of the fair for 
“brown-haired men” instead of “gray. 
haired _men” ; young. men_ between the 
ages of thirty and fifty. He expressed 
the opinion that they already had too 
many gray-haired men, including himselj 

Men prominent in newspaper circles 
who spoke and touched upon varioys 
phases of the fair in relation to the 
newspaper men’s profession were John 
J. Spurgeon, editor of the Public Ledger: 
Jay E. House, Henry Starr Richardson 
Victor Rosewater, and Major J, ¢ 
Stewart Richardson, ; 


_ A proposal for a Graphic Arts Build. 
ing, to be a-part of the Sesqui-Centennial 
Exposition, was made April 25 to Mayor 
Moore by the Sesqui-Centennial Com. 
mittee of the Philadelphia Club of Pring. 
ing House Craftsmen. 

This club, which is an organization of 
the executives of the printing and allied 
industries of Philadelphia and _ vicinity, 
has begun a world movement for a 
Graphic Arts Building. In a letter to 
Major Moore the committee wrote: 

“The committee calls your attention to the 
fact that the printing industry and its many 
allied trades and arts are so great in extent, 
the value of their product so high, the general 
public interest so wide and the history and 
associations connected with these industries of 
such great importance that it is most desirable 
and practicable to centralize the world exhibits 
of their products, processes and history in one 
large Graphic Arts Building under one roof 


rather than in several smaller buildings or parts 
of buildings.” 


Murdock in Washington 
Marcellus M. Murdock, publisher of 
the Wichita Eagle, and Mrs. Murdock, 
are in Washington and New York for a 
month’s visit. 











Financial 
Linage 


1921 (12 mos.) 


(From Publishers’ 
Service Corpora- 
tion, an independ- 
ent bureau em- 
ployed by all these 
papers). 

Star Daily.. .366,802 
Star Sunday. 44,195 
Star Total. ..410,997 
24 Paper... .383,885 
3d Paper ...175,580 
TOl2 (tst 3 m.) 
Star Daily .. 97,426 
Star Sunday. 12,414 
Star Total...109,840 
2d Paper.... 96,441 
38d Paper.... 36,495 














KELLY-SMITH CO. 
Lytton Bldg., Chicago. 





Me Star 
1s FIRST 

in Financial 
Advertising 
Led Both Local Papers 


in 1921 and Gaining 
Twice as Fast This 


Nearly 
financial advertising more 
than its closest competitor 
in 1921 and going twice as 
strong this year. 
what the figures show. 


The Star is receiving this 
quantity of financial adver- 
tising because of the quality 
of its financial news. 


THE INDIANAPOLIS STAR 


Foreign Representatives 





Marbridge Bidg., New York. 





Year 


30,000 lines of 


That is 


R. J. BIDWELL CO. 
742 Market Street, 
San Francisco. 


Times Bldg., Los Angeles. 
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RADIO 


NEWS REACHES 
THOUSAND MILES BEYOND WIRES 


Editor 


ARCTIC POST 





Edmonton (Alta.) Journal’s Broadcasting Will Give Informa- 
tion and Entertainment to Settlers on Peac and Mackenzie 


Rivers—Will Tell Fur Traders of Market Prices 





HE Edmonton ( Alta.) Journal is now 

using radio to demonstrate the possi- 
bilities of broadcasting in opening up and 
olonizing large areas of remote and 
sarsely settled agricultural land, it was 
yarned from John M, Imrie, its manag- 
ing director, during the convention's last 
week. Broadcasting started May 1 
In Edmonton itself, and within a ra- 
dus of 150 miles of that city, the Jour- 
ta’s broadcasting equipment -will per- 
jorm no greater service than similar 
equipment is now providing in the more 
zttled districts of the United States. But 
gveral hundred miles to the north of 
fdmonton there is under development a 
new empire in the Peace River water- 
shed, where there is a strip of land 700 
niles long and from 100 to 300 miles 
wide, with productive soil and_ particu- 
rly favorable climatic conditions. In 
that area there are now only 40,000 peo- 
ple, : 
Through its radio broadcasting equip- 
ment, the Journal is providing for every 
sart of that area an instantaneous serv- 
ce of information, education and enter- 
tinment. It is the lack of these things 
that has been chiefly responsible for the 
dow development of this North coun- 


try. 

Beyond the Peace River country is the 
Mackenzie River basin stretching more 
tan a thousand miles to the Arctic 
kean. The banks of that river are dot- 
td with trading posts of the Hudson’s 
hay Company and other pioneers of 
Northwestern trade development. At a 
wint 1,200 miles north of Edmonton are 
the Ford Norman oil fields, where the 
Imperial Oil Company is conducting op- 
ations on a large scale, There is no 
ilegraphic communication beyond 300 
niles to the north of Edmonton, and un- 
ier present conditions news can come 
wt from or ‘reach Fort Norman only in 
tiree weeks in summer and two months 
. winter. The Journal, through its 
roadcasting equipment, will be able to 
rach Fort Norman instantaneously. 
What this may mean to the fur traders 
of the North is illustrated by the fact 
that during the winter of 1920-21, when 
fur prices were falling rapidly, one of 
the fur trading companies lost half a 
nillion dollars in the Mackenzie River 
asin, because its buyers were under in- 
itructions to pay certain prices to the 
Indians for raw furs, and there was no 
mans of reaching them with the news 
tat market prices of certain furs had 
iropped to one-quarter of their previous 
value, 

During the next fur buying season 
these buyers will be equipped with re- 
ttiving sets and at dates specified on 
tir schedule they will listen in for the 
atest news of the fur market as broad- 
asted to them by the Journal. 

The Journal’s installation is of the 
-watt Marconi type, with a 450-meter 
wave length. Its call number is CJCA. 
ltis the first broadcasting equipment to 
®% installed between Winnipeg and Van- 
‘ouver and the most northerly equipment 
m the American continent. 

Mr, Imrie attended the sessions of the 
4N. P. A. in New York last week and 
he meetings this week of the Canadian 
Press, Ltd., in Toronto, and the Cana- 
fan Daily Newspapers Association, in 
ontreal. 


STARTS TIMES-DISPATCH RADIO 


lady Nancy Astor’s Broadcasted Speech 
Christens Richmond Station 


lady Nancy Astor’s speech at the 
Nichmond (Va.) city auditorium this 
wek incident to the big home-coming 
tlebration planned in her honor, was 
“ard in many other parts of the country 
hrough the broadcasting station of the 
Richmond Times-Dispatch. Microphones, 





installed in the auditorium, started the 
address over a special telephone wire to 
the Times-Dispatch office, where a radio 
broadcasting station sent it over the 
country, 

This marked the beginning of regular 
radio broadcasting service by the Rich- 
mond Times-Dispatch, with a radius to 
cover Virginia and other states. Music 
by a band of fifty pieces and old planta- 
tion melodies by the Lorillard colored 
chorus of 100 voices, all part of the pro- 
gram arranged in honor of Lady Astor, 
were also broadcasted by the paper’s sta- 
tion, 

At the suggestion of the Richmond 
News-Leader, the municipality presented 
Lady Astor a gold medal in recognition 
of services in the World War, the medal 
being a facsimile of one presented Mar- 
shal Foch when he visited Richmond last 
November. 
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RADIO GETS INTO POLITICS 


May 6, 


Broadcasting Stations for Campaign 


Speeches Possible 

Politicians cut off from the use of 
navy radio stations for campaigning pur- 
poses are considering tentative proposals 
for the erection of a broadcasting station 
on the roof of the Munsey building in 
Washington. The plan has been sub- 
mitted to John T. Adams, chairman of 
the Republican National Committee, by 
one of the country’s leading manufac- 
turers of radio equipment. The station 
will be installed without cost, with the 
understanding that Republican’ organiza- 
tions will provide receiving equipment 
through the country to handling the 
speeches broadcasted from Washington. 
Acceptance of the offer is being held 
pending congressional action on radio 
legislation suggested by the recent radio 
conference convened by the Department 
of Commerce, 

The National Democratic Committee 
also is considering a-proposal presented 
to Cordell Hull, the committee chairman, 
by New York moving picture interests 
to use a broadcasting station to be erected 
in New York. To be used for sending 
out campaign speeches. 
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Broadcasting Station in St. Paul 

The St. Paul Dispatch and Pioneer 
Press will install a powerful radio sta- 
tion at an expense of $15,000. It will be 
300 feet above ground, on the roof of 
the thirteen-story Athletic Club  build- 
ing, and have a sending range of 1,000 
miles and réceiving power of twice that 
distance. A temporary station is being 
operated pending building. 

Adds Radio Receiving Set 

The Hibbing (Minn.) Daily News has 
installed a radio outfit in its office. The 
equipment consists of a Westinghouse 
receiving set. The paper expects to use 
it for the receipt of daily news, market 
and baseball reports. 








Radio Sets for Subscriptions 


Small crystal receiving radio sets are 
being given by the Tacoma (Wash.) 
News Tribune, Ledger, and Times for 
20 and 30 subscriptions obtained by 
their carriers. 


Instals Radiophone Station 


The Sumner (Wash.) News-Index 
has just installed a radiophone receiv- 
ing station in a drug store nearby. 








MuLTIP_Le Distriputor 


Matrices can be distributed 
to one magazine while they 
are being set from another 


MORE THAN 43,500 IN USE 


oot LINOTYPE «: 


THE MACHINE THAT LASTS 


The Backbone of the Ad-alley 


The Model 9 Linotype 








Four MaAGaAzines 
Eight different faces, any or 
all of which can be mixed 
in the same line. 


Quick Macazine CHANCE 
This lever gives the operator 
instant command of 720 dif- 
ferent characters. 





SAN FRANCISCO 
646 Sacramento Street 





Tue Move 9 Linotype is designed to care for 
future needs—start with only two magazines if that 
will meet your present requirements. 
minutes your own operator can convert a two-maga- 
zine Model 9 into a three- or four-magazine machine. 
No framework to add—no old parts to discard. 


Write Us for Further Facts Today 


In a few 


MERGENTHALER LINOTYPE COMPANY 


29 Ryerson Street, Brooklyn, N.Y. 


CHICAGO 
1100 South Wabash Avenue 


Canapian Linotype Limitep, 119 Adelaide Street, West, Toronto | 











NEW ORLEANS 
549 Baronne Street 
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A. A. C. ASK PRESIDENT 
TO MILWAUKEE 


Mr. Harding's Plans Yet Unknown, But 
Early List Includes Several Other 
Speakers of International 





Reputation 


Homer J. Buckley, of Chicago, chair- 
man of the national program committee 
in charge of the Associated Advertising 
Clubs of the World convention at Mil- 
waukee, June 11-15, this week issued a 
list of speakers who have been invited 


to address the general session of the 
convention. President Harding has been 
invited, but has not made known his 
plans. Other speakers are: 
Sunpay—Inspirational Meeting. 
Dr. Frank Crane, writer. 
Sir Charles F. Higham, M.P., 


London, England 
Monpay and WEDNESDAY 

Sesstons. 

Charles M. Schwab, Bethlehem 
Steel Corporation, former presi- 
dent U. S. Shipping Board. 

Subject: Improving the Nation’s 
3usiness and The Part Advertis- 
ing Must Play. 

Edward Jordan, Jordan Automo- 
bile Company, Cleveland, Ohio. 


— General 


Subject: How Do You Find Busi- 
ness ?—By Going After it. 
(). C. Harn, National Lead Com- 


pany, New York. 
The Importance of Co- 
ordinating the Various Mediums of 
Advertising 
James A. Emery. National Manu- 
facturers’ Association, Washing- 
ton, D. ¢ 
Subject: Motive Power Jack of 
Marketing Manufactured Products. 
Thomas E. Wilson, Wilson & 
Company, Chicago. 
Subject: Advertising and 
and Their Relation to 
Business Conditions. 
I Harrington, 


subject: 


Publicity 
Changed 


foward W. Moline 

Plow Company, Moline, Ill. 

Subject: Advertising—The Stabilizer 
in the Present Trend of Business. 
W. S§ \shby, Western Clock 
Company, La Salle, Ill. 

Subject: Competition as a Stimulus 
to Business. 


Plans for entertainment of the conven- 


tion are also being completed. A one- 
day speed boat event will be a part of 
this program. A Neptune Frolic and 


Venetian Night, to be staged in Milwau- 
kee Bay, will be part of the regatta en- 
tertainment. Besides this, there will be 
a cabaret-dance in the Auditorium, and 
other features. 

Four of the departmental programs are 
virtually complete. The Retail Adver- 
tisers will have a program extending 
over three days. On Sunday evening, 
June 11, the retail men will have a get- 
together supper. One of the men who 
will come to Milwaukee to address this 
department is J. P. McEvoy, humorist. 
He will talk on “What Pa Potter Thinks 
of Retail Advertising.” Plenty of music 
and a one-act farce will be offered. The 
playlet will be “How the Adman Got His 
Salary Raised,” to be enacted by Amos 


Parrish and Eddie Goldstein, both of 
Cleveland. 
The other meetings of this depart- 


mental will have as speakers: 

Frank Irving Fletcher, of New York; Philip 
Goodman, editor of Retail Ad-News, New York; 
Russell A jrown, advertising manager for 





Lord & Taylor, New York; Hon. C. D. McCaw. 
farmer-preacher, legislator of Kentucky: Edward 
S. Le Bart. director of publicity, Wilson & ( 
Chicago: ¢ T. Tomerline, merchandise mana 
ger of Kern's store, Detroit; Samuel W. Res 
burn, president of the Associated Dry Goods 
Corporation, New York: Louis Blumenstoc! 
advertising manager of the Stix, Baer & Fuller 
Co., St. Louis; Marion Taylor, merchandis 
editor of Vogue 

The Financial Advertisers’ depart- 
mental will have as speakers: 

W. W. Douglas, Bank of Italy, San Fran 
cisco; F. W. Ellsworth, Hibernia Bank & Trust 


Company, New Orleans; C. T. Matson, Cleve 
land Trust Company; Miss Jessamine Hoagland, 
National City Bank, Chicago; Fred M. Staker. 
Commerce Banks, Kansas City: E. Y. Chapin, 


Editor 


American Trust & Banking Company, Chatta- 
nooga: H. M. Morgan, St. Louis Union Trust 
Company; William Ganson Rese, Cleveland: 
Walter Distelhorst, First Wisconsin National 
Bank, Milwaukee: Herbert B. Mulferd of Ames, 
Emerich & ( Chicago: H. G. Hodapp, of 
Wells, Dickey & Co., Minneapolis; M. A. Tray- 
lor, First Trust & Savings Bank, Chicago; Ed 
ward G. Criswell, New York; Carl Gode, Mer 
chants’ Loan & Trust Company, Chicago; Guy 
W. Cook, First National Bank, Chicago; C. H. 
Handerson, Union Trust Company of Cleve 
land; C. H. Wetterau, American National Bank, 
Nashville. 

The Pan-American Advertising Asso- 
ciation, affiliated with the Associated Ad- 
vertising Clubs of the World, announces 
as its tentative program speeches by: 

John Barrett, formerly director-general of the 
Pan-American Union; Herbert S. Houston, for- 
mer president of the Associated Advertising 
Clubs of the World; James Carson, president of 
the Pan-American Advertising Association; W. 
A. Austin, advertising manager of the foreign 
sales department, Baldwin Locomotive Works. 

The National Association of Advertis- 
ing Teachers will present its program at 
a luncheon June 13, under the leadership 
of Prof. Edward H. Gardner, University 
of Wisconsin. The speakers will include 
E, M. Fisher, University of Wisconsin; 
M. W. Barnes, University of Chicago, 
and Mason Warner, of the Snitzler-War- 
ner Company, Chicago. 


WASHINGTON LIKES PICTURES 


Papers Except the Herald Now 
Running Page or More 


All 


The daily page of pictures which is 
going strong throughout the country, 
particularly on afternoon newspapers, 
has been a development of the last few 
months in the Washington tield. The 
Post, the Times and the Star all now 
carry a daily picture page, having adopt- 
ed the policy in the order named. The 
News, Scripps tabloid, started last fall, 
has carried a picture page since its estab- 
lishment, having abandoned the double- 
truck of pictures which marked the first 
few i 

Only the Washington Herald has failed 
to become enthusiastic over the picture 
page, which is an innovation in Wash- 
ington. Shortly after the Post adopted 
pictures as a back-page feature, the 
Times followed suit and the Star a few 
days later. The Post now has added a 
daily supplement in tabloid form, with a 
front and back page of pictures and fea- 
turing fiction and cartoons, comics and 
fiction on the inside pages. 


issues. 


NEW DAILY FOR CARTHAGE, N. Y. 


R. P. Reichel and Local Business Men 

Buy Waterbury Republican Plant 

(By Telegraph to Eviror & PUBLISHER) 

Watertown, N. Y., May 2.—Plans for 
a daily newspaper, to be published in 
Carthage shortly, were announced today 
by R. P. Reichel, former middle western 
newspaper man, who is back of the proj- 
ect. Associated with him, he says, are 
prominent Carthage business men. Pa- 
pers of incorporation for a stock com- 


pany will soon be filed. 
The equipment of the Waterbury 
(Conn.) Republican has been purchased 


and will be shipped- to Carthage. Inter- 
national news service will be furnished. 
Mr. Reichel plans to issue a modern 
paper of from 10 to 16 pages, and he is 
now busy lining-up correspondents in 
nearby communities. Mr. Reichel has 
been associated with many papers west 
of Chicago, including Seattle, Kansas 
City, St, Paul and Omaha. Before com- 
ing to Carthage he was associated with 
the Standard in Minneapolis as an edi- 
torial executive 


San Diego Suit Dismissed 


Che libel suit brought by Louis M. 
Oberkotter, formerly a public school 
principal, against the San Diego (Cal.) 
Evening Tribune and John D. and A. B. 
Spreckels as owners for $50,000 damages. 
has been dismissed in superior court. On 
a trial of the case over two years ago the 
jury disagreed, and the plaintiff had 
taken no further action in the matter. 
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THE ASTORS PRAISE 
AMERICAN PAPERS 


As Guests of National Press Club They 
Note Changes of Past 12 Years 
and Growing Interest in 
World Affairs 





The high degree of excellence attained 
by the American press in the past twelve 
years appealed to Lady Astor as one of 
the striking developments in American 
progress, and she commented upon it in 
the course of a reception given to her 
last Saturday at the National Press Club 
in Washington, D, C. 

“Twelve years ago as I remember,” 
she said, “American newspapers were 
given over largely to trifles and one read 
such stuff as Mrs. Skinamulink, of New- 
port, gave $50,000 for a pair of boot 
laces. That has gone, and the papers 
tell of international affairs, of what is 
going on all over the world, to an ex- 
tent never done before.” 

Much the same view was expressed by 
Lord Astor, who followed his talented 
wife, in speaking briefly to members of 
the Press Club. 

“Your papers,” he said, “have followed 
in wonderful fashion the developments in 
European affairs. Those who report the 
proceedings have succeeded beyond ex- 
pectations in catching the spirit of other 
peoples. This is necessary. There is 
much to learn, and sympathetic interpre- 
tation of a European viewpoint is essen- 
tial, This is being done at Genoa and is 
being done by American journalists in 
London, who give the right view of the 


(on magna = cera 





American thought to the British people 

“I read editorials here as 1 do at home 
I never mind what the editorials say, 
not fearing the effects, so long as there 
is no distorting of actual news. The last 
is the main thing, and everything depends 
upon the integrity of the press in that 
respect. 

“It is not right to say the Genoa con. 
ference has been a failure. It has not 
Just to get an understanding of each 
other’s aims is a great step achieved. So 
far as the Genoa conference has been 
directed towards a settlement of Euro. 
pean politics, it is perhaps just as well 
that America takes no part. But so far 
as world problems are concerned, | re. 
gret that America is not there.” 


NO DELAY ON AD CLUB HOUSE 


Directors Authorize Building Contract 
—Election on May 9 


The board of directors of the Adver. 
tising Club of New York held a busi- 
ness meeting May 2 to discuss the new 
Advertising Club home. The board ay- 
thorized the president, secretary and 
treasurer to sign the building contract 
so work can be begun at once. The 
board approved unanimously the follow- 
ing slate for officers, to be elected May 9, 
for the coming year: President, C. K. 
Woodbridge; vice-president, George Eth- 
ridge; treasurer, H, H. Charles; direc. 
tor, O. B. Merrill; director, O. C. Harn, 

It was Mr. Fehlman’s last meeting as 
president of the club, and, after business 
was transacted, an informal luncheon 
was given in his honor. The board will 
meet again May 9, 
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Editor 


NEWSPRINT PRODUCTION FOR MARCH 
INCREASED OVER LAST YEAR 
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land, New Jersey, New York and Pennsylvania; the Northern States include Illinois, Indiana, 
Michigan and Ohio; the Southern States include Alabama, Florida, Georgia, Kentucky 
Louisiana, Mississippi, North Carolina, South Carolina, Tennessee, Virginia and West Vir. 
ginia; the Middle West includes Arkansas, Arizona, Colorado, Idaho, lowa, Kansas, Minne. 


sota, Missouri, Montana, Nebraska, Nevada, New Mexico, North Dakota, Oklahoma, South 
——_ Ls Utah, Wisconsin and Wyoming; the Pacific Coast includes California, Oregon 
ane ashington. 


Mill Stocks Also Increased—Publishers’ Stocks and Paper in 
Transit Represents 37 Days’ Supply at 
Present Rate of Consumption 





ASHINGTON, D. C., 

The report of conditions in the 
newsprint industry for the month of 
March, 1922, was issued today by the 
Federal Trade Commission. 

The following is a tabulation of the 
reports received by the Federal Trade 
Commission from domestic manufactur- 
ers of newsprint paper from jobbers buy- 
ing and selling newsprint paper and from 


April 27.— 


publishers using newsprint paper. Im- 
port and export statistics of the Depart- 
ment of Commerce are also included in 
the review. Whenever possible the fig- 
ures for 1922 are compared with those 
for the corresponding period of 1921, 
1920, 1919 and 1918. 

The figures which follow show the re- 
sults of the Commission’s tabulation for 
March, 1918 to 1922, inclusive: 





Number Stocks on 
of 


STANDARD NEWS: 
ee 





Stocks on 
hand 1st Production Shipments hand end 


mills of month of month 
Net Tons Net Tons Net Tons Net Tons 
SS Se a ere 65 22,898 10,061 109,661 23,298 
March, 1921. 67 33,293 98,190 95,966 35,517 
ee a RE Se ee 76 24,795 119,152 118,843 25,104 
EE OUND, cn ansiccetieresbasoosbes 51 19,543 104,497 99,171 24,869 
eee 50 24,886 95,471 99,658 20,699 
i ee an ee errr 19,607 299,813 296,122 23,298 
po ee ie? ee eer 19,573 306,777 290,833 35,517 
pe eS ae errr 12,338 339,451 326,685 25,104 
Total ( Mob.) WID...<ssescccce ~ 15,656 304,723 295,510 24,869 
Otes OF TIIB Sh vecscdcces ° 26,482 276,03 281,814 20,699 


NOTE:—Above figures for total newsprint 


do not include hanging paper. 





The average production of total news- 
print and standard news, based upon the 
total combined production for the years 


1918 to 1921, inclusive, amounted to 
118,800 tons of total newsprint and 
107,676 tons of standard news, for a 


period corresponding to March. The 
actual production amounted to 117,507 
tons of total newsprint and 110,061 tons 
of standard news, which, for total news- 
print was 1 per cent below the average 
for the four-year-period and for stand- 
ard news 2 per cent above the average. 

The production of newsprint for 
March, 1922, compared with March, 
1921, shows an increase, amounting to 
about 9 per cent for total newsprint and 
12 per cent for standard news. 

The production for March, 1922, com- 
pared with March, 1920, shows a decrease 


March, 1922, was about 11 per cent more 
than for March, 1918, and an increase of 
15 per cent for standard news. 

Mill stocks of both total newsprint 
and standard news increased during 
March, 1922. 

Loss OF PRODUCTION 

The following tabulation shows idle 
machine time reported to the Commission 
for the month of March, 1922. This does 
not include mills shut down during the 
entire month: 


Reasons Number of Hours 
Machines idle 

Lack of orders.....cccccccses 13 2,856 
RE ic 8 220 
EE DORRUEE. niicacosscccssats 10 719 


JopBers’ TONNAGE 
The following tabulation shows the 
newsprint tonnage reported by jobbers 


(c) 
ard news. 


The farm papers for the most part use special grades of newsprint instead of stand. 





Publishers’ stocks decreased 6,014 tons 
during the month. Average daily ton- 
nage used during March was 98 tons 
more than the average used in February. 

Publishers’ stocks and transit tonnage 
on March 31 represented 37 days’ sup- 
ply at the existing rate of consumption. 

The domestic consumption of standard 
news by metropolitan dailies using be- 
tween one-half and three-fourths of a 
million tons annually, for March, 1922, 
when compared with March, 1921, shows 
an increase of 12 per cent and an increase 


——.. 


of 11 per when compared 
March, 1920. 

The above metropolitan dailies held 6 
per cent of the tonnage on hand at the 


end of the month. 


cent with 


Imports AND EXPorTS 


The imports and exports of printing 
paper not dutiable (practically all news. 
print and of wood pulp for the month of 
Feburary, 1922, compared with the month 
of February, 1921, were as follows: 









February, 1922 February, 192) 





Net tons Net tons 
Fetes: 6h TROON. GUID inn sins insta scsccacsesecevcasces 82,390 58,893 
From Canada 63,516 48,894 
Sweden ...... 10,871 694 
Germany r 5,642 
Norway 2,431 2,858 
Finland 2,263 417 
Other countries 211 
Exports of Newsprint (total)............... 836 2,530 
PRED. Ain Apiuivecedncetees ass alanekecs 581 949 
Canada a 63 
Columbia 58 24 
Ne ND on icine tnnadteereé 137 1,494 
Imports of Ground Wood Pulp (total)... 9,138 3,275 
Imports of Chemical Wood Pulp (total).. 66,443 15,547 
Unbleached Sulphite .........ccccccsees 32,955 6,620 
Pe rn 14,187 3,140 
Unbleached Sulphate ............seee0- 19,042 5,787 
Bleached Seliphate ..cccccscccocvcccccce Se es 
Exports of Domestic Wood Pulp............scceeeeeeee 2,018 2,714 


The imports of newsprint for February, 1922, were 23,497 tons more than for February, 
1921. The exports for February, 1922, were 1,694 tons less than for February, 1921. 

The tonnage to “other countries” under “exports of newsprint” for February, 1922, in- 
cludes 33 tons to Salvador and 29 tons to Peru. 








AVERAGE Prices Paip sy PUBLISHERS 

The weighted average price of contract 
deliveries from domestic mills to publish- 
ers during March, 1922, f. o. b. mills in 
carload lots for standard news in rolls 
was $3.615 per 100 pounds. This weighted 
average is based upon March deliveries 
of about 57,000 tons on contracts involy- 


ing a total tonnage of approximately 
613,000 tons of undelivered paper manu- 
factured in the United States. 

The weighted average contract prices 
based on deliveries from Canadian mills 
of about 27,000 tons of standard roll 
news in carload lots, f. o. b. mills in 
March, 1922, was $3.482 per 100 pounds, 








of 8 per cent for total newsprint and a 
decrease of about 8 per cent for standard 
news. 

The production of total newsprint for 


during the month of March, 1922, com- 
pared with March, 1921; March, 1920; 
March, 1919, and March, 1918, together 
with commitments to buy and sell. 








On hand Received Shipped On hand Commit- Commit- 
first of during during end ot ments ments 
month month month month to buy to sell 
Net tons Net tons Net tons Net tons Nettons Net-tons 
Rolls, March, 1922........ 1,642 10,878 11,114 1,406 32,822 37,327 
Rolls, March, 192 2,531 6,873 7,292 2,112 41,347 47,364 
Rolls, March, 2,156 7,873 7,839 2,190 40,264 48,391 
Rolls, March, 3,083 2,962 3,126 2,919 55,063 65.148 
Rolls, March, 2,654 3,805 3,329 3,130 56,860 57,169 
Sheets, March, 4,242 2,992 2,730 4,504 1,691 1,144 
Sheets, March, 5,763 1,642 2,457 4,948 2,566 1,827 
Sheets, March, 3,671 2,465 2,877 3,259 4,871 3,341 
Sheets, March, 7,806 1,962 2,639 7,129 2,210 1,344 
Sheets, March, 6,278 3,825 3,392 6,711 6,265 5,530 
TOTAL NEWSPRINT: 
March, 5,884 13,870 13,844 5,910 34,513 38,471 
March 8,294 8,515 9,749 7,060 43,913 49,191 
March, 5,827 10,338 10,716 5,449 45,135 51,732 
March, 10,889 4,924 5,765 10,048 57,273 66,492 
March, 8,932 7,630 6,721 9,841 63,125 62,699 








Stocks of rolls in the hands of jobbers 
vat the end of March, were 236 tons less 
than the stocks in the hands of the same 
jobbers at the beginning of the month. 
Stocks of sheets were 262 tons more at 
the end of March than at the beginning 


buy. Tital commitments to sell both rolls 
and sheets were 3,958 tons greater than 
commitments to buy. 


PUBLISHERS’ TONNAGE 


GOSS 
COMET rat sep press 





of the month. The net increase in the 
total stocks of newsprint in the hands 
of jobbers at the end of March amounted 
to 26 tons. 

Commitments to sell roll news were 
4,505 tons greater than commitments to 
buy. Commitments to sell sheet news 
were 547 tons less than commitments to 


Monthly tonnage reports from 664 (a) 
of the most important newspaper pub- 
lishing concerns and associations, grouped 
according to the principal business sec- 
tions of the United States, together with 
a separate tabulation for the agricultural 
publications, show the following results 
for March, 1922: 





Prints 4-6 and 8 Page Papers 
From Type Forms and Roll Paper. 
A 5 Horse Power Motor will drive it. 





























On hand Received Used and On hand In tran- 

Number first of during sold dur- end of sit end 

Location of publishers (b) of month month ing month month of month 
Concerns Net tons Net tons Net tons Net tons Net tons 

New England States........ 81 17,464 17,055 17,406 17,112 1,610 
Eastern States ........ 174 56,443 57,961 61,312 53,092 8,149 
Northern States ...... 129 46,587 35,532 38,066 44,053 7,681 
Southern States ... 76 9,002 9,787 9,457 9,332 3,238 
Middle West States.... 147 26,293 27,503 27,539 26,257 4,877 
Pacific Coast ...... ; 30 11,422 14,414 14,350 11,486 1,799 
Farm Papers (c).........00- 27 6,301 1,308 1,444 6,165 52 
OS ee ne ee 173,512 163,560 169,574 167,498 27,406 


(a) This number represents a much larger number of publications. 
(b) New England includes, Connecticut, New Hampshire, Maine, Massachusetts, Rhode 
Island and Vermont; the Eastern States include Delaware, The District of Columbia, Mary- 


Main Office and Works: 











Now Being Built for Early Delivery 





Write for Literature and Prices 


THE GOSS PRINTING PRESS CO. 


New York Office: 


1535 So. Paulina St.,Chicago 220 W. Forty-second St. 
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NEWS OF ASSOCIATIONS AND CLUBS 


ee 








HE annual outing of the California 
Press Association will be held May 

19. Members of the association will 
assemble at Fresno and go by train and 
automobile to Huntington Lodge on the 
crest of the Sierra Mountains. 

Amarillo, Tex., was host to the Texas 
Panhandle Press Association April 21- 
”. The Amarillo board of city develop- 
ment had charge of entertainment. 

Questions concerning the best sort of 
news Sunday schools can find for their 
local papers will be discussed June 22 
at Kansas City, Mo., at a publicity con- 
ference held in connection with the con- 
yention of the International Sunday 
School Association. Newspaper editors 
of Missouri will be on the program to 
discuss the relationship of papers to the 
schools. On the following day the con- 
ference will consider elements of proper 
paid advertisements for increasing Sun- 
day school attendance. In some parts 
of the country Sunday schools are ad- 
yertising in addition to the ads being 
used by churches. Clippings of these are 
being assembled. Other clippings are 
invited from advertising managers, Her- 
bert H. Smith, associate director of the 
Presbyterian Department of Publicity, 
New York, has charge of both news and 
advertising conferences. 

Members of the Poor Richard Club 
listened April 27 to a talk on “How 
Much of a Science Is Salesmanship,” 
by Herbert W. Hess, professor of 
marketing at the Wharton School of 
the University of Pennsylvania. 

Advertising. Men’s Post has hit the 
400 class in membership and an active 
ampaign to reach the 500 notch is 
under way. One of the first posts in 
the state, it is one of the most active. 

The Circulation Managers’ Associa- 
tion of Greater New York will hold its 
Spring outing May 22, 23 and 24 in the 
Catskill Mountains. The party will be 
limited to 50 members. 

The Corsicana (Tex.) Advertising 
Club has elected J. T. Newsom, its presi- 
dent, and Lowery Martin as delegates 
to the convention of the Associated Ad- 
vertising Clubs of the World in Mil- 
waukee. 

The April meeting of the Advertising 
Alumni of Temple University heard 
Solomon Hess, manager of the Lanston 
Monotype Company, talk on “Type 
Faces—Their Relation and Comparison.” 
Mr. Hess covered a period of 4,000 
years, going back as far as the Baby- 
lonian period. 

The recent annual Animated Ad Ball 
given by the Spokane Advertising Club 
was attended by more than 2,000 people 
and 100 took part in the grand march 
of the Animated Ads. Prizes were 
awarded to individuals and groups, first 
prize for artistic individual going to the 
Peacock Girl, (Miss Katherine Howe), 
representing Albers Peacock Brand 
Cereals. First prize for artistic group 
was awarded Culbertson’s department 
store. The Spokesman-Review was rep- 
tesented by a quartet wearing complete 
dresses and suits of newspapers. The 
proceeds of the dance will finance the 
Spokane Ad Club’s delegation to the 
San Diego convention of the Associated 
Pacific Ad Clubs. Frank J. Zeorlin, 
Managing secretary of the club, was 
chairman of arrangements. 

The Texas Poster Advertising Asso- 
ation held its annual meeting in Dallas 
last week. Greenville was selected as 
the 1923 meeting place, and all officers 
were re-elected. A. J. Stephenson of 

mham, who was re-elected president 
for his fifth consecutive term, was pre- 
cented with a gold watch. 

De Witt Lamb, secretary of the Mexia 
(Tex.) Chamber of Commerce, was 
Principal speaker at a trade banquet of 
the Calvert (Tex.) Chamber of Com- 
merce, 

The Pica Club, composed of news- 
paper men of Passaic, Bergen and Sus- 
sex Counties, New Jersey, held _ its 
twenty-fifth annual meeting last week at 
the Paterson Elks’ clubhouse and_re- 
elected its entire board of officers, They 


are: President, John Sweeney, Paterson 
Call; vice-president, Harold W. Gras, 
Passaic Daily News; secretary, Charles 
A. Winans, Paterson Call; treasurer, 
George H. Burke, of Paterson, and 
these members of the executive commit- 
tee: August Epple, Paterson Press- 
Guardian; Robert J. Fleming, Paterson 
Call; Ferdinand A. Friedrich, Paterson 
Call; Richard L. Healy, Paterson Press- 
Guardian; William M. McBride, Passaic 
Daily Herald. 

Organization of a Newsboys’ Club in 
Hamilton, Ohio, is under way following 
a banquet given bv the newsboys of the 
city at the Hamilton Y. M. C. A. More 
than 95 boys were present. A commit- 
tee was named to visit Cincinnati and 
study the workings of the newsboys’ 
club in that city. 

The Texas Intercollegiate Press Asso- 
ciation held its annual meeting at Baylor 
University in Waco last week. Repre- 
sentatives of thirteen Texas colleges at- 
tended the meeting. Baylor College of 
Belton was chosen for the 1923 meeting 
place. 

Robert E. Hotze, Jr., advertising man- 
ager of the Planters’ National Bank of 
Richmond, has been elected president of 
the Richmond Advertising Club, suc- 
ceeding Richard H. Thomas, advertising 
manager of the Times-Dispatch, who 
filled the office for a few weeks follow- 
ing the resignation of Silas T. Leaming. 
Mr. Leaming left the city before the 
expiration of his term to become execu- 
tive secretary of the newly-organized 
Setter Business Bureau of Providence, 
R. I. During the incumbency of Mr. 
Thomas as president Charles H. Mac- 
Intosh, president of the Associated Ad- 
vertising Clubs of the World, visited 
Richmond and addressed the local club. 

Plans are being perfected for the an- 
nual convention of the Texas Press 
Association to be held at Denton May 
11, 12 and 13. Sam P. Harben of 
Richardson, secretary of the association, 
has mailed out to all members pro- 
grams for the meeting, 

Mrs. C. M. Hughes of Wharton, Tex., 
president of the Texas Women’s Press 
Association, has entered the race as a 
candidate for Congress from the Ninth 
Texas District. She is an opponent of 
J. J. Mansfield, who is seeking re-elec- 
tion. 

The Sacramento (Cal.) Advertising 
Club has extended an invitation to all 
the newspaper editors of the United 
States to attend the “Days of ’49” cele- 
bration to be held in that city in May. 
“Bret Harte Night” on May 25 will be 
the feature especially arranged for visit- 
ing newspaper men. 

The Tacoma (Wash.) Advertising 
Club received its charter April 18 from 
the Associated Advertising Clubs of the 
World. William P. Strandborg, vice- 
president of the A. A. C. W., with head- 
quarters at Portland, Ore., delivered the 
charter and spoke briefly to the new 
club. 

Celebrating the granting of a national 
charter to the Spokane Lions’ Club, the 
Spokane Daily Chronicle issued an eight- 
page Lion’s edition recently. The edi- 
tion contained photographs of every 
Lion in Spokane and articles on Lion- 
ism. C. D. Hudson, city editor of the 
Chronicle, handled the editorial end. 
Carl W. Art, of the Art Advertising 
Agency, secured advertisements of 76 
fellow Lions for the special edition. 
Among the newspaper men at the ban- 
quet given by the Lions at the Daven- 
port Hotel that evening was J. Newton 
Colver, editorial writer of the Seattle 
Post-Intelligencer, who presented the 
local club with a rosewood gavel from 
the Seattle club. Mr. Colver was for- 
merly on the editorial staff of the 
Spokesman-Review, 

Members of the Springfield (Ohio) 
Women’s Press Club were the guests of 
honor recently of the Dayton Press Club 
in the latter city. Fifty guests were 
present at the meeting and following the 
program a three-course luncheon was 
served. 











What Ails Advertising? 


Isn’t advertising making good? Does 
it pay? Were big advertisers as hard 
hit by depression as non-advertisers? 
Can advertising expenditures be made 
to show definite, tangible results? 


HESE questions have been perplexing 

you since the “easy selling” days dis- 

appeared. You’ve been eyeing adver- 
tising appropriations dubiously—misan- 
thropically wondering if it was all “worth 
while.” 


Is it? 


These questions—and scores of others that 
apply to your business, are to be discussed in 


ILWAUKEE 


1922 Convention—June 11th to 
15th, Associated Advertising 
Clubs of the World 





The super-salesmen—the business giants— 
the men who pulled big business through 
the “Slough of Despond” in 1920-1921 will 
be in Milwaukee to meet you in conference. 
Here, in Milwaukee, the men who know 
will show what advertising can and can’t 
do—and how to make your advertising pay. 
You can’t afford to miss the Milwaukee con- 
vention. It’s not all business—between the 
sessions Milwaukee will entertain her guests 
with every kind of sport and amusement. A 
five-day carnival of facts and fun—not a dull 
minute. This is a personal invitation—we 
want you to be in Milwaukee June 11 to 15. 


For information on reduced rail- 
road rates, hotel reservations, pro- 
gram, etc., write to Milwaukee 
Advertising Council, Hotel Wis- 
consin, Milwaukee, Wis. 

















. 


26 


STUDENTS EDIT DAILY 
IN NORWICH 


Syracuse Journalism Teaching Put to 
Test When 27 Editors and Re- 
porters Take Full Charge of 
Sun for a Day 








Syracuse, N. Y., May 2.—Twenty- 
seven students from the Department of 
Journalism at Syracuse University, all 
upperclassmen, edited and published a 
14-page 2-section issue of the Norwich 
(N. Y.) Sun on April 27. Norwich is 
about 70 miles south of Syracuse and 
the students made the trip by auto, 
about eig sht of the editorial staff, in- 
cluding editors, feature writers and early 
copy men arriving the night ri fore, un- 
der the direction of Prof. G. C. Wilson, 
head of the department. The bulk of 
the staff started at 5:30 the morning of 
publication in six autos, arriving shortly 
after 8, in charge of Prof. J. O. Sim- 
mons, 

The students were 
and the city editor, Foster Potter, a 
native of Norwich, was the only one who 
had ever been in the city. 

The regular appearance of the front 
page was altered to conform to the 
make-up ideas which the students study. 
The managing editor directed placing of 


from seven states 


stories after conferring with the city 
and telegraph editors. 

Three local stories were considered 
leading front page material—a murder 


follow-up with entirely new evidence 
against the defendant, the confession of 
a Russian Bolshevist whom the police 
had been unable to get a word out of 
for a week, and a local school war. The 
latter was picked for a banner front 
page head because it was the big prob- 
lem of the town, the other two stories 
being given sizeable heads each side of 
a feature interview from the local con- 
gressman, with a picture and a double 
column head, 

Telegraph news occupied four columns 
under the banner with one double 
column  Russo-German story, _ single 
column white house and flood stories, 
in addition to many short telegraph 
items. The front page of the second 
section was likewise devoted to local and 
telegraph news, while the other pages 
were confined to local news, personals, 
sports, society page, dramatic and state 
news and editorials. The column “Sun- 
beams” proved an interesting outlet for 
student wit and there were a number of 
feature stories and interviews with 
prominent men, 


TACNA-ARICA PRESS PLANS 





Arrangements Undecided Pending Ar- 
rival of Peruvian Minister 


Wasuincoton, D. C. April 30.—News- 
paper arrangements for handling the 
Tacna-Arica conference between repre- 
sentatives of the governments of Chile 
and Peru, to be held in Washington some 
time in May, are being held up pending 
the arrival in the United States of Senor 
Porras, Peruvian minister to France and 
head of the Peruvian delegation to the 
conference. Senor Porras is expected to 
sail from Paris next week. The other 
member of the Peruvian delegation, 
Senor Vealarde, and the Chilean dele- 
gates, Carlos Aldunate and _ Luis 
Izquierdo, already are in the capital and 
the Chileans recently paid a call on 
Secretary Hughes. 

The Pan-American building has deen 
assigned to the South American con- 
ferees and other details of the conference 
will be worked out as soon as delegates 
make known their wishes. State De- 
partment officials indicated that repre- 
sentatives of the Department will be as- 
signed to the conference to act as liason 
between the delegates and the press if 
such a plan is approved by the South 
Americans. It is expected that the con- 
ference will be conducted on the lines of 
the Sino-Japanese negotiations on the 
Shantung at the Armaments Conference. 
In other words communiques will be 


Editor 


issued after each session if the delegates 
believe the day’s proceedings warrant, 


NEW GOV’T PUBLICITY BUREAU 





Department of Justice Establishes Divi- 
sion Under Sims Ely 


Convinced that many of the cases 
handled by the Department of Justice, 
which do not ordinarily figure in the 
news, are of general public interest, At- 
torney General Daugherty has decided 
to establish a publicity bureau in con- 
nection with the Department. The new 
bureau, which will begin. operation on 
May 1 will be in charge of Sims Ely, 
newly-appointed chief clerk of the De- 
partment. 


Mr. Ely, who comes ‘rom Arizona, 
succeeds C. E. Stewart as chief clerk, 
other duties in the Department. Stewart 


who came to the Department in the Wil- 
son administration was formerly a news- 
paper man, a columnist on the Birming- 
ham Age-Herald under the pen name of 
“Old Bill Vines.” He is regarded as 
one of the country bridge experts and 
has recently written a book on the game 
which is being widely read in Wash- 
ington. 


WOMEN WRITERS CONVENE 


Silver Jubilee in Washington—Mrs. L. 
N. Geldert, President 


Nearly 1,500 paid writing-women in 
the United States were represented at the 
Silver Jubilee of the League of Ameri- 
can Pen Women recently held in Wash- 
ington. At the Book Fair, held in con- 
nection with the convention, authors ap- 
peared in person to autograph and sell 
their own books. 

Mrs. Louis N. Geldert was unani- 
mously elected national president of the 
League of American Pen Women for a 
term of two years; Mrs. Harry Atwood 
Colman, first vice-president: Mrs. Ernest 
Thompson Seton, second vice-president. 





Mrs. William Atherton Du Puy, former 
national president of the League, hav- 
ing held that office for two years, retired 


from office upon leaving Washington for 
Geneva, Switzerland. 


Oil Men to Advertise 


Independent oil producers of the 
country are considering co-operative ad- 


vertising. At the convention of the Na- 
tional Petroleum Marketers’ Associa- 
tion, held recently in Kansas City. Mo.. 


a resolution to’ this effect was adopted. 
The pian is to make the advertising op- 
tional and to pro rate it on a tank car 
basis. The association is now investigat- 
ing plans. 


Ads Saved Nebraska 


Governor Samuel R. McKelvie of 
Nebraska speaking recently at a luncheon 
in New York told how advertising the 
State of Nebraska enabled it to “turn 
the corner” during the hard times of the 
past months. By this means, Gov. Mc- 
Kelvie believes, he convinced the people 
of the East that his state’s chief occupa- 
tion is not growing corn and going broke. 


TO DRAFT CITY CHARTER 


Jamestown Mayor Names Newspaper 
Men to Assist Aldermen 


Mayors Samuel A. Carlson of James- 
town, dean of New York state mayors 
from point of service, has named two 
prominent Jamestown newspaper men on 
a committee of citizens to work with a 
committee of aldermen in drafting a new 
citv charter. Frederick P. Hall, pub- 
lisher of the Jamestown Evening Journal, 
and Edward L. Allen, managing editor 
of the Jamestown Morning Post, are the 
selections he made. Mr. Hall heads the 
citizens’ committee, composed of busi- 
ness, professional and laboring men. 


The mayor has always been partial to 
the newspaper fraternity in making ap- 
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rere “They make good public 
officials,” he stated. “They are capable 
of looking at two sides of a question and 
are abreast of the times.” 

Among his appointments made _ this 
week for the coming year the mayor 
named Mr. Hall and Robert K. Beach, 
formerly of Rochester, now business 
manager of the Morning Post, on a 
Board of Appeals to hear complaints 
under a zoning ordinance just adopted 
by the common council. 

Other of the brethren in the city 
family are J. Harold Swanson, city 
editor of the Morning Post, and V. A. 


Hatch, telegraph editor of the Evening 
Journal, both members of the civil 
service commission, 


PAPER STRIKE POSTPONED 


Skilled Mill Workers Have 
to Take Strike Vote 


\ two weeks’ 
print paper 


2 Weeks 


truce between the 
manufacturers and the 
gates of the papermakers’ unions, who 
have been in conference in New York 
in an attempt to make a new wage agree- 
ment, effective May 1, has been declared 
at the request of the unions. Under this 
agreement the workers will continue at 
the present scale of wages until May 14, 
and in the meantime a Heri will 
be taken among the locals of the Broth- 
erhood of Papermakers, the — skilled 
workers, on the question of whether they 
will make an agreement separately from 
the Brotherhood of Pulp, Sulphite and 
Papermill Workers, comprising the un- 
skilled men. 


news 
dele- 


CONSOLIDATED PRESS CHANGES 


New Washington and Chicago Man- 
agers—J. J. Williams Back East 


Changes in the staff of the Consolidated 
Press as of May 1 have been announced 
as follows: William E, Yelverton, for- 
merly western superintendent, with head- 
quarters in Chicago, has been transferred 
to Washington as southern superintend 
ent, succeeding Horace Epes, who be- 
comes assistant business manager of the 
organization. Hilmar R. Baukhage, for- 
merly assistant western superintendent, 
is promoted to the position of superin- 
tendent, succeeding Mr. Yelverton at 


Chicago. Guy RR. Carpenter, of the busi- 
ness office staff, is appointed assistant sy. 
perintendent and for the time being wil) 
be stationed in the Eastern Division a 
New York. Jay Jerome Williams, east. 
ern superintendent, who has been doing 
special work on the Pacific Coast for the 
past six months, will return to his Ney 
York post June 1. 





GATHERED AT RANDOM 








FROM time to time we have at. 

tempted to express a belief that 
the business of writing has been made 
too intricate and difficult.a thing by the 
stylists. Whenever we have grown en- 
thusiastic about a book this year somebody 
has come along to check us with, “Very 
interesting, perhaps, but don’t forget that 
it's badly written. 

\Ve wonder whether that makes much 
difference. If a man has something to say 
he ought not to be scared out of it by 
people intent on making him conscious 
of form. Theodore Dreiser, hammering 
away with both hands, has made a more 
important contribution to American lit 
erature, we think, than the careful Mr. 
| lergesheimer, 

But, as a matter of fact, all this is 
merely introductory to an anecdote which 
says just what we mean. Years ago 
there was a city editor on the New York 
Tribune named George Burdick. He was 
a diffident, intense sort of man who took 
the task of getting out a newspaper se- 
riously. One night he assigned the most 
important story of the day to a young 
reporter named William Curtin, and 
Curtin proceeded to take the job deeply 
to heart. 

He began to write leads and tear them 
up. It was a big story and he felt that 
it ought to be done in a big way. The 
floor around his desk was littered with 
false starts. Finally he had tightened up 
to such an extent that he just sat and 
stared at his typewriter and _ wrote 
nothing. Burdick watched him out of 
the corner of his eye and worried. At 
length he could stand the strain no longer 
and tiptoed over to the desk where the 
great story was to be born. He leaned 
over the reporter. 

“Mr. Curtin,” he whispered, “just one 
little word after another.”—HeEywoop 
Broun, in the New York World. 
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Obituary 


CuHarLes H. Lomsarp, aged 71, founder 
of the first advertising agency on the 
Pacific Coast, and also founder and for 
a time editor of a San Francisco dra- 


matic publication, died in Yakima, 
Wash., recently. 
Anprew J. CLarKe, who conducted 


newspapers in the Niagara peninsula sev- 
eral decades ago, and who more recently 
had been acting as St. Thomas corre- 
spondent for London papers and con- 
tributing a weekly column of comment 
on municipal matters for St, Thomas 
papers, died at his home in St. Thomas. 


Cuartes B, Bearce, aged 72, adver- 
tising solicitor and collector for the 
Portland (Me.) Advertiser, afterward 


merged with the Evening Express, died 
April 30. He retired from the news- 
paper business about ten years ago. At 
one time * also owned a newspaper 
at Atlanta, Ga, 


Wii1am H. Byars, aged 83, formerly 
ener of two Oregon new spapers, the 
Roseburg Plaindealer and the Salem 
Statesman, and also one of the founders 
of the paper which has become the Salem 
Capitol Journal, died April 22. 


W. E. Cace, aged 68, mayor of Pharr, 


Tex., and editor and publisher of the 
Pharr Clarion, died of apoplexy last 
week. 

CHartes H. Norpuorr, aged 80, for 


many years editor of Die Miami Post, 
died in Piqua, Ohio, on May 1. 


E. Everett SMITH, advertising writer 
for 25 years and for the last seven years 
employed in the copy department of the 
Philadelphia North American, died of 
pneumonia. He was taken ill at his desk 
at the North American, April 26. 


Atpert S. MoreLanp, aged 67, a for- 
mer well-known Pittsburgh newspaper 
man for the past ten years connected with 
the prothonotary’s office, died in Pitts- 
burgh May 1. Mr. Moreland for many 
years was connected with the Pittsburgh 
Leader and at various times was on all 
of the Pittsburgh daily newspapers. 


Cuartes E. Wyatt, aged 80, for 35 
years associated with the Worcester 
(Mass.) Daily Spy and many years with 
the Worcester Telegram, died last week 
at Barrington, N, J. 

FREEMAN Sa.tus, aged 81, father of 
Freeman M. Saltus, publisher and editor 
of the Worcester (Mass.) Labor News, 
died last week at his home in Burling- 
ton. 


Cot. FRANK W, Ropserts, aged 67, for- 
metrly owner of the Biddeford (Me.) 
Standard, and a prominent lawyer, died 
last week, 

Wituiam C. McNEILIs, aged 34, artist 
and cartoonist of the Providence (R, I.) 
Evening Tribune, and formerly of the 
staff of New York newspapers, died on 
April 27. 

Atrrep HANCHETT, aged 38, formerly 
amember of the staff of Street & Finney 
of New York and at one time advertis- 
img manager of the F. A, Patrick Com- 
pany, died April 22. 

Mrs. Mary KeLty, aged 62, mother 


of Herbert E, Kelly of the Kansas ( ‘ity 
Star editorial staff, died recently. 


Joseph H. Matruews, aged 73, for 
twelve years telegraph editor of the Ar 
kansas City (Kan.) Daily Traveler, re- 
cently died suddenly on the streets of 
his home city, from an attack of heart 
trouble. 

Tuomas H, 
mer head of 


aged 67. for- 
Time Printers.’ 


FAULKNER, 
the “Old 


of Chicago, died recently at West Ba- 
den, Ind. 
Cor. C. J, Bowrsy, of the Crete ( Neb.) 


Democrat, one of the oldest Democratic 
editors in the state, died recently. He 
Went to Nebraska in 1871, 


CHartes W. Bowron, pioneer editor 
ot Oshkosh, Wis., and for 15 years su- 
Perintendent of the Wisconsin state re- 
ormatory for boys, died on April 13 in 
New York while on his way to London 
to visit his brother. He we >t to Osh- 
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kosh in 1872 as city editor of the Daily 
Northwestern and served on the paper 
until appointed to the state reformatory. 
In 1897 he was elected president of the 
Wisconsin Press Association. 


Maj. Epwin CLark, aged &8, who in 
1857 published the Falls Evening News, 
the first daily in Minneapolis, died in 
that city on April 27. 


SANnForD J. TRUMAN, aged 61, head ry 
the new business department of the L. 
Gillham Advertising Agency, Salt Cake 
City, died recently in that city, 


Siras M, Puryear, aged 56, father of 
A. Jesse Puryear, sporting editor of the 


San Diego (Cal,) Union, died in East 
San Diego April 25 
THEODORE HALL, aged 76, a former 


Canadian newspaper man, died in Pasa- 
dena, Cal., April 28. He was born in 
England in 1846. 


FRANK J. SHERIDAN, Sr., a member of 
the firm of Sheridan, Shawhan & Sheri- 
dan, New York advertising agency, died 
suddenly last week at Great Neck, N. Y. 

E. S. Garver, editor and publisher of 
the Grant City (Mo.) Times, died re- 
cently. 

WiutuiaM H. Ope Lt, aged 92, who from 
1877 to 1884 was publisher of the Salem 
(Ore.) Morning Statesman, died April 
27 in Portland. Two days prior to his 
death he had journeyed from Portland 
to Salem to attend the funeral of an old 
friend and former associate in the news- 
paper business, William H. Byars. Mr. 


Odell went to Oregon from Indiana in 
1851. 


M. B. WELLs, aged 55, at various times 
a reporter and special writer on Port- 
land (Ore.) newspapers, died April 26 
in that city after a long illness, 


CoMMANDER JaMeEs D. J. Kettey. U. 
S. Navy, retired, aged 75, author, and 
for many years naval editor of the New 
York Herald, died April 30. During the 
World War he returned to the navy and 
was naval wireless censor at New York. 
\fter the death of James Gordon Ben- 
nett, Commander Kelley was a member 


of the board of directors of the New 
York Herald and one of the three man- 
agers of the paper. 
Veteran Stereotyper Dead 
Henry Higgins, aged 70 years, for 


more than a score of years stereotyper 
on the Boston Globe, died April 23 at 
his home in Beachmont, Mass. He was 
born in Southport, England, and learned 
his trade on the Manchester, Eng., 
Guardian. He came to the United States 
about 30 years ago. 


Special Mass for Workers 

A special Mass for writers will be said 
at St. Patrick’s Cathedral, New York, 
at noon next Saturday, May 6, the feast 
day of St. John, patron saint of all writ- 
ers. The Catholic Writers’ Guild, of 
which Arthur Benington of the New 
York World is president, has sent out 
invitations to all writers, regardless of 


religious beliefs, to attend. The cele- 
brant of the Mass will be the Rev. J. J. 
Wynne, S. J. 


Superior Paper Has $8,000 Fire 


Fire. which started in the basement 
of the Superior (Wis.) Telegram 
building .\pril 23, destroyed print paper 
ard old files estimated to be worth 
$8,000 


Reduces Capital 

to the chorter of the 
Publishing Company, 
Paris, Tex.. decreasing capital stock of 
the company from $100000 to $75,000 
was filed in the office of the secretary of 
state April 24 


\n ‘emendment 
North Texas 


lowa Historian Gets Paper File 
The QOskaleosa (lowa) Herald has 
just deposited with the lowa State His- 
torical Denartme=t an almost complete 
set of its files from the founding in 1850 
to cate. 


for 
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lf you have a national distribution 
you cannot cover this great central 
State of Indiana with a 
scattering of outside national media. 
You must use the Indiana daily news- 
papers, for they go into the homes, 


effectively 


are read and believed by all loyal 
Hoosiers. 
Intensified cultivation of a given 


territory pays better than hit and miss 
general distribution and popularizes 
merchandise much more 
ily. 


satisfactor- 


Indiana, with over three million 
population—the highest native born 
population of all the States, over 92 
per cent.—with prosperous cities and 
wideawake, well edited daily news- 
papers, makes it a state worthy of the 
consideration of any National Adver 
tiser. 


When you buy advertising in the 
Dailies mentioned below, vou deal in 
known quality and quantity — they 
are the undisputed leaders in business 
getting. 








Rate for } 
Circulation 5,000 lines | 
Decatur Democrat ................. (E) 3,151 .025 
"Een GOD cucdcaceciccwanes (M) 22,938 -05 
fi (S) 21,392 .05 
*Fort Wayne Journal-Gazette....(M) 23,528) 38.582 
*Fort Wayne Evening Press..... (E) 15,054 §~”” -10 
*Fort Wayne Journal-Gazette .......... (S) 24,661 .07 
**Fort Wayne News-Sentinel .......... (E) 31,718 .08 
**Fort Wayne News-Sentinel .......... (S) 31,418 .08 
*Gary Evening Post and Tribune ...... (E) 8,953 .05 
we ll I (E) 115,958 -20 
pS Pree ee ere ee (E) 3,721 .025 
*South Bend News-Times...... = po 18,191 .05 
*+South Bend News-Times ............ (S) 18,864. .05 
a a ee ee (E) 15,817 -.055 
*Terre Haute Tribune ............ (E&S) 22,381 .06 
*Vincennes Commercial ........... (M&S) 5,010 .025 
Government Statements, April 1, 1922. 


*A. B. C. Publishers’ Statements, April 1, 1922. 
+Publisher’s Statement. 


**A. B. C. Report, December 31, 1921. 
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THE CONVENTIONS AND THE HANDOUT 
je cobbler’s children go barefoot, the tailor’s 


family wear rags, and the children of the press 

go whispering through the Waldorf corridors 
for the real news of the newspapers’ conventions. 
“Get the news,” the reporter is commanded on every 
occasion—except when the newspaper men gather in 
New York in April; then the order changeth to “take 
what is given out.” And the A. N. P. A., the arch 
foe of the press agent fifty-one weeks in the year, 
embraces the “handout” method in the fifty-second. 

Year after year the directors of the A. N, P. A. 
have considered the question of sessions open to the 
public and invariably the decision has been that the 
matters under discussion are of such confidential 
nature that publication of proceedings as they occur 
would do untold harm. Yet, everything that happens 
at an A. N. P. A. meeting is common—but unveri- 
fied—knowledge among the men reporting the con- 
vention activities an hour after adjournment. The 
“handouts” give the bare bone results of the mem- 
bers’ discussions and they give hints as to what led 
to those results and what these results will lead to, 
but they give hints, and nothing more. 

Questioning of individual members will develop 
the hints, but will often leave unrevealed details 
of considerable importance, as happened one day 
last week. A competent, experienced daily newspa- 
per reporter received his publicity dole from the 
A. N. P. A., with an explanation that was clear as 
a May morning to the explainer, but left much in 
the dark for the newspaper man who reported a 
railroad hearing yesterday and whose next assign- 
ment may be a Riverside Drive murder. He didn’t 
have the background for his convention story and he 
set out to get it. 

Unhappily, the setting he secured for his basic 
facts did not faithfully portray what had actually 
taken place—and the next day the New York papers 
printed a City News dispatch which, in effect, told 
the public that New York reporters were incapable 
of reporting correctly even what was happening in 
newspaper circles, for the public doesn’t know or 
dream that reporters are barred when newspaper 
men are attending the April sessions. 

It was a black eye, as they said twenty years ago, 
for the great New York newspaper and a needless 
blow at a conscientious reporter who worked harder 
for that story than did any other representative of 
the daily or trade press—and it held up to ridicule 
the secrecy of the A. N. P. A. proceedings. 

Closed meetings of 500 men are as futile and as 
senseless when publishers convene as they are at a 
general international conference, and there is less 
excuse for them. This truth is grasped by the lead- 
ing regional press associations, where reporters are 
welcomed and mutual confidence is respected. No 
“incidents” have ever arisen where the trade press, 
which reports these meetings fully, has had to apol- 
ogize for indiscreet disclosures or to correct muis- 
statements. Infallibility is not implied in this, merely 
recognition that first-hand knowledge is infinitely 
more reliable than rumors whispered in a corridor or 
lobby. ; 

This year’s evil is done, but it may possibly bring 
forth good if the A. N. P. A. learns that it cannot 
for fifty-one weeks condemn, and justly too, the sys- 
tem and idea that it takes as its own in the fifty- 
second. From the very nature of the calling all 
sessions of newspaper men shottld be held out in the 
open, in the white light of intelligent publicity, the 
back-bone of the successful newspaper press of the 
world. 


TELL THE TRUTH 
66 TOP lying,” is the danger signal that the Su- 
o preme Court has flashed before the manufac- 
turers of the United States in a decision last 
week upholding the Federal Trade Commission in 
its right to require that labels on merchandise tell 
nothing but the truth. 

Labels on merchandise are advertising and the 
Supreme Court has ruled that nothing must be left 
to the imagination of the purchaser. This is as it 
should be, and it is regrettable that a court decision 
should be necessary to enforce this kind of business 
honesty. 


28 Editor 


& Publisher for 
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ANOTHER WASHINGTON CONFERENCE 


‘4 HE people of the world learned the value of 
publicity at the Washington Conference on the 
Limitation of Armaments, but it would be a 

mistake for the press to rest secure in the belief that 

its right as a servant of all peoples to report the 
activities of their governments in their relations with 
one another will continue without protest. 

Even at Genoa everything is not as it should be; 
Old World diplomats are in the saddle, and, while 
they are profiting from some of the lessons learned 
at Washington, they have shown no desire to turn 
those lessons to the enlightenment of their own people. 

Rather, it might be said, Old World politicians 
are employing Washington-taught methods to burn 
the hearts of their compatriots by shrieks of the 
wars to be unless their word is taken, and their 
trading offers accepted. 

What should have been a great conference for the 
settlement of the economic problems of all mankind 
has been turned into a conclave of old-time diplomatic 
barter. The only lesson they seem to have learned 
from Washington is the value of the press as a 
means of establishing direct public confidence; in- 
stead of facts bearing upon national welfare and 
international relations, we are receiving a dole of 
propaganda carefully prepared and served by mem- 
bers of a school of diplomacy whose usefulness ended 
in 1914. 

Genoa is truly a halt in the forward step that 
was taken at Washington—and Washington was only 
the beginning. 

The Chilean-Peruvian Conference will shortly be 
held in Washington, America’s part is that of a 
friend. Measured from the standpoint of material 
things, billions are at stake; a seaport on the Pacific 
for Bolivia and restoration of at least a part of a 
lost province, are among the problems that must be 
settled. 

The problems of these three South American 
countries are going to be settled on American soil. 
Will the settlement be under the open conditions laid 


down at the Washington Conference or by the 
century-old methods of Old World diplomacy? 
Washington is undecided. The American people 


have no understanding of the matter and have made 
no demands, but the duty of the American press is 
clear. Out of this conference must come under- 
standing in order that justice will be done between 
these nations and in furtherance of peace between 
the nations of South America and the United States. 





AN AMERICAN’S CREED 


Compiled by CHARLES W. MILLER 
Vicksburg (Miss.) Herald 


HOSO findeth a wife findeth a good thing, 

and obtaineth favour of the Lord— 
(Prov. xviii:22). But speak thou the things 
which become sound doctrine: That the aged 
men be sober, grave, temperate, sound in faith, 
in charity, in patience. The aged women like- 
that they be in behaviour as becometh 
holiness, not false accusers, not given too much 
wine, teachers of good things; That they may 
teach the young women to be sober, to love 
their husbands, to love their children, to be dis- 
creet, chaste, keepers at home, good, obedient 
to their own husbands, that the word of God 
be not blasphemed. Young men likewise ex- 
hort to be sober-minded—( Titus ti :1-6). All the 
wives shall give to their husbands honour, both 
to great and small—(Esther 1:20). Wives, 
submit yourselves unto your own husbands, as 
unto the Lord. For the husband 1s the head 
of the wife, even as Christ is the Head of the 
church; and He is the Saviour of the body. 
Therefore as the church is subject unto Christ, 
so let the wives be to their own husbands in 
every thing—( Eph. v:22-24). 


Wise, 
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LESS NOISE, BUT MORE WORK 


XPERIENCED newspaper men will in future 
E conduct the cooperative activities of A. N, P, A 

newspapers which prefer to employ thei 
workmen as individuals rather than as members oj 
a union. What they will do and how they will do 
it remains to be determined by Messrs. Moore, 
Chandler and Elliott, the gentlemen comprising the 
able committee named by President Paul Patterson 
and the directors after the convention last week, dyt 
whatever they do it is certain to be more sanely con. 
ceived and executed than has been characteristic of 
past open shop activities. 

It is probable, it is certainly to be hoped, that the 
kind of propaganda dispensed by the chief open Shop 
protagonist, Mr, E. J. McCone of Buffalo, will no 
be included in the plan of the new committee. That 
didn’t help the open shop idea; it didn’t hurt the 
Typographical Union, against which Mr. McCone 
constantly trained his invective, but it did incalcula- 
ble harm to the newspapers. 

Cleverly-worded statements, innuendoes and chal- 
lenges to the effect that the press is subject to cen- 
sorship by its union employes and that its directors 
are too chicken-hearted to protest against such 
censorship, have been repeated in every large city 
and many smaller municipalities by Mr. McCone, 
whose profession is that of the law and whose sole 
newspaper experience, so far as can be learned, has 
been with the Buffalo Commercial. Denial has been 
made in every city, but the public is more prone to 
believe sensational charges than denials, especially 
when the charges are supported by the “evidence” 
that Mr. McCone has adduced in every speech, 

His idea of justice has been to demand that the 
newspapers prove themselves not guilty and his pro- 
cedure has been a reminder of the lawyer who asked 
the defendant if he had stopped beating his wife. 

Let us have no more of this lawyer slandering the 
earnest, honest newspaper administrator, no more 
“recruiting” of the open shop ranks by unsupported 
charges against the Typographical Union. Conduct 
of a newspaper on a union or non-union basis is a 
private affair between a publisher and his employes 
and is to be determined by local conditions, as 
Epiror & PusiisHer has held ever since McCone 
began his activities, and there are indications that 
this belief is shared by the A. N. P. A. 

It is well that publishers who believe in conducting 
their plants without union connections should be 
united for protection against attempts to override 
their principles, but it is also well that publishers who 
have harmonious relations with organized employes 
be permitted to continue them undisturbed by inter. 
ference of “union smashers.” 

Transfer of control of the open shop group from 
the irresponsible Mr. McCone to this cool-headed, 
well-balanced, sane and honest A. N. P. A. commit: 
tee augurs less talk and more opportunity for con 
structive work for all newspapers of the country. 


THE NEWSPAPER CLUB 


NEW YORK gathering place for newspaper 

men, owned and operated by newspaper men 

" and having as its main purpose the advance- 

ment of the best interests of the profession of jour- 

nalism, has long been the ambition of the working 
journalists of the metropolis. 

The second and most important step in making the 
desire a reality was taken last Monday night when 
The Newspaper Club opened its doors. 

Charles G. Hambidge, reporter on the New York 
Times, is the first president; the board of directors 
is composed of men who rank high in the newspapet 
field; the quarters are equipped to meet all the re 
quirements of a modern club and are located in the 
very heart of the city’s life; the membership rolls 
contain the names of nearly 700 working newspapef 
men. It is set forth that one of the final purposes 
of the organization will be to pass upon the ethical 
standing of publications whose workers apply for 
membership as well as members of the profession. 

This is the first attempt that has been made in this 
country to establish a newspaper club on a profes 
sional basis. It clearly shows the trend toward 4 


more responsible journalism and its success will have 
a far-reaching effect on the profession of journalism 
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PERSONAL 








M. ' DE YOUNG, publisher of 
a San Francisco Chronicle, 
giled for Europe May 2 on the Aqui- 
tania. 

Carl D. Groat, accompanied by Mrs. 
Groat, sailed Mz iy 3 for Berlin to re- 


sume the manage rship of the Berlin office 
{the United Press. He came back to 
the United States last Fall to cover the 
Arms Conference and since then has been 
attached to the Washington bureau staff. 


Ww. W. Hawkins, 
United Press, 
to South America, May 1 

Robert E. Scripps, editorial director 
of the Scripps McRae Newspapers, has 
heen spending the week in New York. 
Frank I. Sefrit, editor of the Belling- 
ham (Wash.) Reveille, has been the 
dairman of the publicity committee of 
the tulip festival held in Bellingham 
May 4, 5, and 6. 


Harrison Turner, editor of the Saska- 
toon (Sask.) Daily Star, accompanied by 
Mrs. Turner, is now visiting in Canadian 
Pacific Coast cities. While in Vancou- 
ver he spoke to the Rotary Club. Mr. 
Turner, who is blind as a result of in- 
ries in the World War, is a member 
of the Saskatchewan Provincial Parlia- 
ment, 


president of the 
will ge seen his trip 


John C. Schaffer, owner of the Chi- 
ago Evening Post, has returned from 
atrip to California, 


Ben C. Nicholas, editor-in-chief of the 
Victoria (B. C.) Daily Times, recently 
addressed the Portland (Ore.) Kiwanis 
‘ub. Mr. Nicholas is vice-president of 
the Victoria Kiwanis Club. 


Thomas E. Calvert, former editor of 
he Portland (Me.) Argus, and Mrs. 
‘alvert leave early next month for a 


isit to England and the Continent. 


Frank Hammond, editdér of the Fre- 
nont (Neb.) Daily Tribune, has retired 
iter 40 years to devote himself to other 
aterests and has selected Charles S. 
Wekman, for the past two years the 
managing editor of the paper, to succeed 


tim. 

Morris Teddy, editor of the Beatrice 
Neb.) Daily Express, and Miss Irene 
\cNabb, also of Beatrice, were married 


a Ccuncil Bluffs, Ia. 


Thomas Emery, - 
entative of the Advertising Bureau of 
he American Newspaper Publishers’ 
\ssociation, and Roland Ayres, president 
i the Pacific Coast Advertising Clubs 
\sociation, have recently been in Ta- 
wma. Mr. Ayres spoke to the Tacoma 


4d Club, 


J. J. Taylor, editor of the Dallas 
Tex.) News and the Galveston News, 
tlivered the address at the opening cere- 
monies of the School of Journalism of 
laylor College for Women, April 26, at 
Kelton, Tex. 


Lesley S. Whitcomb, one of the pub- 
thers of the Albert Lea (Minn.) Even- 
mg Tribune and the Albert Lea Times- 
interprise, is a candidate for the Minne- 
ta state senate from Freeborn County. 
for several years Mr, Whitcomb was a 
member of the executive committee of 
he Minnesota Editorial Association. 


Pacific Coast repre- 


Percy Evans, publisher of the Escon- 
ldo (Cal.) Times-Advocate, has been 
tected president of the Escondido Cham- 
et of Commerce. 


Walter S. Dickey, editor and pub- 
Sher of the Kansas City (Mo.) Journal, 
ks been endorsed by a number of Re- 
wblican organizations of Missouri as 
‘candidate for the Senatorial nomina- 
ton at the August primaries, 


Emerson Carey, owner of the Hutch- 
tson (Kan.) Gazette, has offered a 
ilver loving cup to the Elks Club in 
Msas receiving the highest marks in 
Ompetitive ritualistic drill at the annual 











nalism. 


May conventions of the Kansas B. P. 
XE 


Editor & Publisher for 


George F, Kane, editor and publisher 
of the Anthon (lowa) Herald, is plan- 
ning on a “birthday party” for his paper, 
which will be 21 years old on June 21. 

L. D. Wait, editor and publisher of 
newspapers at Armour and Howard, $ 
L., has been elected Mayor of Armour. 

A, Bird Glaspie, one of the owners of 
the Oxford (Mich.) Leader, has an- 
nounced his candidacy for state senator. 

Rufus Woods, editor of the Wenatchee 
(Wash.) World, in a recent issue of his 
paper called attention to the many scenic 
beauties of the Great Northern Railway 
route between Spokane and Wenatchee 
and pointed out the need of advertising 
by the road to describe the various points 
of interest, 

Major C, Earl Whipple, president of 
the Hagerstown (Md.) Herald and Mail, 
has been elected a director of the Ha- 
gerstown Rotary Club. 

W. C. Edwards, editor and publisher 
of the Denton (Tex.) Record-Chronicle, 
is a candidate for the Texas Legislature. 

John W. Rauch, general manager of 
the Reading (Pa.) Eagle, and William 

Althouse, advertising manager of the 


Eagle, attended the A. N, P. A, and 
P. conventions. 

Col. George M. Bailey, editor of the 

Houston (Tex.) Post, is in Marlin, Tex., 


taking the hot baths for his health, 
Frank W. Clark, 


managing editor of 


the Syracuse (N. Y.) Herald, has as- 
sumed similar duties with the Albany 
Knickerbocker Press. Mr. Clark was 
with the Knickerbocker Press prior to 
his affiliation with the Herald. Numer- 
ous staff changes have resulted from 
his departure. Walter P. Plummer, 
news editor, has been made managing 
editor. Allen Eddy of the Glens Falls 
Post-Star, until recently of the Herald 
and formerly of the New York Herald, 
has been made news editor. George 
O'Hara, Sunday editor, is now assistant 
managing editor. E. A. O’Hara, for- 


merly business manager, 
general manager, and 
formerly circulation 
business manager. 

Fred M, Herndon, formerly editor and 
publisher of the Thorndale (Tex.) 
Champion, has been appointed a member 
of the advisory committee of the Inter- 
national Editorial Association. Its an- 
nual meeting will beld in Chicago May 
20 and 21. 


J. A, Dickson, publisher of the Chicago 


Herald-Examiner, is in New York on 
a business trip, 


W. L. Cotton, editor of the Charlotte 
(7, 3 wy Examiner, accompanied by 
Mrs. Cotton and Miss Margaret Cotton, 
have gone to Europe but will return by 
July. Mr. Cotton is supplying his paper 
with letters from abroad. 

John F. Schumann, publisher of the 
Frankfort (Ind.) Crescent News, and 
‘formerly editorial writer on the In- 
dianapolis Sentinel and the Indianapolis 
Star, has been elected a vice-president 
of the Orlando (Fla.) Reporter-Star 
Publishing Company. He will leave 
Florida shortly for Frankfort for the 
summer but will continue to write a 
portion of the editorials for the Orlando 
paper while away. 

W. Douglas Gordon, editor 
Norfolk (Va.) Ledger-Dispatch, 
the week-end in Richmond. He 
formerly dramatic critic for the 
mond Times-Dispatch. 


has been made 
Mr. Mclntyre, 
manager, is now 


of the 
spent 
was 


Rich- 


IN THE EDITORIAL ROOMS 


W. A. Wells, city editor of the Butte 
(Mont.) Miner for the last three years, 
has resigned and leaves May 10 to be- 
come Montana day filing editor for the 
Associated Press at the Northwestern 
division office in Denver. 

Webster Major, formerly a_ reporter 
on the Reading (Pa.) News Times, is 
now on the staff of the Pottsville (Pa.) 
Republican. 

William Wade of the Missoula ( Mont.) 
New Northwest has joined the staff of 
the Anaconda Standard, succeeding Em- 
mett Reardon as sporting editor, who has 
gone to California. 
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\UL PATTERSON, president of 

the A. S. Abell Company, who was 
elected president of the American News- 
paper Publishers’ 
Association, last 
week, has been 
connected with 
the company that 
publishes the Sun 
and Evening Sun 





of Baltimore 

since he became 

business manager 

of those papers 

in December, 

1913. He has 

been vice-presi- 

dent of the 

American News- 

Paut Patterson paper Publishers’ 

Association since 

April, 1920, having been re-elected to that 
office last year. 

He was born in Jacksonville, Ill, No- 
vember 18, 1878: moved to Rushville, 
Ill., when he was 10 years old, and grad- 
uated from the Rushville high school. 
His ambition to enter the newspaper 
business was born in his school days. 


As the first step toward realization he 
studied shorthand, and, having mastered 
that, he went up to Chicago. 

Then he found his opening on the Chi- 
cago Tribune sporting writer, ten- 
nis and golf his specialties, and as cor- 
respondent at the University of Chicago. 
He studied at the university until he 
went with the Journal, where he re- 
mained for three and a half years, re- 
porter, copy reader, make-up man and 
assistant city editor, He then became 
night city editor of the Chicago Inter 
Ocean, From the Inter Ocean he went 
to the Examiner, where he was copy 
reader, assistant city editor and city 
editor. 

From Chicago he went to 
ton, doing the Capitol and the White 
House for the Herald, later taking the 
city desk for a year. He left the Herald 
to go to the Times as city editor and 
successively filled the positions of man- 
aging editor and general manager and 
treasurer. 

He came to 


as 


Washing- 


3altimore as managing 
editor of the Evening Sun in 1911, be- 
came business manager in December, 
1913, and president of the A. S. Abell 
Co., in November, 1919. 


G. 7 pene publicity man for 
the Admiral Line is now a feature writer 
on the Butte (Mont.) Daily Post. 
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Robert ee formerly of the Louis- 
ville (Ky.) Courier-Journal copy desk, 
and eaceuils city editor of the Nashville 
Tennessean, has returned to the Courier- 
Journal as State editor. C. C. Givens, 
Jr., former State editor of the Courier- 
Journal, has become advertising manager 
of the Louisville Real Estate & Develop- 
ment Company. 


Earle Davis, formerly on Louisville, 
Kansas City and Washington papers, is 
now assistant city editor of the Louis- 
ville (Ky.) Courier-Journal. 


O. H. Schultheis, formerly of Detroit 
and Milwaukee, and recently telegraph 
editor of the Courier-Journal, has become 
managing editor of the Paducah (Ky.) 
News-Democrat. 


M. B. Campbell and Wayne Cotting- 
ham of the Louisville Associated Press 
office have been transferred to the Chi- 
cago office. H. J. Evans of Lexington 
and A. Brown Ransdell of the Winches- 
ter Sun are now in the Louisville Asso- 
ciated Press office. 

George Eyer, formerly of the Topeka 
(Kan.) Capital has purchased the Buf- 
falo Blade. 


H. E. Bruce, owner of the Marquette 
(Kan.) Tribune, has sold his paper to 
A. R. B. Nordstrom, a recent graduate 
of the University of Kansas School of 
Journalism. Mr. Bruce has owned the 
Tribune for 23 years. 

Miss Charlotte de Tonnancour, daugh- 
ter of Godfrey de Tonnancour, editor of 
the Fall River Independent, and Earl W. 
Heathcote, police reporter of the Fall 
River News, were married recently. 


N. E. Gordon, Jr., assistant city editor 
of the Portland (Me.) Evening Express 
is now city editor of the Portland Press 
Herald and Percival A. Bachelder has 
been made assisistant city editor of the 
Express. 

Edwin A. Moore, night editor of the 
Portland (Me.) Press Herald, has joined 
the editorial staff of the Evening Express. 

Everard J. Gove, news editor of the 
3iddeford (Me.) Journal, is now post- 
master at Biddeford. His appointment 
has been confirmed by the Senate. 

Daniel S. Dexter is city editor of the 
Lewiston (Me.) Journal in place of Os- 
car A. Shepard, who is doing state and 
editorial work. He has been with the 
Journal about ten years as reporter and 
sports editor. 


¥.. C..8 Donnell, well-known Chicago 
writer, is in New York on a business 
trip. 


H. H. Rocklin of the International 
News Service office in Chicago has re- 
signed to become publicity manager for 
the Detroit Real Estate Board. 
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Latest Experiments— 
—New Developments 


Science Service, Inc. 


1701 Massachusetts Ave. 


Washington, D. C. 
“Science Made Readable” 














10,054 NET PAID 


HE Pust Uffice statement of Ihe 

Passaic Daily News for the six 
months’ period ending March 31. 1922 
shows an average net paid circula 
tion of 10,054 copies daily. 


Tas is a gain of 1,390 copies 
daily over the statement for the 
six months’ period ending March 31. 
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A Truly Remarkable Growth 
A. B. C., 


DAILY NEWS 


Passaic, New Jersey 


RK. E. LENT 
Gen’l Mor. 


of course. 


G. M. HARTT, 
Editor. 








NEW MULTI-MAILER 
SYSTEM FOR SMALL 
CIRCULATIONS 


Publishers with 
tions of 2,000 


daily mail circula 
can handle their lists 
with the efficiency, accuracy and 
time savings enjoyed by such users 
of a Multi-Mailer the New 
York Times, Chicago Tribune, In- 
dianapolis News and over fifty other 
large publications. 


Multi-Mailer 
designed for small lists. 
Multi-Mailer benefits at a low 
investment 


same 


System as 


System No. 17, specially 
gives all the 


initial 











Direct imprinting, dail rrrection of 
mail list, speed, accuracy, economy 
those are only a few of its advantages 

Further information may be secured 
by writing The Speedaumatic Company 
817-825 Washington Blvd., Chicago 

Headquarters 


Radiophones 
Coaster Wagons 


Two biggest circulation 
producers 


S. BLAKE WILLSDEN 


289 EAST MADISON ST., CHICAGO 
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Hansen, literary editor of the 
Daily News, will spend this 
Washington at the meeting of 
the American Book Sellers Association 
He will spend a few days in the East 
before returning to Chicago. 

Paul E. Glase, formerly dramatic edi- 
tor of the Reading (Pa.) Herald, is han- 
dling the advertising for Carr & Schad, 
Inc., owners of a string of motion pic- 
ture houses in Reading, and has become 
a member of the firm, 

Harry A. Archibald, a member of the 
news staff of the Reading (Pa.) Eagle, 
has staked a claim in British Columbia 
and has contri buted several special ar- 


ticles to Eastern newspapers since going 
West. 

Robert S. Doubleday of Tacoma 
(Wash.) is publishing a weekly news- 
paper, the South Tacoma Journal. To 
serve the South Tacoma suburban dis- 
trict. 

George Rogers, formerly a member 
of the abt staff of the old Rich- 


mond (Va.) Evening Journal, has re- 
signed as chief of the field force of the 
internal revenue department in the east- 
ern district of Virginia, in order to go 
to the B. W. Wilson Paper Company of 
Richmond. 


Charles W. Cordes, police reporter for 
the Ricvhmond (Va.) News-Leader, 
covered the murder trial of Sarah E. 
Knox at Montrose for his paper. 


Walter Howie, managing editor of the 
Chicago Herald Examiner is spending 
three months in Boston on the American. 
During his _— from Chicago, Frank 
Carson has been a assistant manag- 
ing editor, and G, W. Hinman, managing 
editor. 


Thomas B. Millholland, a member of 
the editorial staff of the Cumberland 
(Md.) Evening Times and Miss Joseph- 
ine V. Growden were married recently. 

Hedley O. Wands, of the staff of the 
Hagerstown (Md.) Evening Mail has 
gone to the States Satatorium at Sabil- 
lasville. 

Miss Katherine Benade has left the 
Reading (Pa.) Herald to go with the 
advertising department of the Dives, 
Pomeroy & Stewart department stores. 

C, F. Drake, formerly connected with 
the Dallas (Tex.) Morning News and 
later with papers in Pennsylvania has 
been re-elected secretary of the Rockdale 
(Tex.) Chamber of Commerce. 
-Henry K. Webster, Chicago writer, 
completed a new serial which will begin 
in the Pictorial Review in July. He and 
his wife plan a trip abroad for several 
months, 

Miss Kathrine Crosby of the Worces- 
ter (Mass.) Telegram staff, was the 
speaker at the luncheon of the Woman’s 
\lliance of the Unitarian Church at 
Grafton, Mass., on April 27. 


Henry Paynter of the Chicago Evening 
\merican has been in charge of the pa- 
per’s petition for the soldier’s bonus which 
600,000 people have signed. 


Drury Underwood, Chicago newspaper 
and theatrical man who is incapacitated 
by illness, had a $5,000 fund raised for 
him at a benefit performance given re- 
cently at Woods Theatre. 

Augustus Robbins of the New York 
office of the United Press has been trans- 


ferred to the Boston office as assistant 


to J. J. Rowlands, New England man- 
ager. 

Carl Victor Little of the Chicago bu- 
reau of the United Press covered the 


Hanna murder case at Hoopestown, III. 

H. W. Walker, manager of the Wash- 
ington Bureau of the United Press went 
with President ee, on his trip to 
Ohio to speak at the Grant Centennial. 

Raymond Clapper of the Washington 
bureau of the United Press has been 
transferred to the New York office as 
capable editor. 

Carl D. Groat and Paul R. Mallon of 
the Washington staff of the United Press 
have been covering the miners’ trail at 
Charlestown, W. Va. 

Frank Hinman, formerly of the Chi- 
cago Herald and Examiner, now is writ- 


r for May: 6;. 1922 


ing political news for the Chicago Trib- 
une, 

George Deutschle, 
for the City News 
an operation on Tuesday for mastoiditis. 

Eimer Johnson, of the Chicago bu- 
reau of the United Press, has been made 
manager of the Cleveland bureau suc- 
ceeding Kenneth W. Clark who has been 
transferred to the New York office. 

Paul Ryan, formerly assistant to the 
Boston manager of the United Press, has 


been made Boston manager of the United 
News. 

Thomas J. Dugan, telegraph editor of 
the Passaic (N. J.) Herald and special 
sports writer, is back at his desk after 
being injured in a head-on automobile 
accident 


City Hall reporter 
Bureau, underwent 


J. H. Martin, who was telegraph edi- 
tor on the recently suspended Flint 
(Mich.) Daily Tribune, has become tele- 
graph editor on the Pontiac (Mich.) 
Daily Press. Ellis Emmons Reed, who 
was feature man on the Pontiac Press, 
has obtained a place as feature writer 
for the Boston Telegram. His place will 
he filled by H. Guy Moats, who has been 
telegraph editor on the Press. 

Alva Taylor Gallico, eldest daughter 
of the late B. L. T. of the Chicago Trib- 
une, is writing men fashion stories under 
the name of Alva C. Gallico’for both the 
Tribune and the New York News. 

J. Gordon Canfield, police and fire re- 
porter for the Passaic (N. J.) Daily 
News, has been elected a member of the 
Passaic Rotary Club. 


Arthur F, Stiles, formerly of the Bos- 
ton Telegram copy desk, has joined the 
city staff of the Boston Post. 


Bert P. Brockbank, has resigned from 


the Boston Telegram, and has joined the 
Herald. 
Miss Grace Des Champs, formerly 


feature writer on the Boston Telegram, 
has joined the American staff. 

Richard L. Beamish, of the Philadel- 
phia Inquirer, was the speaker at the 
local exercises held April 30, to mark 
the beginning of music week. 

J. Oscar Nelson has resigned as ad- 
vertising manager of the Manchester (N. 
H.) Mirror, and has joined the adver- 
tising staff of the Lynn (Mass.) Tele- 
gram-News. 

Morrow Krum, aviation editor of the 
Chicago Tribune, addressed the Aero 
Club of Illinois this week. 

John F. Delaney, reporter of the Chi- 
cago Evening American, will again have 
charge of the “Pageant of Progress 
Queen Co:.cest” which is to be conducted 
by the newsoaper this summer. 

Edwin A. Moore, for the last 17 years 
on the editorial staff of the Portland 
(Me.) Press-Herald and its predecessor 
—the Portland Press—has retired. He 
was presented with a gold watch by his 
associate when he left. 

John W. Keys has been transferred 
from the copy desk to the re-write desk 
of the Chicago Evening Post. 

Earl J. McCone, editor and publisher 
of the Buffalo (N. Y.) Commercial and 
organizer of the Open Shop Association 
of Publishers of America, recently ad- 


dressed the Dallas (Tex.) Open Shop 
Association, 
J. R. Jenninges, editor of the Univer- 


sity of Vermont Alumni Weekly, 
the staff of the Burlington (Vt.) 
Press on May 

Otto R. Bennett, editor of the Man- 
chester (Vt.) Journal, has recently be- 
come postmaster for’ Manchester. As 
the postoffice is in the same building with 
his newspaper, he thinks that the two 
jobs will work together. 

C. E. Wilson, former city editor of the 
Salem (Ore.) Journal, is spending a few 
days in Galveston, Texas. He is now 
engaged in Chatauqua work. 

C. Dwight Stevens, for 8 years clerical 
ert on the staff of Sheriff King F. 
Graham of the State of Maine, with of- 
fices at Portland, has resigned, to return 
ti. newspaper work, 

Michael J. Mitchell of the Springfield 
(Mass.) Daily News, and Miss Kather- 
ine E. O’Brien, were married recently. 


joined 
Free 


Edgar A, Guest, whose poems appear 
daily in the Boston Herald, on April 
read from his works at a banquet of the 
Reading (Mass.) Council of Boy Scouts 


Herbert Kelly, city hall reporter, has 
been made marine editor of the Duluth 
( Minn.) Herald. 


Preston Wright, for the past two years 
sports editor of the Pueblo Star-Journaj, 
has joined the copy desk of the Denver 
Express. Aubrey Kief succeeds him oq 
the sports desk. 


Ralph Taylor, for a year on the staf 
of the Pueblo Chieftain, is now on th 
Pueblo Star-Journal. 


Willis H. Parker has returned to the 
position of night editor on the Puebk 
Chieftain after three weeks’ absence. 

Walter L. Wilder, managing editor of 
the Pueblo Chieftain, left April 30 for 
a week's visit to his ranch near Rife 
Colo. 

M. M. Wilner, chief editorial write 
of the Buffalo Express, spoke before the 
Saint Catherines (Ont.) Canadian Cly), 
on “The Disarmament Conference” z 
sessions of which he was present. 

Miss Marjorie O. Baker, who is leay- 
ing the Batavia (N. Y.) News editorial 
staff, was the guest of honor at a dinner 
given by her associates. 

Leonard Withington, editorial execu. 
tive of the Fort Worth (Tex.) Record 
member of the American Legion Ne 
tional Americanization Commission 
Hawaii, attended the state meeting oj 
the Legion at Austin, April 22-23, and 
spoke on Americanization work. 

Barney Yanofsky, city editor of the 
Fremont (Neb.) Tribune is now the 
managing editor succeeding C. S. Ryck 
man who has become the editor and Dan 
Farrell has left the Omaha News to bk 
the city editor of the Tribune. 

Miss Marguerite Hawk, society editor 
of the Kansas City (Kan.) Kansan and 
formerly with the Topeka Capital, ani 


Dudley J. Davis, were married recently 
Bilbert Brown, city editor for the Lo 
Angeles (Cal.) Record, and Mis 


Blanche Moore were married in that city 
on April 22. 

E. P. Schwartz has left the Chicago 
Evening Post to return to the Milwat- 
kee Journal as its Sunday editor. He 
went to the Post nine months ago. 

P. B. Sne!son, for 3 years news editor 
of the Great Falls (Mont.) Tribune, ha 
resigned to become managing editor d 
the Billings (Mont.) Gazette and L. § 
Thurston, city editor of the Tribum 
succeeds him. Herbert M. Peet, the Su- 


day editor of the Tribune, is now cif 
editor. 

Iver J. Iverson, who recently disposed 
of the Roland (la.). Record, is now4 


prohibition officer 
Des Moines. 


Miss Ella Haddox, of the editorid 
staff of the Poughkeepsie (N. Y.) Eagle 
News, has been notified by the New York 
office of the Universal Film Manufactur 
ing Company that her newspaper story 
“Nancy,” submitted in the recent news 
paper story contest of that company, 8 
judged one of the five best stories su 
mitted. 

N. W. Durham, contributing editor @ 
the Spokane Spokesman-Review, who 
chairman of the Columbia Basin p 
ject committee of the Spokane chamber 
commerce, was one of the principal speak 
ers recently at Pasco, Wash., when ¥ 
representatives from Oregon, Washing 
tcn and Idaho met to indorse the projet 
to open up 1,750,000 acres of arid land 
and increase the population of Washint 
ton by several million. 

Newton F, Pullen, who covers Saanit? 
wR and hotels for the Victoré 
(B. C.) Colonist, left recently on a month’ 
porto tour of California with hi 
father, H. F. Pullen, editor of the Prine 
Rupert News. 

Bruce Hutchison, 
Victoria (B.C.) 


with headquarters # 


cartoonist for the 
Daily Times, is n0¥ 
also drawing cartoons for the Vancouvéel 
World. Recently he had a_ series 
cartoons in the Winnipeg Manitoba Fre 
Press. 


(Continued on page 32) 
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she is first. 








“Ohio 


First” 


Ohio, to many people, is one of the great in- 
dustrial states—and it is. In many industries 
Of all the different branches of 
manufacture Ohio is represented in all but forty- 
six. Ohio outranks all other states in ten dif- 
ferent industries, is second in eighteen others 


and fourth in another. 


The last 


census shows Ohio fourth in value of farm crops 


But Ohio produces crops also. 


—this fact indicates that the soil figures as one 
of Ohio’s dependable sources of wealth. 


Ohio’s farm valuation is $3,095,666,336, a 
gain of over 62 per cent. The valuation of land 
and buildings aggregates $2,661 ,435,000, imple- 


ments and machinery $146,575,000 and livestock 
$287,655 ,000. 


There are over 256,000 individual farms in 
Ohio—not one of them too remote from a city 
to benefit by regular visits of a daily newspaper. 


The Ohio newspapers listed here are market 
finders for manufacturers. They conform to 
Ohio requirements—that the state institutions 


and enterprises must be of FIRST order. 


Space in Ohio newspapers is invariably pro- 
ductive of results, and in proportion to its value, 
it is the least expensive space in the United 
States. 








Circula- 2,500 10,000 
tion lines lines 
+Akron Beacon Journal ........ (E) 32,587 .085 .085 
a ae (E) 19,230 .06 .06 
*Akron Sunday Times ......... (S) 22,070 .07 .07 
*Athens Messenger ............ (E) 9,775 .03 .03 
Bellefontaine Examiner ........ (E) 4,407 -.0179 .0179 
Cincinnati Enquirer ........ (M&S) 73,120 .17-.35 .17-.35 
Cleveland Plain Dealer ........ (M) 181,185 .32 .38 
Cleveland Plain Dealer ........ (S) 221,084 Be .43 
Columbus Dispatch ... ....... (E) 72,317 15 14 
Columbus Dispatch ........... (S) 74,654 15 14 
Conneaut News Herald ........ (E) 3,094 .017 .0179 
+Dover Daily Reporter .......... (E) 4,103 .02 .02 
*Hamilton Daily News .......... (E) 8,143 .04 .04 
Ironton Irontonian ............ (M) 3,150 0179 .0179 
+Kenton Democrat ............- (E) 2,400 .014 .014 
*Lima Newsand Times-Democ’t (E&S) 16,083 .07 .05 
*Lima Republican-Gazette..... (M&S) 10,270 .035 -035 


Circula- 2,500 10,000 

tion lines lines 
TRIG, TR cc awd i aw ema ze (E) 6,160 .025 .025 
+Middletown Journal ........... (E) 4,674 .025 .025 
Newark American-Tribune ..... (E) 6,573 .025 .025 


+Piqua Call and Press-Dispatch. .. . (E) 6,039 .025 .025 


Portsmouth Sun and Times...(M&E) 16,286 .06 .06 
Portsmouth Sun-Times ......... (S) 10,059 .04 .04 
SF GE ecb ctecetaaceeas (E) 95,683 .25 -23 
‘FORGE SUN a k's .amcnasenus (E) 1,092 011 .011 
Warren Daily Chronicle ....... (E) 6,405 .025 .025 
**Youngstown Vindicator ........ (E) 24,587 .07 .07 
**Youngstown Vindicator ........ (S) 25,277 .07 .07 


Government Statement, April 1, 1922. 
*A. B. C. Publisher’s Statement, April 1, 1922 
t, Oo snk 


+Government Stat 





1, 1921. 
**A. B. C. Statement, October 1, 1921. 
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James R. Connor, Jr., of Youngstown, 
KANSAS IS A RICH, RESPONSIVE PERSONALS Ohio, became a member of the staff of 
FIELD—TOPEKA, ITS CAPITAL —— the International News Service in Chi- 


A GOOD “TRY OUT” CITY 
They Are Best Covered by the 


Topeka 
Baily Capital 


TOPEKA, KANSAS 


Only Kansas Daily With a General 
Kansas Circulation 


Dominates its field in circulation, all 


classes of advertising, news, prestige 
and reader confidence. 
Supplies market data—does survey 


work—gives real co-operation. 


oti Gfper 


PUBLISHER 
MEMBER A. B. C.-A.N. P. A. 


(Continued 30) 


from page 

















Eyes Upon Chi 

No need to emphasize the won- 
derful possibilities in such a mar- 
ket as Chicago. The question 
the manufacturer seeks an an- 
swer tois: “Can I get adequate 
dealer distribution before I be- 
gin advertising?” 


Yes, provided the product is 
right. The Herald and Exam- 
iner’s Merchandising Plan is the 
means of securing dealer distri- 
bution — its advertising pages 
then sell the consumer. 


Ask us to send you a printed ex- 
position of the Chicago Market. 


Chicago 
Herald ana Examiner 








FIRST IN PUBLIC SERVICE 





MORNING EDITION 


The World and The Eve- 
ning World have a com- 
bined circulation, daily, of 
650,000 for $1.20 per agate 
line gross, subject to con- 
tract discounts. They carry 
more dry goods advertising; 
are read by more jobbers, 
department and chain store 
buyers, and by more retail- 
ers; offer more circulation 
per dollar and a more con- 
centrated circulation; a 
reader and a dealer influence 
more localized than any 
other morning and evening 
combination. 

Advertise in Newspapers 

by the Year. 


ebay atotiD 


Pulitzer Building, New York 


Maller’s Building, Ford Building, 
Chicage Detroit 











The Mount Vernon, N. Y. 


DAILY ARGUS 


carries more display ad- 
vertising than any other 
newspaper in Westchester 
County. 

This is an acknowledgment 
of its power that the adver- 
tiser should heed, if desirous 
of reaching the people of 


Mount Vernon. 


GEO. B. DAVID & CO. 
Fereign Representative 
171 Madison Ave. NEW YORK 








Grayce Druitt Latus, travel and steam- 
ship editor of the Pittsburgh Dispatch, 
is delivering talks on travel subjects at 


the East Pittsburgh radio broadcasting 
station. Accompanied by her husband, 
C. C. Latus, business page editor of the 


Dispatch and their children, Mrs. Latus 
will sail for Europe in June to be gone 
four months to gather material for her 
department on the Dispatch. 


Francis P. O'Neill has left the staff of 


the Lynn ( Mass.) Telegram-News, and 
is now on the Boston American. 
A. J. Lorenz, formerly city editor of 


the Louisville (Ky.) Herald, joined the 
Chicago staff of the Universal Service. 

Earl Schaub of the Chicago office of 
the Universal Service, has gone to the 
New York office. 

Walter Roderick of the editorial de- 
partment of the Chicago Tribune has 
been ill with pneumonia in his home in 
Glen Ellyn. 

Edgar T. Cutter, superintendent of the 
central division of the Associated Press, 
will meet with North Dakota members of 
the A. P. on May 8 to organize them 
into a state group. Later he will visit 
South Dakota. 

Kenneth Conn has left the Springfield 
(Ohio) Daily News to go to the Roanoke 


(Va.) Times, and Campbell Goldrick, 
also of the News, is now assistant city 
editor of the Toledo (Ohio) News-Bee. 


Elmer Zook of 


with the 


Eb. 


Urbana, Ohio, is 
Springfield News. 
Henderson, formerly 
morning city editor of the Chicago 
division, Associated Press, has been 
transferred to the Indianapolis office. 


now 


_ 
4) 


early 


H. S. Graves, police reporter of the 
Victoria (B.C.) Daily Times, has a 
daughter. Mrs. Graves, formerly Miss 
Jessie Kennedy, was at one time social 
editor of the Victoria Colonist. 

B. L. Coombs of the Charlotte (P. E. 


I.) Guardian staff, is back at his desk 


after an illness. 

Karl J. Eggimann, a reporter on the 
Asbury Park. (N. J.) Press, and Miss 
Camilla E. Brown were married April 


<0. 


Michael Zack, labor reporter of the 
Lynn (Mass.) Telegram-News, has for 
the fourth time been elected president of 
the Lynn Young Men’s Hebrew Associa- 
tion, and Jacob Finkle, Jewish news re- 
porter of the Daily Item, was recently 
re-elected recording secretary of the as- 
sociation. 

Olin E. McAfee, who has been sport- 
ing editor of the Terre Haute (Ind.) 
Star for six years, has resigned to engage 
in the automobile business. He joined 
the sales department of the Berns-Bar- 


stow Automobile Company of Terre 
Haute. 
Carlton Hannah, now principal of 


the Coal City (Ind.) schools, will join 
the staff of the Star as sporting editor. 
Hannah is a former staff man. 

H. B. Johnson retired as secretary of 
the Paris (Ill.) Chamber of Commerce 
at the end of his year’s service to return 
to newspaper work as Sunday editor of 
the Springfield (Ill.) State Register. 

Miss Mabel Idelle Timmons, former 
society editor of the Amarillo (Tex.) 
Tribune, the News and also the Daily 
Panhandle, has married Jerome B. 
Hooker, of Chicago. 

Morrow C. Krum, aviation editor of 
the Chicago Tribune, was a passenger on 
the first trip of the new Chicago-Kansas 
City air line. The initial trip was from 
Monmouth, IIl., to Chicago. 


Sam Moffat, formerly a copyreader 
for the Chicago Journal, is now with 
the Chicago Daily News. 


Mrs. Charles Levinson, known to the 
Chicago Tribune Syndicate readers as 
Molly Slott, is the mother of a new son. 

Harold Ellison, assistant magazine ed- 
itor of the Chicago Evening American, 
is away on a two weeks’ vacation, and 
O. R. Aleshire is taking his place. 


cago May 1. 

Russell Walker, of the Vancouver (B. 
C.) Province, has returned from a tour 
of the new goldfields at Cedar Creek in 
the Cariboo country, 

Paul T. Gilbert of the Chicago Eve- 
ning Post spoke Thursday evening before 
a meeting of the Illinois Women’s Press 
Association on “The Feature Story. 
legislative gallery re- 
porter of the Toronto (Ont.) Mail and 
Empire, on June | will become manag- 
ing editor of the Farmers’ Sun. 

Mrs. Eleanor Jewett 
editor of the Chicago 
mother of a son. 

Neal O’Hara, newspaper humorist, is 
the author of the musical comedy, “Sixes 
and Sevens,” which is now playing. 

J. Paul Canty, for twenty years on the 
staff of the Boston Record and Adver- 
tiser and formerly a special writer for 
the Boston Post, has been appointed by 
District Attorney O’Brien of Boston mes- 
senger and special clerk in the office of 
the district attorney. 


John Hamm, 


g, art 
is the 


Lundberg, 
Tribune, 


IN THE BUSINESS OFFICE 


L. H. Murphy has succeeded W. F. 
Wade, for 30 years circulation manager 
of the Rural New Yorker. Mr. Murphy 
has just completed a trip through the 
Middle West for the agricultural paper. 
Mr. Wade is now publisher of Iowa 
City (lowa) Press-Citizen. 

David W. Howe, 
manager of the Burlington (Vt.) Free 
Press, was married April 29 in Boston 
to Miss Marjorie Anderson Roberts, 

John W. Withington, 
tising manager of the 
Bureau, is now doing the 
the Boston Daily Post. 

C. G. Woodside, late of the Winnipeg 
(Man.) Telegram and the Fort William 
Bulletin, is now circulation manager of 
the St. Thomas (Ont.) Times-Journal. 

Miss Margaret Crawford, formerly 
with the Portland (Ore.) Journal and 
Oregonian, is now on the want ad staff 
of the Tacoma (Wash.) Daily Ledger. 

Harvey Kendall, advertising manager 
of the Fremont (Neb.) Daily Tribune, 
has become advertising and circulation 
manager of Governor McKelvie’s Ne- 
braska Farmer. 

Edward Hill, assistant to E. Lansing 
Ray, president of the St. Louis Globe- 
Democrat, has returned to his desk after 
an illness of three weeks. 

Harold Gohn is the newest 
of the advertising staff of 
(Mont.) Daily Post. 

Frederick S. Drexel, recently dis- 
charged from a Philadelphia hospital 
for wounds received in the World War, 
is now assistant to W. E. Pattison, ad- 
vertising manager of Hagerstown ( Md.) 
Morning Herald and Evening Mail. 

J. H. Boughner, classified advertising 
manager of the Chicago Daily News, 
left on a short vacation and fishing trip. 

George Pelles, advertising promotion 
manager of the classified department of 
the Chicago Daily News, was married 
April 29 to Miss Ethelwyn Brown. 

Eldon W. Mathews, circulation man- 
ager of the Springfield (Ohio) News, 
ran afoul of the law in Urbana, Ohio, 
while trying out a new automobile, The 
controls were different from those on 
his old car and, as a result, the ma- 
chine ran up on the pavement and nar- 


assistant business 


financial adver- 
Boston News 
same work on 


member 
the Butte 


rowly escaped breaking a large plate 
glass store window. Mathews was haled 
before the Urbana mayor who dis- 


missed him with a reprimand and ad- 
vice that he practice on the car in the 
open country, 

E. E. Flagler, formerly of 
vertising department of the 


the ad- 
Chicago 


Tribune and now on the advertising staff 
of the New York Daily News, left May 
1 to join the Chicago staff of the Daily 
News. 

Max Annenberg, circulation manager 
of the Chicago Tribune, has returned 
from a vacation at French Lick Springs. 





An Accounting 
and 


Federal Tax Service 
for Publishers 


References on 
Application 





CLIFFORD YEWDALL 


33 West 42nd Street 
New York City 








Che Miami Herald 


FRANK 8B. SHUTTS, 
Publisher 


In Miami, Florida, 
They Say: 


“This Is Our 
Miami Paper” 














Reclar Fellens 


<sene Byanes 








Another new paper this week—The 
Greensburg (Pa.) Record. This makes 
a total of thirty. The Greensburg 


editor saw this great comic with the 
universal appeal. He simply looked it 
over, was convinced and BING he 
closed—just like that. Get wise to 
Reg’lar Fellers because it’s the best 
comic in the world. 

We can furnish this comic 

in full page matrices, full 


color, black and red, or black 
alone, or as the first page of 
a printed comic section. 


HERALD-SUN SYNDICATE 
280 Broadway New York City 

















The high quality of 
HUBER’S Grit-Free 
BLACK NEWS INKS 
also prevails in HUBER'S 
COLORED INKS 
for comic and magazine 
supplements. 


Manufactured by 


IJNtluber 


Main Office: NEW YORK 


HUBER’S colors in use since 1780 
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TIPS FOR AD 


MANAGERS 








Albee Corp., 14 East Jackson blvd., Chicago. 
Placing ten week campaign on Kissel Carl, in 
towns where they have a distributor. One 
paper in a town selected 

N. W. Ayer & Son, 300 Chestnut street, 
Philadelphia. Using 8 inches, 70 times for the 


Sylpho Napthol Company. Using 20 inches 
3 times for Kellogg Toasted Corn Flakes. 

Barrows & Richardson, Drexel Bldg., Phila- 
delphia. Making yearly contracts with news- 
papers for Otto Eisenlohr & Bros. 

Barton, Durstine & Osborn, 25 
street. New York. 
for Walker & Pratt. 

George Batten Company, 381 4th 
New York. Making 2,548-line contracts for 
Cliiquot Club Ginger Ale; using 2 inches once 
a week for 1 year for Bell & Co. 

Chambers Agency, Maison Blanche Bldg., 
New Orleans. Will use Southern newspapers 
for the Ware Chemical Company, Dallas, Tex. 

Nelson Chesman & Co., Publicity Bldg., St. 
Louis. Sending out schedules for the National 
Toilet Company, Paris, Tenn. 

Wendell P. Colton Company, 165 Broadway, 
New York. Making yearly contracts for the 
Hudson River Day Line; making yearly con- 
tracts for the Central Hudson Steamboat Com- 
pany. 

Critchfield & Co., 223 W. Jackson blvd., Chi- 
cago. Using Michigan newspapers for Miracle 
Company. 

D'Arcy Advertising Agency, International 
Life Bidg., St. Louis. Making 7,501-line yearly 
contracts for the Coca Cola Company. 

George S. De Rouville Advertising Agency 
Albany County Savings Bank Bldg., Albany, 
N. Y. Making 3,000-line contracts for the 
Colac Chemical Company. 

George L. Dyer Company, 42 Broadway, 
New York. Sending out revised schedules in- 
creasing space for the United States Tire 
Company; making 5,000-line contracts for the 
Gillette Safety Razor Company. 

Erickson Company, 381 4th 
York. Making 2,000-line 
Congoleum Company. 

Esternach Adv. Agency, Symes Bldg., 
Denver. Will use newspapers in the near 
future for Capital Life Insurance Company. 

Federal Advertising Agency, 6 East 39th 
street, New York. Using newspapers in 
Eastern cities for the Positype Corporation 
advertising its new product Direx; using New 
York and Chicago newspapers for Sealpax 
Underwear; using New York rotogravure 
papers for the Trio Girdle; sending out orders 
for the William Maxwell Institute, Orange, 

N. J.; using New York State newspapers for 
Waldes & Co., “Koh-i-noor snap fasteners.” 

Ferry-Hanly Advertising Agency, 6 North 
Michigan avenue, Chicago. Will use news- 
papers for Harvey Fisk & Sons, New York, 
investments. 

Albert Frank & Co., 14 Stone street, New 
York. Making 3,000-line contracts for J. P. 
Morgan & Co. 

H. Fuller Company, 623 South 
Wabash avenue, Chicago. Making 5,000-line 
contracts for the Stutz Motor Car Company. 

Gardner-Glen Buck Advertising, 1627 Locust 
street, St. Louis. Making 1,600-line contracts 
for the William Schield Manufacturing Com- 
pany; making 3,000-line yearly contracts for 
the Certain-teed Products Corporation. 

Advertising Company, Gray Bldg., 
Kansas City. Using 1, 2 and 3 time orders for 
the Alexander Laboratories. 

Green - Fulton - Cunningham, Inc., Steger 
Bidg., Chicago. Making 1,000-line contracts 
for the Nash Motor Company. 

Guardian Advertising Corporation, 511 Sth 
avenue, New York. Making yearly contracts 
fr the International Consolidated Chemical 
Corporation. 

Guenther-Bradford Company, 7 South Dear- 
born street, Chicago. Making 3,000-line con- 
tracts for George H. Mayr. 

Henri, Hurst & McDonald, 58 East Wash- 
ington street, Chicago. Placing copy in Chi- 
ago Tribune on National Fibre Textile Com- 
pany, Neenah, Wis. May extend to other 
metropolitan cities; using some Southern 
newspapers on two insertions for Sunstrand 
Adding Machine Company. 

Wylie B. Jones Advertising Agency, 107 
Chenango street, Binghamton, N. Y. Mak- 
ing contracts for the Woodward Products 

pany. 


West 45th 
Making 3,000-line contracts 


avenue, 


avenue, New 
contracts for the 


Wylie B. Jones Advertising Agenc 
an Life Bldg., Buffalo. Making 2,800- 00- line 
contracts for the Julius Holdeman Company. 
Kling Gibson Company, 220 South State 
street, Chicago. Issuing schedules on Pep, 
* cereal. 
Lincoln Advertising Service, 267 5th avenue, 
New York. Using 100 lines in 1-time in farm 
pers for the Consumers Sporting Goods. 
Thomas, 400 North Michigan avenue, 
Chicago. Preparing list on Motor Master 
.; have selected seventy-five papers in 
fattered territory throughout the country 
(except in the Far West) on West Indies 


Fruit Importing owe 

Masseng Agency, Candler 
Bldg., Atlanta. Making a 000-line yearly con- 
tacts with newspapers for Tanlac; making 


‘line yearly contracts for the Sweet 
eams Company. 
tteson-Fogarty-Jordan, 215 North Mich- 


n avenue, Chicago. sing 1,200-lines 2 
=, and 600 lines 1 time for the Globe Soap 
pany. 


O. J. McClure, 111 West Monroe street, Chi 
cago. Will use id 


newspapers for the Glidden 

Nut Butter Company, Chicago. 
McLaughlin Company, 3) North Michigan 
ivenue, Chicago. Issuing contracts to news 
papers in the middle west for National Food 


Products Co. (Peanuts). 

McLain-Simpers Organization, 331 Madison 
avenue, New York. Making yearly contracts 
for the Kendall Products Corporation. 

Harry C. Michaels, 113 Lexington avenue, 
New York. Making 1,000-line contracts for 
the Underwood Typewriter Company. 

Porter, Eastman, Byrne & Co., 22 W. Mon- 
roe street, Chicago. Made a few additions to 
the lise on Sunbeam Chemical Co. (Rit.) 
Southern 

Potts-Turnbull Advertising Compeny, 5 
North Michigan avenue, Chica Using 204 
lines, 4 times, for the Portland Coment Asso- 
ciation. 

William H. Rankin Company, 1 West 37th 
street, New York. Handling account for The 
Vito Hair Net Importing Company; using 
newspapers for the Korozone Company, toilet 
articles; handling advertising for The Amer- 
ican Weekly; making 1,000-line contracts for 
Wilson & Co, 

Wm. H. Rankin Company, 104 South Mich 
igan avenue, Chicago. Issuing contracts and 
copy schedules to northwest papers for Dwin- 
nell- Wright Company, coffee. 

Roberts & MacAvinche, 30 North Dearborn 
street, Chicago. Using a selected list of towns 
in the Middle West and Eastern territory on 
Sears Roebuck & Co., Honor-built Houses. 

Ruthrauff & Ryan, 404 4th avenue, New 
York. Making 1,000-line contracts for Iron- 
ized Yeast & Steroline Companies. 

L. A. Sandlass, 217 West Saratoga street, 
Baltimore. Making 2,800-line contracts for the 
Resinol Chemical Company. 

_Frank Seaman, Inc., 470 4th avenue, New 
York. Making 1,500-line contracts for Ther- 
moid Rubber Company. 

Stack Advertising Agency, 29 East Madison 
street, Chicago. Making 2,800-line contracts 
for the Santa Fe Railroad; placing the ac- 
count of Northern Pacific R. 

William G. St. Clair Compeny, Witherspoon 
Bidg., Philadelphia. Using newspapers in a 
few metropolitan cities for Rosenwald & Weil. 

Sweet & Phelps, 608 South Dearborn street, 
Chicago. Collecting data in preparation for 
a campaign some later on Moore Furnace Co. 

J. Walter Thompson Co., 14 East Jackson 
blvd., Chicago. Have completed list on Cream 
of Wheat. 

Turner-W: ner Company, Wrigley Bldg., 
Chicago. Making yearly contracts for the 
Old Monk Olive Oil Company. 

Wade Advertising Agency, 37 W. Van Buren 
street, Chicago. Issuing contracts on Para 
Paint & Glass Co., to papers in various towns 
covered by their salesman. 

Wells-Ollendorf, 7 South Dearborn street, 
Chicago. Using newspapers in the Northwest 
for American Food Products. 

Witt-Cochrane Company, 30 North Dearborn 
street, Chicago. Placing schedules in restricted 


territory on Enoz-Chemical Company, moth 
destroyer. 

World Di: Medical Association, Buf- 
falo, N. Y. Making 1,000-line contracts direct. 





PRETTY-GIRL COVER GOING 





McKeough Sounds Her Knell at Art 
Meeting in Philadelphia 

“Art as Used in oe and Pub- 
lishing” was the theme of a talk that 
made up the fourth of a series of lectures 
given at the Academy of Fine Arts on 
the night of April 27. Mr. Falls, who 
is president of the Guild of Free Lance 
Artists and who presided over the meet- 
ing, vigorously defended commercial art, 
declaring that in the old days commer- 
cial advertising was practiced by the 
church and that most of the masterpieces 
were done to order. 

Psychology of a Magazine 
was the topic of Arthur Mc- 
Keough, art editor of the Saturday 
Evening Post. 

“The day of the pretty girl cover is 
fast disappearing,” said Mr, McKeough. 
“The successful work of this type must 
have something more than candy-box 
sweetness or fashion-plate perfection, 
and must reflect the personality of the 
artist.” 

“What an Artist Should Know of En- 
graving to Obtain Faithful Reproduction 
of His Work” was the subject of the 
address by Charles Beck, Jr., president 
of the Beck Engraving Company. 

Other speakers were: William A. 
Kittredge, art director of the Franklin 
Printing Company; William Shewell El- 
lis, photographer, and Dr. William H. 
Hoedt, artist and photographer. 


IOWA 


The 1921 corn crop 


was originally 
valued at 


$133,257,000 


At an average yield of 43 bushels to the acre, the corn 
crop of lowa amounted to 444,190,000 bushels last year. 
The above valuation was made on a basis of 30 cents per 
bushel. 


Last November the average price dropped to 24 cents. 


March 1, 1922, the average price was 50 cents. 


Record broken when price 
doubled in three months 


It was estimated that 25,000,000 bushels still remained on 
the farms to be sold at 50 cents. Thus on corn alone, the 
wealth of Iowa was mer $62,500,000. During the 
first week in March, 1922, $1,492,000 worth of corn was 
sold by lowa farmers. 


Less than 25% of the crop is sold as corn. Over 75% 
reaches the market in the form of live stock. Corn fed 
to hogs brings about 80 cents a bushel, and 50% of the 
Iowa farmer’s income is from the sale of hogs and corn. 
The farmers of Iowa will be quick to spend a part of these 
newly acquired millions for needed purchases which have 
been delayed. It will be necessary to present your prod- 


uct through advertising, to secure your share of this busi- 
ness. 


These newspapers can give you 
quick contact with this huge market. 








Circu- * Rate for 

lation 5,008 lines 

Burlington Hawk-Eye .......... ...(M) 10,510 .035 

Burlington Hawk-Eye ........... oS) 13,171 .035 
tCedar Rapids Gazette ............ . (E) 19,568 .06 
*Council Bluffs Nonpareil ........ (E&S) 14,749 .05 
*Davenport Democrat & Leader......(E) 14,649 .06 
*Davenport Democrat & Leader. .....(S) 17,080 .06 
a rr | 23,839 .07 
Des Moines Capital ...............(E) 60,186 14 
Des Moines Sunday Capital erick r | | 33,608 14 
*Des Moines Register and Tribune. . (M&E) 122,074 -20 
*Des Moines Sunday Register........(S) 116,465 -20 

*Iowa City Press-Citizen amen sae 6,320 .035 

+Mason City Globe Gazette ..........(E) 10,379 .035 

*Muscatine Journal ............. ooo CE) 7,868 .035 
CGieeems COGN 0 cc ccc cece c cle 13,186 .05 
*Sloun, City Jowrmal ..... 2.22.2 (M&E) 50,804 ll 
*Sioux City Journal ........ +09 eb 38,168 -11 
**Waterloo Evening Courier ........(E) 15,280 -05 


Government Statements, April 1, 1922. 
*A. B. C. Statement, April 1, 1922. 
+Government Statements, October 1, 1921. 

**A. B. C. Statement, October 1, 1921. 
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Waterloo, Iowa 


POPULATION 36,230 


Waterloo Evening Courier 


A. W. Peterson, General Manager 
RATE Sc FLAT 
Representatives 

STORY, BROOKS & FINLEY 

The circulation figures, totaling over 

15,000, tell a wonderful story for 
Waterloo, and emphasize Waterloo as 
an important and intelligent center for 
national advertisers. The big point 
about this circulation of the Waterloo 
Evening Courier is the fact that it is 
absolutely steadfast—8,000 in Waterloo 
and 7,000 outside. Look up the record 
for any previous year, and see if the 
Courier’s circulation has ever slumped 
in any year, or ever increased radically. 
Just a steady increase. Careful ex- 
amination will show no trace of pre- 
miums, cut rates, or anything else that 
leads in some measure to subscribers 
taking a paper which is not their real 
choice. 








BUFFALO EVENING NEWS 
Leade All Six-Day Publications 
in United States in National 
Advertising 


In 1921 the Buffalo Evening News assumed 
the leadership ef the National Advertising Field 
among all papers publishing only six days per 
is 1922 the Beffale News retains thie 
p. 
Wational Advertising 1921—2,517,574 
Unes. 


THE BUFFAL® MARKET. 


The ‘alo market is a market 
an economical market, and built upon the recks 
@ sound conservative growth. 

In 1921 there were more building permits 
and mere money spent for buildings of all kind 
ineluding factories and additions than im any 
ether year of its history. 

In 1921 there were more busines: structures 
erected in Bauffale than in any previous year. 

It is significant to note that at the present 
time there is ne retail store fer rent. 

Buffalo ts busy. 

Buffale is prospercus. 

Buffale is withstanding the onslaught of the 
reconstruction period. 


Your campaign will pay in Beffale. 
BUFFALO EVENING NEWS 
E. M. BUTLER, Editer & Publisher. 
Kelly-Smith Company. Representatives, Mar- 
bridge Bidg., New York, N. Y.; Lytten Bld, 








Because of its diversified resources the 
North Jersey Shore is doing an excel- 
lent business despite the depression in 
other sections. Advertisers should re- 
member that this prosperous section 
can be thoroughly covered by using 


THE ASBURY 
- PARK PRESS 


(Evening and Sunday editions) 
FRANK R. NORTHRUP 
Special Representative 
35¢ Madisom Avenue, New York City 
Association Building, Chicago, Ill. 
J. LYLE KINMONTH Publisher 
Asbury Park, N. J. 








NEW YORK 
EVENING 
OURNAL 


has the largest 
circulation of 
any daily news- 
paper in Amer- 


1Ca. 








The amalgamation of the two leading 
progressive Jewish newspapers of 
New York 


THE DAY 
THE WARHEIT 


brings into being the most powerful 
advertising medium im the Jewish field 


INDZe5y7 


The National Jewish Daily 
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& Publisher 


May 6, 1922 


for 


MAKERS" ONE Yer; 


This is a 


regular weekly department designed 


to answer questions, offer 


suggestions ard generally help the man and woman of the smaller city dailies 


and weeklies. 


Henry Beetle Hough, co-editcr and publisher o 


the Martha's 


Vineyard Gazetie, will be a regular contributor, but your ideas on money 


making and jor 
ie will pay $1 

MONEY SAVER EDITOR 
Your ideas must be workable, told in 
this department. Contributions to 


MAXY country editors keep no futures and 
" are constantly leaving out important news 


on that account. It is certainly true that 
there is not time enough in the world for 
most country editors to do everything that 
should be done. The only solution is to hire 
an all-round clerk who can take dictation and 
carry on the editor’s routine work. For a 
real newspaper this is an essential. 

This end of the organization can take care 
of futures and other news problems. It often 
works out well to send each of the corre- 
spondents an assignment sheet weekly and 
with it memos or clippings of all coming 
events known to the office. The editor can 
take the time to direct this activity, and it 
will pay. 


The correspondents may be trained to notify 


the office of coming events in a similar man- 
ner, 

Few country offices have any effective 
morgue, although one is essential to a water- 
tight mews organization. The mechanics of 
this can be turned over to the office clerk 
and the correspondents can be enlisted as 


for keeping track of the futures. 
The morgue is often left out of considera- 


tion because in a place of small population 
everyone seems to be pretty well known to 
everyone else. The trouble is that people 
die in a hurry and when an obit of decent 


proportions must be turned off promptly an 
astounding amount of ignorance concerning 
the deceased’s past life comes to light. 


The smallness of the territory only simpli- 


fies the task of running a good morgue, but 
does not do away with the necessity for it.— 
a. BB. 

Some small offices have used a form letter 
to gather facts for an obtuary. It is often 
awkward in the small towns to interview rela- 
tives and ferret out the necessary facts about 
a person who has just died. Sometimes it is 


to soften the touch of 
and get at the 


desirable 
terprise 
possible, 


All the 


newspaper en- 
facts as painlessly as 
essential questions can be printed 
up on a sheet of paper which may be mailed 
or handed through the half-closed door. The 
feelings of the mourners are spared and at 
the same time the newspaper gets the facts 
for a complete and intelligent obit.—H. B. H. 

Many advertisers or advertising prcespects in 
the smaller places know ncthing about advertis- 
ing. They come into the newspaper office and 
want “a piece put in the paper.” The “piece” 
usually consists of a poorly written blurb, very 
flowery, and apparently intended as an imitation 
of a news story. The instinct for this sort of 
advertising can be satisfied if the newspaper 
devises a suitable caption and lets the imagina- 
tion of the advertiser have full play. It may 
be done by having a head, “Lucy Gives Advice 
About Buying.” There is no limit to what the 
imaginary Lucy may say about the local mer- 
chants. She can laud them to the skies. The 
whole department will be labelled as advertising, 
thus keeping the word away from the individual 
advertisements, which thereby become especially 
fine in the eyes of the amateur advertisers. The 
advertising manager can make this department 
perform a genuine service by himself writiag 


the copy and working the merchants into the 
way of sound advertising principles. What 
many small towns and cities need is a strong 


and attractive bait to get the advertiser in once. 
The first time is the hardest. “Lucy Gives Ad- 
vice About Buying” is useful because it is a 
form of publicity which no merchant, no matter 
how backward, can confuse with handbills or a 
card tacked on a pole.—H. B. H. 

The advertising cclumns of a great many 
small newspapers need improving typographi- 
cally. The confusion and intermixture of badly 
written and badly great 
drawback. <A prospect can never be sold on the 
strength of the appearance of these papers. This 
is not all a reflection on the compesitors or the 
writers of the advertising. The small news 
paper has greater inertia to contend with than 
anv other known institution 

Local advertising is a gradual 
growth. The advertising columns as they stand 
at any particular time are the result of years. 
They are the best job that the paper could make 


displayed ads is a 


newspaper 


of its asserted advertisers with their different 
ideas and tastes. 
There are almost always some standing ads 


that were set up in the year one and will prob- 
ably be run until the last issue. The advertiser 


money saving are wanted also. 
When your idea appears clip it 
and payment will be 


this department will 


For each idea published 
cut and send it to the 
made by return mail. 
as few words as possible and new to 
not be returned. 


wants them that way; they Icok all right to him 
and so far as he can see they tell his story. 
lypographically they are probably awful, but 
that too is as the advertiser wishes. He comes 
»f an old schcol and is influenced by the print 
er’s art which puts into every ad as many dii 
ferent kinds of type as possible. 

The obvious way of correcting these unsightly 
places in the paper is to persuade the advertiser 
to make a change. This sounds easy, but any 
small town publisher knows that as likely as not 
it is impossible. 


A good stunt for the small town or suburb 


is to inaugurate tramps through interesting 
parts of the countryside. There is a group 
of men and women who are not reached by 


the usual clubs and who have not roamed 
the woods or country roads in their own neigh 
borhood for years. If the plan is once 
started it will take care of itself. The walk- 
ing party gathers at the newspaper office, if 
feasible, and trys out the best routes. An 
account of each trip is printed in the paper 
with names and as many good-natured details 
as possible. This is an improvement on many 
stunts which do not attract the people to take 
part.—H. B. H. 

Some of the time 
tising to people who have 
great deal and are still unconvinced might 
better be employed in preparing copy for 
advertisements which they might use. If you 
have never tried this method of cracking hard 


spent in talking adver- 


been talked to a 


nuts you will be surprised at results. Your 
first efforts may be wasted but ultimately 
you will get up something that the prospect 
cannot resist and he will join your list of 
customers. Save the copy that he turns down 
at first. It may be acceptable to him after 


you have once started him.—C. W. V. B. 


It is a splendid thing in going atter adver- 


tising for the country weekly to know just 
where advertising can be secured. This be- 
ing the case it is a good plan to classify all 
possible sources of advertising and to then 
list under each heading all possible users of 
your advertising space under that heading. 
Such headings might read like this: _Adver- 


tising from firms in nearby cities, local retail 
advertising, local For Sale, For Rent and Ex- 
change advertising. Stock Sales, Business and 
Professional Cards, Entertainments, National 
Advertising, Automobile Advertising, Tractor 
and Farm Implement Advertising, Time Cards, 
and so on. To do this sort of a thing gives 
a publisher a definite foundation to work on, 
enables him to visualize the situation better 
and by doing all this helps him get a bigger 
business-building punch into his advertising 
solicitation.—F. H. W. 

The present proprietor of the Aurora Ob- 
server of Aurora, Oregon, took over the paper 


just a year ago. At that time he had 420 
subscribers. He now has over 900. Each 
week he prints from 20 to 25 extra papers 


which he sends out as samples. A day or two 
after the samples have been sent he calls up 
on the rural telephone line the persons to 
whom the papers were sent as a sample, and 
asks them if they would not like to have their 
names placed on the subscription list of the 
paper. He is not too busy in his office to 
meet the farmers when they come to town 
and ask about their families and their crops 
and to find out what papers they are taking 
and if they are not taking the Observer, 
whether it is a matter of mere negligence 
or what is the reason. The result is, he has 
more than doubled his subscription list. Too 
many publishers of small papers fail to realize 
that time spent getting acquainted with new 
subscribers is not lost time.—F. 


In some country weeklies it is often the cas« 
that through force of circumstances some folks 
are mentioned much more in the news items 
than other subscribers. In fact, it is often 


the case that some subscribers are not mentioned 
a single time in the news items 
entire year. Of 


during the 


course of an course no pul 


lisher wants to run a tep heavy sheet of th’s 
character so it is a good plan to run off a 
special list of subscribers and on this Lst 


check up each week the persons who are men 
tioned in the news columns. In this way the 
publisher can see at a glance just who has been 
mentioned recently and who hasn't and can in 
this way determine what direction his persoral 
mentions should take —H. H. W. 





Features by 
Irvin S. Cobb 
Fontaine Fox 
Hugh Fullerton 
Rube Goldberg 
Ed Hughes 
Burns Mantle 
T. L. Masson 
Frederick Palmer 
H. J. Tuthill 
and others 


The McNaught Syndicate, Inc. 
Times Building, New York 








Waste 


Distribution before ad- 
vertising is the motto of 
the Merchandising De- 
partment of The Indian- 
apolis News. Eliminate 
the waste. 


Ghe 
Indianapolis 


News 


York Office: Dan A. Carroll, 150 Nassau St 
Chicago Office: J, E, Lutz, The Tower Bldg. 
Frank T. Carroll, Advertising Manager. 


New 











Known Throughout the 


World 
Why are advertisements coming from 
England, France, Italy, Norway and 
South America published in 


The 
pittsburg Dispatch © 


Because it’s the Pittsburg newspaper 
known throughout the world. 
Branch Offices: 

Wallace G. Brooke, 
Brunswick Building, New York 
he Ford-Parsons Co. 
Marquette Building, Chicago. TI. 


FIRST 


In four months of this year The New 
York Times published 7,998,606 agate 
lines of advertisements—a gain of 
918,404 lines over the corresponding 
four months of last year—-exceeding 
the second New York morning news- 
paper by 2,722,854 lines and more than 
the combined volume published by the 
two New York morning 

popularly classed with The 
to quality of circulation. 
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Big Circulation 
Gains That Stick! 


A Hollister Campaign will increase 
your circulation by thousands—and 
hold it. 


Among publishers who know are 
The Philadelphia Inquirer, San 
Francisco Chronicle, Cleveland 
Plain Dealer, Washington Post, 
Los Angeles Times and many 
others. 


Now on The Louisville Herald. 
Write or wire for more facts. 





HOLLISTERS CIRCULATION - 
ORGANIZATION 


Largest in the United States 
300 MERRITT Bipc., Los ANGELES,CAL. 








——! 








BOSTON 
TELEGRAM 


The newest, up-to-date 
and fastest growing 
newspaper in 


Metropolitan Boston 
HAVING 
Largest Evening 
Circulation 
REPRESENTED BY 


BENJAMIN & KENTOR 


Les Angeles 
Van Nuys Bidg. Mallers Bias. 
New York 
225 Sth Ave. 














NEWSPAPER 
ADVERTISING 
DEPARTMENTS 


gether wit 


IOHN B.GALLAGHER C° 


x Ry} 





Perth Amboy, N. 


Plants ave putting on men. 
Plant managers ere opti- 
mistic regarding future. 
Building trades active. 


Evening News 


F. R. NORTHRUP 
388 Madison Avenue, New York City 
Foreign Representative 











Few Papers—(if any) — surpass the 


TRENTON TIMES 


NEW JERSEY 


A Food Medium 


A recent reader survey indicates that 
among the housewives of the city our 
Thursday Food Feature Department— 
upward of four pages devoted to food 
recipes and news and food advertising 
—is the best feature carried by the 
Times 
Circulation 30,237 Member A. B. C. 
KELLY-SMITH CO. 
Marbridge Bldg. Lytton Bldg. 
New York Chicago 











Editor & Publisher for May 6, 


1922 


OLLAR PULLER Ss 


Advertising and circulation managers are always on the lookout for new 


ideas that will increase advertising receipts and win new circulation. 


our 


idea for increasing advertising or circulation may not appeal to your manager, 


but it may be just the thing that some other manager wants. 
PUBLISHER will pay $1 for each idea printed under this head. 

the idea is now being used in your city does not bar it 
Address your communications to the Dottan Putter 


Eprtor & 
The fact that 
rom the department. 
DITOR. hen thev 


appear clip them and mail them in and receive payment by return mail. 
Unavailable ideas will not be returned. 


Wire lawn mowers cost more than narrow 


"_ ones. Hardware and department stores 
might be induced to use some extra space at 
this time of the year to advance the sale of 


the larger kind. Here are some ideas around 


which a short campaign might be built: 

How many miles do you walk in cutting 
your grass? Reduce your mileage with a 
wide lawn mower. 

Your grass will have to be cut fifteen times 
this summer \ wide lawn mower will save 
you an hour each time—two working days 
during the season. : 


Before the days of ball bearings and well 
balanced machinery a wide lawn mower may 
have been hard to push, but a modern wide 
mower is as easy to operate as an old fash- 
ioned narrow 

If you 
with 
own 


cutter 

hire some one to cut 
your lawn mower you 
anything but a wide 
economical of time. 

There is some waste effort in mowing a 
lawn. To do a good job you let your mower 
overlap the space you have already cut. You 
let a small machine overlap as far as a wide 
one. Naturally the more times you have 
to go over your lawn the more the waste 
effort. A wide lawn mower saves energy as 
well as time—C. W. V. 


your grass 
can not afford to 
machine that is 


By dividing a half-page 
Toronto Mail and 
land, Ltd.’s, ad an 


into three parts, 
Empire gave W illys- Over- 
appearance of “next to 
reading matter” position in their agricultural 
section. One end panel, 7 x6, announced the 
“Overland” touring car, and at the other 
end the “Willys Knight” was featured, same 
size. The centre panel, double column, car- 
ried a snappy writeup in ordinary news setting 
dealing with the recent Willys-Overland com 
petition for the best leters on ““What My Car 
Means to Me,” from farmers and others. The 
entire ad carried an 8-col. caption, “Marked 
Increase in Farm Values Through Use of 
Automobiles,” which gave it the apeparance 
of a special department for farm readers.— 
ye an.S 


There is almost 
street where, in your city, the higher type 
specialty shops congregate. The Boston 
(Mass.) Herald recently published a page ad- 
vertisement, featuring Boylston street, the ex- 
clusive shop street of the city, as “Quality 
Street.” The co-operative advertisement men- 
tioned no one establishment in particular, but 
had for its purpose encouraging more people 
to trade on the street and heightening its 
prestige. The copy was headed, “Discovering 
Quality Street.” Why can’t you work this 
up for your own city?—J. M. 


certain to be one business 





Human 
see our 
employ 


nature is much alike. We like to 

names in print. During the summer 
some talkative young college man to 
use the newspaper’s jitney in calling on the 
farmers. He'll not only get subscriptions but 
he'll be able to run a daily column of jitney 
notes about Mrs. Brown's fine Leghorn 
chickens or Jim Jackson’s brand new cow 
barn No fine writing is wanted. Just the 
home stuff. It makes good summer reading 
and is a business getter.—B. R. A. 


Toronto Mail and Empire devoted a page 
to summer storage of furs. Editorial matter 
gave valuable information on how to preserve 
furs during the hot months, and five local 
concerns specializing in fur cold storage took 
space—J. L. L. 


If you want to boost circulation or increase 
interest in your paper, start a discussion. As 
soon as one issue is decided, start another 
dicussion. Ed Howe had that idea when he 
printed little items to provoke discussion. The 
New York University News raised its circu- 
lation from 1,800 to 4,000 mainly through 
discussions.—G, H. D. 


Summer time is soft drink time 
the summer months all thrifty 
make their own soft drinks at home. This 
being the case it should be an easy task for 
the alert paper to get up a page of advertise- 
ments under some such heading as_ this: 
“MAKE COOLING, DELICIOUS SOFT 
DRINKS AT HOME.” Under this heading 
could be grouped advertisements of grocery 
stores offering oranges, lemons, sugar and 
ther ingredients needed in the making of 
soft drinks; drug stores offering syrups for 


and during 
people will 


so on 


make 


sundaes; a concern handling straws and 


Ihe advertisers on 


such a page might 
their ads more attractive by incorporating in 
their ads some directions for the making of 


H. W. 


delightful drinks.—F. 


Anything that helps your advertisers cash in 
more heavily on the advertising space they 
use in your paper, helps you get more busi- 
ness. So it would be a good proposition for 
you to show your grocery advertisers how to 
make their ads more interesting and there 


fore more result-getting. The ordinary gro- 
cery ad as now constituted consists of a maze 
of quotations without any order to the an- 


nouncements at all. Alert grocers are finding 
that instead of jumbling their quotations to- 
gether helter-skelter it makes their ads more 
Feadable to classify quotations under such 
headings as these: Milk, Coffee and Cocoa; 
Butter, Eggs, Cheese; Jellies, Preserves, 
Olives; Sugar and Flour; Kitchen Helps, etc. 
Give this pointer to YOUR grocery adver- 
tisers.—F. H. W. 


Under the 
should be able 


caption, “Camp News,” 
to secure display advertising 
for auto tents, folding cots, camp stools, knap- 
sacks, corduroy suits for women, and other out- 
door paraphernalia. This particular line of 
advertising is very often overlooked. 

If ycu will secure from the various railroad 
agencies a weekly bulletin on where the fishing 
is best along their lines, it will help you land 


you 


a lot of business.—F. L. 
Every modern drug store caters largely to 
men and yet, as a usual thing, most drug 


stores do mighty little advertising to this par- 
ticular class of trade. Since this is the case 
it should be an easy matter for a paper to 
get up a page of drug store ads all directed 
to men. The page would be hung together 
by a heading like this: “MEN, PATRONIZE 
THESE DRUG STORES.” Under _ this 
heading there might be some copy telling 
about the extensive stocks of goods for men 
carried by the drug stores—such as shaving 
soaps, cigars, tooth paste, etc. The following 
week the same advertisers might be gotten to 
co-operate in a similar page addressed to 
women.—F. H y 





Merchants who sell fishing tackle, camp 
equipment and tourist supplies may be utilized 
on a one-page spread to the advantage of the 
counting room if the newspaper offers a prize 


for the best local fisherman’s tale. Every 
town has the many who have caught the largest 
fish or let the largest fish get away. Give 


these story tellers a chance and the page will 
be the most readable in the newspaper.—B. 
R. 


Winnipeg Free Press is conducting a “Bread 
and Milk” campaign in which the Fleischmann 
Yeast Co., two city bakeries and the two lea:- 
ing creameries are participating. A feature of 
the advertising was a Saturday parade in 
which all the contracting parties had decorated 
wagons with posters announcing the “Bread 
and Milk” campaign.—J. L. L 


Why not have a weekly department under the 
general heading, “EASY TRAILS TO FOL- 
LOW” to run every Wednesday during the 
summer? If properly worked it can be made 
a regular page. Jive two columns over to 
confidential talks on nearby interesting places 
to walk, golf, fish. Use a picture now and 
then. Do not confine it to these who 
automobiles. Sell cards on either side of 
for season to those who cater to persons 
ing recreation in the outdoors.—J. W. W. 


own 
text 
seek- 


Years ago a New England newspa>ver 
‘pulled” a stunt that was the talk of the day 
for sometime, when it purchased one of the 


very best watches that money could buy, wound 
it up tightly, had it sealed and put away im 
a vault, and announced that the watch would 
be awarded to the person who came the nearest 
to guessing the exact minute the watch stopped. 
Thousands of answers were received daily for 
the duration of the contest, and it turned out 
to be one of the most successful of contests 


There is no danger of many guessing the right 
time, as it might go anywhere from 24 to 30 
hours, and these divided into minutes and 
seconds give room for plenty of variance in 


eve ses.—C. 
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RENFRO HORN 


The Juvenile Sherlock Holmes 
is the ideal newspaper carrier 
He will instruct your carriers and 
entertain them in the Renfro 
Horn books, built to make better 
carriers. The first volume is 
“THE MYSTERY OF THE 
MISSING EYEBROWS” 
Others will follow. These are 
regular $1.50 books and will be 
sold to the newspapers at 75 
cents each. 
The books are ideal prizes to 
secure carrier increases, because 


they help to improve carrier 
service. “‘A prize plus a-service.” 
Write the 


R.H.GORE PUBLISHING COMPANY 


Rooms 6-7, Naylor-Cox Building 
Terre Haute, Indiana 








The Best Paper 


New Orleans— 


New Orleans 
States 


Watch for next A BC 
Statement from New Or- 
leans Papers. 








Pittsberg Press 


Daily and Sunday 


Has the Largest 


CIRCULATION 
IN PITTSBURG 


MEMBER A. B. C. 


Foreign Advertising Representatives 


Metropolitan Tower Wrigley Bidg. 
1. A. KLEIN JOHN GLASS 
New York 








New Haven 
Revister 


is New Haven’s 
Dominant Newspaper 


Circulation over 32,500 Average 
Bought wae night by More New 
Raven Be -n than buy any other 

New vena papers COMBINED. 


New Haven Register 


The Julius Mathews Special Agency 
Boston — New York—Detroit—Chicage 














LEADS ALL LOS ANGELES 


DAILY NEWSPAPERS IN 
TOTAL PAID CIRCULATION 


Government statement for six 
months ended March 31, 1922 


average 1 46, 233 daily 


New York 
H, W. MOLONEY 
604 Times Bldg. 


Chicago 
G. LOGAN PAYNE CO, 
482 Marquette Bidg. 
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NEWS OF THE AD AGENCIES 

kK. WESTOVER, formerly of 

* Dunkirk, N. Y., has been named 
copy chief and C. E, Horton, formerly 
advertising manager of the Buffalo Mo- 
torist, has been named production man- 
ager of the Remington Advertising 
Agency Buffalo, 

Walz-Weinstock, Ind., is the name un- 
der which Raymond E. Walz, Edwin J. 
Weinstock and Arthur Ward have in- 
corporated to conduct a general adver- 
tising agency at Buffalo. The firm 
capitalized at $3,000. 

G. B. Martin, president of the Farrar 
Advertising Company of Pittsburgh, 
recently spoke to the Jamestown (N, Y.) 
Kiwanis Club on “Advertising.” 

The Hicks Advertising Agency, New 
York, has moved to new quarters at 52 
Vanderbilt avenue. 

David T. Campbell, formerly secretary 
of the Osten Advertising Agency of Chi- 
cago, has joined the J. R. Hamilton Ad- 
vertising Agency as general manager in 
charge of accounts, 


of 


is 


Editor 


Arnold Joerns Company has moved 
their Chicago office to the Arnold Joerns 
Building 26 East Huron street. 

Wm, H. Rankin Company moved their 
Chicago office to the LeMoyne Building, 
180 North Wabash avenue. 

Nelson Chesman & Co. moved their 
Chicago office May 1 to the new Boyce 
Building, 500 North Dearborn street. 

John T, Myerly, formerly of the staff 
of the Hagerstown (Md.) Evening Mail, 
has organized the Myerly Directory and 
Advertising Service of Hagerstown. 

Walter Hall Smith, a Kansas City man 
with the H. W. Kastor Advertising Com- 
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FOR SALE 


Be A WORD for advertisements under this 
classification. Cash with order. 





Motors for Sale 

One Intertype General 
power motor, 6 cycles, 110 volts with gear. 
One General Electric motor, % horse power, 
60 cycles, 110 volts. Reasonable. 
New Rochelle. 


Electric 1/3 horse 


Daily Star, 





Printers’ Outfitters 

Printing Plants and Business bought and sold, 
American Typefounders’ products, printers 
and bookbinders machinery of every descrip- 
tion. Conner, Fendler & Co., 96 Beekman St., 
New York City. 
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succeeds him as advertising manager of 
the Miller Lightning Rod Company. 

John Young Brown represented the 
D’Arcy Advertising Company of St. 
Louis and David R. Williams the Globe- 
Democrat, on the recent tour of the Sales 
Managers’ Bureau of the Chamber of 
Commerce through Texas. 

Edward Beecher, vice-president of the 
D’Arcy Advertising Company of St. 
Louis, has been elected Mayor of Kirk- 
wood, a suburb of St. Louis. 

M. J. Adams, for many years con- 
nected with the Chicago branch of Frank 
Seaman, Inc., has joined the Western 


Smith, Denne & Moore, Montrej 
agency, is now occupying offices at I 
Craig street west. 

A, G, Waddell has been appointed ag. 
vertising manager of the Durant Moto 
Company, of California, the manufacty. 
ing and distributing unit of Durap 
Motors, Inc., for the Pacific Coast, My 
Waddell was at one time advertising 
manager of the Chevrolet plant at Oak 
land, Cal, 

Miss Amy Marr, formerly in charg 
of the research department of J. Rol 
Kay Company, Chicago advertising 
agency, has been made head of the spay 




















NEWSPAPER 
PRESSES 


FOR SALE 


Two Used Duplex 4-Plate- 
Wide Sextuple Machines with 
all sections on the floor. Now 
printing the New York Tribune. 


For particulars apply to 


R. HOE & CO. 


504-520 GRAND ST. 
NEW YORK, N. Y. 


7 Water St., 827 Tribune Bidg. 


Boston, Mass. Chicago, Ill. 








R. HOE & CO. 


For One Hundred Years the Leading 
Designers and Manufacturers of News- 
paper Presses and Printing 


Quality First— 
Progress Always 


We always carry 2 full line of Press 
and Stereo-room supplies, including 
blankets of all kinds, knives, rubbers, 
cheek woods, matrix paper, imported 
and domestic tissue, paste, brushes, 
hemical ters, paper roll trucks, 
etc., all at the lowest prices consistent 
with Hoe high quality. 


604-520 GRAND STREET 
NEW YORK CITY 
No. 7 Water Street Tribune Buildag 
Boestom, Mase, Chicaga, [llincis 



































Selling Houses conveniently located 
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° ° - more, . 
pany in Chicago, took charge of the new staff of Grandin-Dorrance-Sullivan, Inc., buying department of the McCutcheon, ffs of refe 
Kastor office in Kansas City, May 1. with headquarters in Chicago. Gerson Service, Chicago. tt, abi 

J. L. Isaacs of the Ross-Gould Com- The W. B. Finney Advertising Agency W. L, Brann has formed the W. | - real Of 
pany of St, Louis, Mo., won first prize, of Kansas City has opened new head- Brann, Inc., Advertising Agency of 1pm 2 
a round trip ticket to Milwaukee for the uarters in the Firestone Building. East 43rd street, New York. Harley rising 
convention, in the membership contest | C. H, Porter of the Porter, Eastman Varley, formerly of the George Batty , 
conducted by the Advertising Club of & Byrne Advertising Agency of Chicago Company, is vice-president of the ney fi. 

St. Louis. has returned from Florida, agency, yy under 

Carr Spiers has been made advertising yrs 
manager of the Carradine Harvest Hat NEW Y a Wisconsin. 
Company of St, Louis. E, G. Miller ORK, N. Y, I 
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a. Transient rate 50c per agate line (minimum b. PREFERRED POSITIONS. we charg 

Newspaper Making a... aces eee a 

OE 5 cacincese agate lines . | 

Sait gue. <<0<.<0 336 3528p nt Sn task cover rates on equa Be 

Quarter page .. 168 “ = 60.00 Inside front and back covers 10% extr, porulation 

Eighth page ....... “fe lu 35.00 gen for | 

Sixtéenth page ..... 42 “ « 20.00 All other positions 25% extra. w execute 

We can increase your busi el 

you want it increased. 2, Tne Contacte — 

Agate 6 insertions 12insertions 26 insertions 52 insertions Biveave, F 

You have thought of prese clip- a. Lines within year within year within year within — 
pings yourself. But let us tell you year Bi cussified 

: bisa Wil gabe 55 .56c-5: 672 $188.00 $175.00 $150.00 $125.00 iw empl 

ow press clippings can oe Half page ......... 336 100.00 94.00 88.00 75.00 3 outgr 

business-builder for you. Quarter page ...... 168 56.00° 50.00* 47.00° 44.00 pecume c 

Eighth page ....... g4 30.00° 28.00* 25.00° 23.09 gy, thou 

BURREI I E Sixteenth page ..... 42 18.00° 15.00° 14.00° 13.00 eer ce 

All 52 a contracts — column above) are based om consecutive » wd thore 

. sertions within the year. tra space is charged at the 52-insertion rate, but credite! § vicitors, 

145 Lafayette ~ a, ie & City for one insertion only. seaacntll a: ing, et 
Half pages and full pages on 6, 12 and 26-time contracts may be used at th i aD a 

Established = Quarter of a Century advertiser within the twelve-month period. * Ce option a, Ed 
“Quarter, eighth and sixteenth pages must be on defini hedul ing € 

b. Contract advertisers are accorded the privilege of same insertion rate for larger spn § >. © 

For example: am advertiser under contract for twenty-six (26) quarter-pages at $47 per insertia §o*S'"* 

is accorded the privilege of half pages at $88 and full pages at $150, but such advertisement i a Do 

to be credited om contract as but one insertion of contract space. ——— 

& Newspaper Plant Equipments ® c. Rate maker card—52 consecutive insertions ini space 28 agate lines—net rate gator a 

Established in 1912 per agate line. Extra space pro rata. nats sul 
d. All rebates earned by advertisers using more than contracted space within life of contrac, vag: 
PECKHAM MACHINERY CO. are paid in advertising space to be used within one month after expiration of contract. ‘bs ke 
™. Fer 
MARBRIDGE BLDG, 34th & Bway 3%. Classified Advertising. 4. Reading Notices—(None.) =— 
NEW YORK CITY es Psi b tanecensesece -06 a word or three 
(a ; ere -06 a werd &. Commissions. Allowed to ized age Barge soc 
Situations Wanted........ sees 03 a word cies on other than publishers’ advertising. B dishing 
Complete Newspaper Plant (consolida- Business Opportunities......... .06 a word . boston or 
tion) in Waterbury, Conn. b. All advertisements inserted on a strictly cash basis, masons. 
except on orders from contract advertisers. accutive. 
36-page Hoe Press, now printing a fine ¢. No discount for frequency of insertion. op 
paper, 16-page Potter Web, Stereotype : Siarts 
Equipment, Linotypes, Intertypes, Com- : sonthl y 
posing Room Equipment, etc. 6. TERMS. Adress 
a. All accounts payable net 30 days and subject to sight draft immediately thereafter. ‘ Biiitor, } 
List now ready. Machines can be b. Two (2) per cent. cash discount allowed on current advertising bills paid on or before #Binined | 
shown running for a short time. tenth (10th), provided all previous bills are paid. rience 
c. Engravings, electrotypes, etc., are made at the expense of the advertiser and are not # 24 cor 
ject to cash discount. ’ he 
d. “Advertising copy will be prepared by the service department of EDITOR & PUBLISHER ae ext 
at an additional charge of 10%. oman it 
fr e: 
40) to 
EF P S o : 7. Mechanical Requirements. Tempora: 
or rompt ervice Column with. 23 ems. Column depth, 168 lines. Columns te page, 4. Size of pi a] g 
9 x 12 inches. a 
Double center spread, 12 inches deep x 19 inches wide. Half tones used in advertises §,...,,) 
I Y PE should be 133 line screen. 1 + 
aly; Na 
° ’ e ad am 
Printers Supplies 8. Time Schedule and Miscellaneous 9. Publishing Date—Saturday of each week od : 
a. All copy subject to publishers’ approval. b. Forms Close Thursday. P ithe S 
M hi c. Advertisements must be in office by Wednesday P. M. for current week’s issue. sing, 
ac iner y d. Corrections on advertisements may be made up to Thursday, 5 P. M. iepartme 
e. EDITOR & PUBLISHER will not be responsible for errors in advertisements, du *Beudenti, 
In Stock for Immediate Shipment by , failure to return proof in time to make corrections. her, 


advertisement. : en a » apable 
“American Type the Best in Any Case” g. eB eM a2 pea ag should be received as early week as possible to insure = 
h. All cuts should accompany copy. i All new cuts and art work made at me; co 
AMERICAN advertiser. oe 
ean C 

TYPE FOUNDERS CO. irs B 
18. Circulation. ie E. 
Pittsburgh Kansas City a. Member of A. B. C. The bes 
Ca b. (February 1/22) Circulation 5,007. spay 
Chicago SS Francisc wie 
og am a oy 11. Subscription Rates—Domestic $4.00. Canada $4.90. Foreign $5.00. * Piss B 
Minneapolis Winns ef No. 1 

12, Executive Personnel. " coll 

J. W.F eneval maneger; John F. Redmond, monaging editor. z le, 
J. B. Keeney, ebvo ; Fenton Dowling, circulation. % me, 
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ising Manager 

paducer of new business, twenty years’ suc- 
gul advertising experience in Washington, 
imore, Pittsburgh and Philadelphia. Let- 
of references speak in highest terms past 
otk, ability and character. No proposition 
» dificult. Married, age thirty-nine. Seek- 
og real opportunity and permanent. Salary 
‘fxm year. Box C-535, Editor & Publisher. 
4 


ising or Circulation Manager 

wh 15 years’ experience, desires to make a 
jange. Will not be found wanting in ability 
aggressiveness. Available at once. Preier 
ry under 30,000 population. I am married, 
ge 38, appearances good. References A-No. 
Address E. S., 612 Jefferson St., Wausau, 
Wisconsin. 






































N. Y, jusiness Manager ‘ 
RD o available. An experienced executive of 
b 11, i gad judgment and initiative, accustomed to 
sitions of trust and confidence; for several 
eee Burs advertising manager of old established 
Yew England daily; capable of assuming en- 
se charge of business department of news- 
ager; 12 years’ experience; highest creden- 
.| Hal—seels new connection. Salary to start 
plication Bw, Box C-516, Editor & Publisher. 
(reulation Manager 
6 extn gen for position. Man with ideas and ability 
,execute them. Young, but with experience 
pput ower any circulation job. Knows success, 
ee, is! Still ambitious, Full of energy and knows 
» discouragements. If you have a big job 
sn, wire George B. offett, 1309 College 
ertions Binaue, Fort Worth, Texas. a 
Hyer Biissified Manager d a 
5.00 ‘ow employed on combination of dailies, who 
S.00 4 outgrown his present position desires to 
14.00 come connected with daily in city of over 
3.00 ity thousand population where field of op- 
~ ation will be larger. Have had six years 
13.00 agrience in all departments of classified 
ative a Bai thoroughly understand how to handle 
| credit] Bulcitors, prepare copy, solicit foreign adver- 
sing, etc. Married and can give references 
m of th @®.° ability and character. Address Box 
(al, Editor & Publisher. 
(wking Combination for Newspaper Work 
er pee. Bests caricaturist, letterer and telegrapher. 
ineertia juaging largest advertiser in Scranton, Pa. 
~ Bisires a real opportunity with growing daily. 
ement #Bs.:; Domner, 303 Spruce St., Scranton, Pa. 
itor and Manager 
rate mits substantial interest by cash investment 
s small city afternoon daily. Employer 
Contredt, vites: “Saved us at rate of $20,000 a year 
his knowledge of the business.” Our No. 
ee 2%. Fernald’s Exchange, Inc., Third National 
hank Bldg., Springfield, Mass. 
‘itor . . 
or three years supervising editor publications 
ed age Bie social organization, wishes position with 
* Bpdlshing house or magazine in New York, 
hston or vicinity. Move desired for personal 
msons. Able rewrite man and successful as 
acutive. Present duties include original 
witing, collaboration, make-up; on the busi- 
«ss side handling of printing and publishing 
eee Bttacts for books, pamphlets, a small 
mnthly magazine, and a weekly newspaper. 
\idress Box C-534, Editor & Publisher. 
er. ‘Bititor, Managing Editor ; 
efore@ EB tnined newspaper man of many years’ ex- 
wrience at liberty after May 1, desires to 
not @ ke connection with high-class daily. Edi- 
wal, political, financial, industrial and_rail- 
| : writer, versatile and well balanced and 
7 vith extensive knowledge; vein of humor; 
fuman interest. Best of references and testi- 
wnials. Married, good habits, prime of life, 
—_ mod health. Republican in politics. City 
40 to 100,000 in Middle West preferred. 
Iemporary position not accepted, but willing 
of pe otry out. All communications confidential. 
box C-519, Editor & Publisher. 
tise Btceral Manager : 
tw available. I have managed a small city 
| Baily; had all around metropolitan experience 
a Bei am now a leading executive on a suc- 
. week. @ssful daily. I am looking for the general 
tamgement of a small city daily—preferably 
athe South. Understand thoroughly adver- 
‘sing, circulation and proper direction of all 
iartments of newspaper making. Highest 
Eeatials. Address C-549, Editor & Pub- 
T. 











Superintendent, . ‘ 

able of laying out and taking entire 

of large newspaper plant. Thorough 
ltowledge of printing, black, color and gra- 
™e; composing; photo-engraving; stereotyp- 
%; electrotyping and photo gravure proc- 
Ses. Has had 15 years’ experience, mostly 
Ucharge of largest plant in country. Ad- 

Box C-546, Editor & Publisher. 


News Executive v ’ 

The best way to build circulation is to print a 
“wspaper. If you are not satisfied with the 
Wer you are getting I can give you what 
jt want. Am open for live proposition. Ad- 
iss Box C-530, Editor & Publisher. 





you know how to 
dig it up. Can you use young live wire ag 
gressive advertising manager, one who knows 
how to produce the business. Prefer evening 
paper of 10,000 to 15,000. Now employed. Run 
down propositions not barred. Wire or write, 
Box C-526, Editor & Publisher. 





Newspaper or Magazine 

road man desires position. Have had 12 years’ 
experience on two metropolitan newspapers, 
and two years with the leading magazines. 
Am 37 years and can furnish best of refer- 
ences as to character and abifity. Will 
anywhere. C-538, Editor & Publisher. 


Thoroughly Capable Newspaper Executive 
of character, with over twenty-two years’ 
experience and a record of success in adver 
tising, circulation and business management 
seeks connection on a daily newspaper as 
Business Manager or Business and Advertis 
ing Manager; a man of ability who can as 
sume and exercise complete jurisdiction over 
the business departments. 

| know every phase of newspaper operation, 
how to build up revenues, increase advertis- 


go 





ing lineage; experienced in handling large 
and complex circulation problems, together 
with a knowledge of accounting methods, 


machinery and equipment. 

Would be interested in an offer from an 
owner who is looking for a capable assistant, 
or from a publisher of a newspaper that lacks 
only proper management to drive it to 
success. 

I will not take into account what the im- 
mediate remuneration might be, for I am 
seeking compensation based upon results. I 
am an American, thirty-nine years of age, 
and married. 

My present position pays me well. 
not in need of a job, but am looking 
connection offering bigger possibilities 
manded by ambition. 

Replies obviously will be strictly confiden- 
tial. Address C-550, Editor & Publisher. 


Practical Man 

good editorial writer and head builder with 
metropolitan, small city and country experi 
ence, wants position where good work is ex- 
pected, as managing editor on live weekly or 
small city daily, where he can buy interest 
in the firm after demonstrating ability. Ad 
dress B. J., care Fred Hall, New Vienna, Ohio. 


A Real Producer ; 
Young married man of proven ability, pres- 
ently employed and not a floater, seeks posi- 


I am 
tor a 
de- 











tion as advertising manager of live daily. 
Thoroughly familiar with handling foreign 
and local accounts. Would accept position 
as assistant if hard work and results will 
be rewarded with advancement. Plenty of 
references. Address Box C-547, Editor & 
Publisher. 

A Rotogravure rt—Contact Man 


The link between advertiser, agent and business 
office. Young man married, who has success- 
fully supervised the make-up and printing 
(from copy to press) of over $5,000,000 roto- 
gravure advertising in the past four years with 
hardly a loss, for a large New York newspaper, 
desires to change where there is opportunity 
for advancement. With five years of practical 
commercial art experience, thorough knowledge 
of rotogravure reproduction, photography, type, 
photo-engraving, stereotyping, printing and in 
tact everything pertaining to the mechanics of 
publishing. e has the requisite technical 
knowledge to correct the mechanical problems 
which often confront a publisher. Excellent 
references. C-510, care Editor & Publisher. 


Stereotyper 

desires situation, experienced on Dry Mats, 
17 years’ experience, able to give good refer- 
ences. Box C-518, care Editor & Publisher. 


To Newspaper Owners: v 

am looking for an opening in an organiza- 
tion where a young executive of 33 years, who 
has had eight years of intensive newspaper 
experience, can prove ability. I have served 
as classified advertising manager, circulation 
manager, advertising manager, office manager, 
purchasing agent, and business manager, 
Am now employed but future is limited. I 
can prove the ability to improve the efficiency 
of your plant, reduce your circulation costs 
and yet, increase your circulation, increase 
output of plant, increase advertising revenue 
and yet be able to reduce all overhead costs. 
I possess a pleasing personality and a * 3 
record and habits are above reproach. Sal- 
ary to start is of secondary consideration. I 
want the opportunity to prove my ability to 
you. If you believe your plant offers an op- 
portunity, write me, making an appointment 
for an interview. Remember, it is up to me 
to prove my case. Box C-522, Editor & Pub- 
lisher. 











Wanted 

Editor and manager of newspaper with 3,000 
circulation in city of 10,000 wants wider field. 
Former head of metropolitan newspaper copy 
desk; able editorial writer and successful as 
executive. Present salary $4,000 a year and 
iving satisfaction. 42 years B-895, 
itor & Publisher. 





MNo. 1 from A to Z 
‘xous to prove it to paper willing to pay for 
value received. Thoroughly experienced, 
clever, energetic; city, telegraph 
‘litor, copy reader, graphic rewrite man. 
employed. Box C-537, Editor & Publisher. 











Young Man 

Single, college education with reporting, tele- 
graph editing and special feature writing ex- 
perience wants to work in a city south of 
Indianapolis, preferably at special writing. 
Can go June 1. C-531, Editor Publisher. 


University graduate; 10 years’ magazine, book 
and newspaper work—editorial, advertising, 
executive. References. Will accept any posi- 
tion which will enable me to carry on until 
conditions are better or can prove worth for 
such position as may open. Permanent where 
opportunity is offered. C-520, Editor & Pub- 
lisher. 


Youth 

bright and ambitious, desires position with 
country newspaper near New York. Am look- 
ing for experience. Can you help me? TBK, 
Box 55, Times Square Station, New York. 


Young Man, 

age newswriter four years, some mechan- 
ical experience, have handled industrial news 
and feature articles, want position as feature 
writer exclusively. Would consider position 
writing advertising copy. $50 per week. 
C-551, Editor & Publisher. 








5 





Experienced Newspaper and Advertising 
oman, 

29, university trained, experienced reporter, 
telegraph editor, advertising copy writer and 
space seller, desires connection which assures 
future. Prefer advertising work. Anywhere 
in western half of United States. Available 
after June 1. Address C-552, Editor & Pub- 
lisher. 





HELP WANTED 
Be A WORD for advertisements under this 
classification. Cash with order. 


Advertising Man 

of proven ability, not a copy chaser; must be 
able to make attractive layouts and write in- 
telligent copy for local merchants. State all 
in first letter. C-529, Editor & Publisher. 


Advertising Manager 

for leading southern daily. Must have good 
appearance, adequate experience, selling and 
executive ability, age not over forty. Write fully 











including salary expected. Mention 912. 
Fernald’s Exchange, Inc., Third National 
Bank Bidg., Springfield, Mass. 

Wanted 


Circulation manager. Young experienced man 
anxious to develop paper of 23,000 circulation 
to 30,000. Only paper in field. State age, ex- 
perience, salary. Address Box C-542, Editor 
& Publisher. 


Wanted 
Fast and reliable desk man for _a growing 
daily in a thriving community. 








Give partic- 
ulars and references. C-524, Editor & Pub- 
lisher. 

Wanted 


A live circulation manager to look after new 
business only on an established daily of 
160,000. No dead ones or hot air merchants 
need reply. Want a worker who will get 
real money for his efforts. Box C-536, Editor 
& Publisher. 

Wanted 

Advertising manager for daily newspaper. 
Must have had experience in similar capacity 
in city of 40,000 to 75,000. ust be first-class 
in every respect, with executive ability, ini- 








tiative and constructive ideas. Apply Box 
C-540, Editor & Publisher. 

Wanted 

Advertising writer and solicitor. Must be 


able to write sales compelling copy and sell 
it. Only thoroughly competent and depend- 
able man wanted. One who can also handle 
foreign accounts preferred. Position now open 
and permanent to one who can deliver. The 
Hillsdale Daily News, Hillsdale, Mich. 


NEWSPAPERS WANTED | 
6c A WORD for advertisements under this 
classification. Cash with order. 


Publisher 
seeks evening daily. Have $75,000 to $100,000 
cash. Correspondence confidential. Jas. H. 
Skewes, Danville, Ill. 
Wanted to Buy or Lease 
good county seat weekly, agricultural com- 
munity. Would manage on right basis. Many 
years’ experience. Age 45. Address C-527, care 
Editor & Publisher. 


Will Buy 


small daily, or will lease with option of 
purchase. Address B-971, Editor & Publisher. 


BUSINESS OPPORTUNITIES 


6c A WORD for advertisements under this 
classification. Cash with order. 

Will Lease 

small daily or manage on profit sharing 


basis. Well known executive. Address C-548, 
Editor & Publisher. 


A Weekly That’s Different 

Capable man, weary of city grind, can profit 
from ownership of unusual county-seat news- 
paper and at same time enjoy life in health- 
ful mountain country. Modern plant. Ex- 
ceptional business. Large territory. J. C. 
Safiey, Grangeville, Idaho. 





























$35,000 


cash or less for investment in a daily 
newspaper in a city of 5,000 or more 
population. Investment to carry with 
it position as publisher or business 
manager. Properties in second or 
third place considered. 


Proposition X. R. 


Charles M. Palmer 


Newspaper Properties 
225 FIFTH AVE., NEW YORK 








Unusual Opportunities 


Daily & Weekly 
NEWSPAPERS 
TRADE PAPERS 


HARWELL & CANNON 


Newspaper and Magazine 
Properties 
Times Building, New York 


Established 1910 











F or Sale: 32-pp Hoe 


owe roe Contral, “aps 
cel. is 22 im., tapeless a 
extra stocks and 


ay 
furnace, carved casting 


table and double steam table. 
IMMEDIATE DELIVERY 


Southern Publishers Exchange 


INCORPORATED 
Newspaper Properties and Equipment 
No. 203, Carneal Building 
Richmond, Virginia 











WE CONNECT THE WIRES = 


VER TWENTY YEARS 
we have conducted a 
service bureau for employers 
and position seekers in the 
publishing field. Our lists in- 
clude men and women fitted 
for positions up to the high- 
est responsibility in editorial, 
business and mechanical de- 
partments of newspapers and 
trade journals. No charge is 
made to employers. Registra- 
tion is free. 


FERNALDS EXCHANGE, INC. 


THino NaTL.Bioe.. SPRineriELo. oe 
| 


os 








‘ LEGAL NOTICE 


TO THE STOCKHOLDERS OF THE 
EDITOR AND PUBLISHER COMPANY: 

The annual meeting of the stockholders of 
THE EDITOR AND PUBLISHER COMPANY 
will be held Wednesday morning, May 10th, 
at eleven o'clock, at the general offices of the 
Company, Pulitzer Building, suite 1116, 
63 Park Row, New York, for the purpose of 
election of directors and two inspectors of 
election and for the transaction of such other 
business as may properly come before the 
meeting. 


THE EDITOR AND PUBLISHER COMPANY, 
JAMES 


, New York. April 15, 1922. 








Get Your Man 


through the 
Classified Columns 


of 
Editor and Publisher 

















A New Serial by 


MAY CHRISTIE 


One Glorious Year 





The Christie Serials are circulation 
makers and holders in both England 
and America. 


PITTSBURGH SUN 
-BUFFALO TIMES 
DETROIT FREE PRESS 
ALBANY JOURNAL 
BRIDGEPORT POST 
and many others, 
Serials continuously. 
Runs for Twenty 
daily instalments. 


use the Christie 


Weeks in 900-word 


Released May 8 


ORDER NOW 


The McClure Newspaper 


Syndicate 
373 Fourth Avenue, New York City 








Kansas City Star 





Chicago Journal 


have ordered 


Folks Back Home 


(a once a week feature) 


By ROBERT QUILLEN 


ASSOCIATED EDITORS 


440 S. Dearborn St. CHICAGO 








RADIO 


SERVICE—three a week 
By FRANK CHAPMAN 


Get in your reservations 


at once. 
Prices will be about the same as our 


Spike Webb Boxing Lessons. 


THE INTERNATIONAL SYNDICATE 
213 Guilford Ave., Baltimore, Md. 








America’s Best 
Magazine Pages 
Daily and Sunday 


Newspaper Feature Service 


241 WEST 58TH STREET 
New York City 











EWS 


For Evening, and Sunday Newspapers 


International News Service 
21 Spruce St., New York 
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UNCHE'S 


Managing editors and city editors ore always on the lookout for news; an 


feature ideas that cam be used locally. 


Epitor & Pustisurr will $1 ~ 
ro bay $1 f 


each hunch published under this heed. fact that the hunch is not being 
worked successfully in your city does met ber it from this “Gopartenent. 
Address your contributions te the Humcu Epitor. hen they appear, clip 
them and mail them in and receive payment by return mail. navailable 
hunches will not be returned, 
E VERY town has its practical jokers and day. Readers fill out these coupons and mail 
your readers would no doubt take con- them in to the editor. To those who were 
siderable interest in the best practical jokes fi rtunately born on a Fortunate day, a four- 
worked in your town, If you can use the months’ pass to a Newark theatre is given 
name of the “goat,” so much the better.— free of charge. If you want to stir "em up— 
jJ. R. E. try this —F. E. C. 
Backyard garden time is about arrived. Get : 
after some of last year’s local garden sharks , 4" interesting feature story can be had 
and see what they plan to do this year. Get 9 -spagabsl: Sis the dina local doctors 
some advice on what to do to avoid the ©" the subject of the bravest and the least 
various bug pests. Seedsmen can give you brave or all the patients that have come 
a line on what are being planted this year.- under their care during their careers.—D. R. 
j. M. M. BS 
iat Gr Ask the barbers whether men are buying 
The Chicago Evening American is running as much attention for hair, skin and nails at 
a daily “double” feature that has been at- the lowered prices of today as they did at 
tracting considerable interest. Each day some the high prices of boom time. In _ several 
Chicagoan who looks like some well known Michigan towns the barbers say they are not 


man of the Nation is photographed and his 


picture is published in the newspaper with 
just enough narrative to identify him.—G. 
In the Geneva (N. Y.) City Hospital, re- 
cently, in a period of three weeks seventeen 
babies were born, and the entire seventeen 
were girls, not a boy being born in_ that 
period. What records do hospitals in your 
locality hold for succesive births of either 


beys or girls?—J. R. 


Someone in your town has a good collection 
of money, that is old coins. A story about 
it would make a good feature story for the 
Saturday or Sunday paper giving in detail 
the evolution of the penny from the large 
cent with the Liberty with flowing hair, then 
without flowing hair, flying eagle cent, white 
pennies, Indian head cents and Lincoln pen- 
nies, and with the other denominations as well. 
A good many coins have been minted, but 
are not in circulation at the presnt time. 
Descriptions of these can be gotten from 
some of the old timers and specimens per- 
haps would be found in some of the collec- 
tions.—J. W. H. 


Try this in your town: Offer several cash 
prizes for the best letters and at least a dollar 
for every one used in a contest on the sub- 
ject, “How I Commercialize My Reading of 
the Blankville Gazette.”” There will be sec- 
ond hand furniture men who follow up the 
divorce news, insurance solicitors who follow 
up the stories of fires in uninsured houses, 
baby carriage dealers who follow up the birth 


notices, and florists who carefully scan the 
society column.—D. R. 

What have become of the old fashioned 
water troughs for horses since prohibition? 
They have taken all but four away in our 
city. Get a round-up feature story after in- 


terviewing the S. P, C. A. Tell what “Dobbin” 
thinks of it and a little pre-Volstead history 
on the famous old troughs that formerly were 
city landmarks.—C. B. E. 

With the idea of aiding young men to 
shape successful careers, the Los Angeles Ex- 
aminer is presenting the following question 
to a number of leading financiers and suc- 
cessful business men: “If you were a young 
man with a fair education and no capital how 
would you proceed to make money?” The 


results of the interviews are published daily 
and they make interesting reading matter.— 
R. A. 





The St. Paul Daily News, on its children’s 
page, offers a weekly cash prize for descrip- 
tions of some bird and its habits of living, 
or stories about birds in general, or something 
now being observed about some particular 
bird friend. The contest is open to boys 
and girls of Minnesota and other North- 
western States and will continue several 
weeks. x 


Many of your prominent citizens enjoy out- 
door sports before breakfast. An active camera 
man can run down a good layout of those im- 
portant in business, professional and municipal 
life by taking a run through the parks before 
coming to work some morning.—C, L, . 

Ask a number of women of your city when 
a woman begins to get old and publish five or 
ten answers a day. The same questions might 
also be asked the men, but it is probable that 
the answers of the women will be more gen- 
erally read.—W. H. M. 

The Newark Star-Eagle 
tunate Birthday coupon to 


furnishes a For- 
its readers each 


doing so.—R. F. 


The Chicago Evening Post has established 
an electrical feature section under manage- 
ment of F. R. Hussey. Hints for house- 
wives are given as well as news concerning 


the radiophone—G. 


The Phoenixville (Pa.) Republican is gath- 
ering a list of all of the people in the town 
over 80 years of age, together with a story 
of their life. These stories with a photograph 
of the person will be run on the date of their 





birth. The old folks are much pleased at 
the interest taken in them and tell their 
friends about “the reporter was around to 
see me yesterday, wanted my picture.” Sev- 
eral interesting stories were unearthed while 
the reporter was gathering the facts of the 
person’s life.—H. a B. 

The first two or three photographers or 
their assistants you approach may be just 
photographers, but somewhere you will find 
one who is a student of human nature with 


a sense of humor and he will be able to give 


you a great story on the effect that people 
strive for when they have their pictures 
taken. What type of men want to look like 


captains of industry, what type like theatrical 


stars, what type want to look like literary 
men, etc. Maybe a series of short contribu- 
tions, written in the person of a _ photogra- 


pher’s assistant would be better than a single 
story.—C. Vv. 


This is the time of the year to get a local 
bird story. Some teacher of science will give 
you a schedule of the returning date of the 
birds. He can also give you a list of the 
local birds together with the good stations 
where the birds will stop. Some local appli- 
cations as to the value of birds might be in- 
cluded.—P. C. H. 


Library boards can be interested in a “Re- 
turned Book Week,” when long-overdue vol- 
umes can be returned, with no fine imposed 
and no questions asked. Good opportunity 
for copy on old copies that have come home 
to roose, condition of books, their travels and 
the Basement of Consciences.—C. 





At what time of the day or night are auto- 
mobiles usually stolen in your city? A care- 
ful examination of the police records on stolen 
cars would reveal some interesting informa- 
tion along this line and would also tell where 
the danger spots are—in front of theatres, 
ete —F. H. 





Nearly all campaigns for safety in the streets 
and on the highways are either directed at 
automobile drivers or at pedestrians. Why not 
make the campaign against both? Why not a 
daily box with parallel columns in it, one 
urging sanity in driving and the other urging 
carefulness in walking. Your automobile club, 
through its national affiliations, or the National 
Safety Council at Chicago or your local in- 
surance agencies which represent large liability 
insurance companies can supply you with the 
material from which such a series of boxes 
can be prepared—C. W. V. B. 


The reasons why the streets in your city 
have their particular mames are not generally 
known. A series of brief articles could be 
arranged telling after whom each street is 
named, who that person was, when the street 
was given that name, why that name was 
chosen for that particular street, and so on.— 
D 
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THE RACE FOR | 
PICTURES 


The modern newspaper must be first 
in the newspaper field with pictures. 


Time is vital. 

Duplication of lates and_ rapid 
presses make OFFS GRAVURE su- 
preme in the element of time. 

Illustrations are as fine on ordinary 
news print as on the finest coated 
stock, making OFFSET GRAVURE 
supreme in the element of economy. 


Offset Gravure Corporation 


351 WEST 52d ST. NEW YORK 
Telephone Circle 7395 











No Hesitancy 


Advertisers’ statements are implicitly 
accepted in a newspaper that possesses 
an integrity which is not questioned. 

In the ret Pittsburgh district the 
element of hesitancy is removed from 
the prospective purchaser’s mind when 
he reads an advertising proposition in 


The Pittsburgh Post 


For more than three-quarters of a 
century one of the big aids in the pro- 
motion of Pittsburgh. 


DAILY AND SUNDAY 

















“The African World” 
& 
“Cape-to-Cairo Express” 
Published every Saturday ‘© 
London. 


AMERICAN OFFICE 


1 West Thirty-fourth 3%. | 
NEW YORK CITY 


Telephone Fitz Roy 2969 
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Pennsylvania 


Pennsylvania is a largely urban busy state with 8,720,017 people who 








look to their newspapers for their wants from baby carriages to break- 
fast foods. 


Pennsylvania continues its century-old leadership in production of in- 
dividual wealth and is more fertile as an advertising field than ever 
before. Every successful National Advertiser uses Pennsylvania daily 
newspapers in a big regular way, many started years ago. 


Persistent newspaper advertising promotes and maintains supremacy. 
Put your advertising message into the daily newspapers listed below, 
inspire your salesmen to stir up the distributors and your reward is 
there waiting for you. 


Cultivate This Market 
Through These Dailies 


























A LIST THAT GETS RESULTS 




















Circula- 2,500 10,000 Circula- 2,500 10,000 
tion lines lines tion lines _lines 
Ma I iad bo cues (M) 29,021 .09 .09 Pottsville Republican ........... (E) 11,558 .055 -05 
ee ee (S) 16,104 .09 .09 Scranton Republican ........... (M) 32,180 .12 -10 
Bethlehem Globe .............. (E) 8,066 04 04 | = TU cco e cece cece ees (E) 37,701 .12 = .10 
Blecesburg Press ..........--: (M) 6,069 029 029 ha Herald Li woking ha eames (E) 4,888 -021 -021 
*Chester Times and Republican (M&E) 14,752 .065 .05 — ie Dally item PRS NESS ee (E) 3,911 -021 -018 
Coatesville Record ............. (E) 5,436 .0214 .0214 oe be gprs dame: (E&M) 7,931 .036 .036 
*Connellsville Courier ........... (E) 5,652 .0179 .0179 “Washington Observer and Re- 
Gaston Mageets .........000000: (E) 16,019 .05 .05 x =e ELS iat (MRE) 15426 06 8 08 
ey PON WOON ow sencss waar (E) 12,557 .05 .05 West ester Local News........ (E) 11,010 -03 -03 
I NN ek Pn. arin wig's We (E) 26,428 .08 .08 "Wilkes-Barre Times-Leader ...... (E) 21,234 .08 .05 
*Harrisburg Telegraph ........... (E) 36,478 .095 .095 i: as os caasanakeeas (E) 16,549 .045 .045 
*Lancaster Intelligencer and News- Wark Gazette and Daily......... (M) 16,614 .045 £.045 
pS SEPP Te Terre Te: (M&E) 21,867 .08 -08 
COG Cie Deeiie ook sciiiecces (M) 6,263 .035 .035~— Government Statements, April 1, 1922. 
Pittsburgh Dispatch ............ (M) 54,541 .17 15 ‘ *A. B. C. Publishers’ Statement, April 1, 1922. 
Pittsburgh Dispatch ............ (S) 63,767 .22 18 tGovernment Statement, October 1, 1921. 


Pottstown Ledger ..........---- (E) 1,590 .025 .025 **A. B. C. Statement, October 1, 1921. 
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CO-OPERATION 


One of the most generally abused words in the lan- 
guage is the word “Co-operation” as interpreted by our 
friends—advertisers and advertising agents. 








In olden days a newspaper merely sold the advertiser 
its space and occasionally printed a free “puff.” Today 
some newspapers attempt to do everything they can for 
an advertiser, including local distribution and recom- 
mendation. 


Such “co-operation” is unfair to advertisers not re- 
ceiving a similar service, for the cost of rendering the un- 
reasonable service to the newcomer must be reflected in 
the rate paid by all and the business procured for the new 
concern must in part come from the old customers. 


Any service demanded by an advertiser or agent 
under guise of “co-operation” which goes beyond what 
can be done and is done for all others, is unfair and should 


be refused. 


Jason Rogers 


PUBLISHER THE NEW YORK GLOBE 


New York, May 3, 1922 


























